Houston  Post 
put  up  for  sale 
by  Hobby  family 
(See  page  9) 

S.F.  dallies  drop 
bid  to  seal 
JOA  taial  lecoids 
(See  page  9) 

UPl  says 
nuances  secure 
for  turnaround 
(See  page  19) 
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As  of  the  2nd  quarter  1983,  The 
Register’s  Sunday  paid  circulation 
surpassed  the  300,000  mark.  That’s 
nearly  18,000  more  than  last  year.  A 
milestone  not  many  reach.  And  one 
we  may  cross  soon  with  our  daily 
delivery  which  is  now  at  an  all-time 
high  of  almost  268,000. 

Just  watch  us  grow. 


fce  tttig  Wer 


•  A  Division  of  Freedom  Newspapers,  Inc. 
Orange  Countj^  California 

Represented  Nationally  By  Story  &  Kelly-Smith,  Inc. 


Source:  ABC  Interim  Publisher’s  Statement,  June  30,  1983. 
(As  submitted  to  the  ABC). 
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Milt  Priggee,  editorial  cartoonist  for  the 
Dayton  Journal  Herald,  joins  10  of  the  na¬ 
tion’s  most  penetrating  cartoonists  in  one 
of  America’s  best-selling  cartoons  and  edi¬ 
torials  package. 

Over  600  newspapers  across  the  United 
States  have  already  discovered  the  rewards 
of  the  variety  of  viewpoints  offered  by  the 
CNS  package  for  their  editorial  pages. 

Call  us  on  our  toll-free  line  today  for  two 
weeks  of  free  samples  of  the  package  ser¬ 
vice:  1-800-445-4555.  (Call  collect  from 
California,  Alaska  and  Hawaii  to  (619) 
293-1818.) 
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P.O.  Box  190  San  Diego,  CA  92112 
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Graphic  Arts  Show  Company,  Inc. 

6849  Old  Dominion  Drive,  Suite  200,  McLean,  VA  22101 
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JULY 


27- 30— Canadian  Community  Newspapers  Association.  Holiday  Inn, 

Winnipeg,  Canada. 

31-8/2 — Texas  Daily  Newspaper  Association,  The  Broadmoor 

Hotel,  Colorado  Springs. 

AUGUST 

6-7 — Religion  Newswriters  Association,  Georgia  Hotel,  Vancouver, 
B.C.,  Canada. 

18- 20 — West  Virginia  Press  Association,  Oglebay  Park,  Wheeling. 

19- 20 — West  Texas  Press  Association,  Americana  Hotel,  Fort  Worth. 

SEPTEMBER 

8-10 — National  Aaaoclatlon  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-11 — National  WIRE  WATCH,  Downtown  Marriott  Hotel,  Chicago. 
11-14— New  York  State  Publishers  Association,  Montauk  Yacht 
Club  and  Inn,  Montauk.  Long  Island. 

14-16— Catholic  Press  Association,  Midwest  Regional  Conference, 
Riverfront  Towers,  St.  Louis. 

14- 17— Independent  Free  Papers  of  America,  Marriott  Hotel— Airport, 

St.  Louis. 

15- 17 — Missouri  Press  Association  Trade  Show,  Adam’s  Mark  Hotel, 

Kansas  City. 

18-20 — Central  States  Circulation  Managers’  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24 — Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25 — Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

28- 30— Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station,  Square,  Pittsburgh. 

29- 10/1 — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel.  Helena,  Mt. 

Seminars/Workshops/Clinics 


JULY 

29-31 — Economic  Issues  Conference  for  West  Coast  Journalists. 
Foundation  for  American  Communications  and  Gannett  Founda¬ 
tion,  sponsors;  Asilomar  Conference  Center,  Pacific  Grove,  Calif. 

AUGUST 

14-17 — SNPA  Foundation,  "Photojournalism,"  Texas  Tech  Univ¬ 
ersity,  Lubbock. 

17—  Wisconsin  Newspaper  Association,  Writer’s  Seminar,  Dailies, 
Holiday  Inn,  Stevens  Point. 

18 —  ^Wisconsin  Newspaper  Association,  Writer’s  Seminar,  Weeklies, 
Holiday  Inn,  Stevens  Point. 

21- 27 — Modern  Media  Institute,  Newspaper  Design  for  the  80’s, 

St.  Petersburg,  Fla. 

22- 24 — ANPA  Labor  Relations  Seminar,  L’Enfant  Plaza  Hotel, 

Washington,  D.C. 

SEPTEMBER 

6-11/11 — Modern  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 

9-11 — Missouri  Circulation  Management  Association,  Osage  House, 
Osage  Beach. 

11-14 — SNPA  Foundation,  The  Electronic  Newspaper,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

11-16 — American  Press  Institute,  Picture  Editors  and  Chief  Photo¬ 
graphers,  Reston.  Va. 
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About  awards 


Profiles  in  Courage  .  .  .  The  $500  top  prize  in  the  Jerry 
Lewis/Muscular  Dystrophy  Association  writing  competi¬ 
tion  was  awarded  to  Elizabeth  Bennett,  Houston  Post,  for 
her  profile  of  Bob  Sampson,  an  MDA  director  and  United 
Airlines  executive,  who  has  a  crippling  muscle  disease. 
Second  prize  of  $250  was  split  between  Ben  Estes,  Mor¬ 
gantown  (N.C.)  News  Herald,  and  Mile  Leach,  Sebring 
(Fla.)  News,  both  of  whom  wrote  about  MDA’s  Telethon 
aids,  and  third  prize  of  $125  was  given  to  Tricia  Robertson 
for  her  profile  of  a  Poster  Child  in  the  Anthony  Wayne 
Herald  of  Toledo. 

*  *  * 

Golden  Dozen  .  .  .“A  sorry  attempt  to  convince  Amer¬ 
icans  that  nuclear  war  is  survivable,”  wrote  Francis  C. 
Zanger  in  the  Bellows  Falls  (Vt.)  News-Review,  comment¬ 
ing  on  the  government’s  crisis  relocation  plan.  Prof.- 
emeritus  Bruce  Westley  of  the  University  of  Kentucky 
placed  Zanger  at  the  head  of  the  list  of  Gold  Quill  finalists 
who  were  honored  July  14  at  the  annual  meeting  of  the 
International  Society  of  Weekly  Newspaper  Editors.  The 
other  11:  Ellen  S.  Simon,  Springfield  (Pa.)  Press;  Leslie 
Murray,  Wrangell  (Alaska)  Sentinel,  Robert  Estabrook, 
Lakeville  (Conn.)  Journal;  John  William  Johnson,  Wayne 
Independent,  Honesdale,  Pa.;  Tom  Hill,  Valley  Voice, 
Middlebury,  Vt.;  Steve  Parrott,  Dewitt  (la.)  Observer, 
Richard  Wills,  The  Equity,  Shawville,  Que.;  Cary  Stiff, 
Clear  Creek  Courant,  Idaho  Springs ,  Colo.  ;Albert  Scardi- 
no,  Georgia  Gazette,  Savannah;  Richard  McCord,  Santa 
Fe  {NM.)  Reporter,  and  Mary  Jane  ScYinieder,  Boyertown 
(Pa.)  Times. 

k  ♦  * 

Breaking  the  Tape  .  .  .Elliott  Denman,  1956  U.S. 
Olympic  team  member  who  has  been  reporting  on  track 
and  field  events  for  the  Asbury  Park  (N.J.)  Press  since 
1964,  was  named  this  year’s  winner  of  the  Jesse  Abramson 
Memorial  Award,  sponsored  by  the  Track  and  Field  Wri¬ 
ters  Association  of  America.  In  1956  he  finished  1 1th  in  the 
50-kilometer  race  walk.  In  ’68,  ’72,  and  ’76  he  covered  the 
Olympic  Games. 

*  *  * 

Professional  Honors  .  .  .New  England  Chapter  of  Sig¬ 
ma  Delta  Chi  will  confer  Yankee  Quill  Awards  Oct.  24  on 
Stephen  A.  Collins,  editor  of  the  Danbury  (Conn.)  News- 
Times;  Robert  H.  Estabrook,  publisher  of  the  Lakeville 
(Conn.)  Journal;  and  Prof.  Brooks  Hamilton,  University 
of  Maine.  Citations  note  they  have  “given  so  much  of  their 
personal  time  to  the  advancement  of  the  profession  of 
journalism.’’ 

k  k  k 

Salute  .  .  .The  American  Legion’s  65th  national  con¬ 
vention  Aug.  25  in  Seattle  will  pause  a  moment  to  present 
its  Fourth  Estate  Award  to  K.W.  Lee  and  Dave  Miller, 
Sacramento  Union,  for  their  16-part  series  on  a  “confiden¬ 
tiality  curtain’’  which  shielded  from  police  thousands  of 
known  felons  on  welfare  rolls  in  California.  .  .  .  Rita 
Ciolli,  Long  Island  Newsday,  was  the  only  newspaper 
writer  to  win  a  $750  Sidney  Hillman  Foundation  prize  in 
the  contest  sponsored  by  The  Amalgamated  Clothing  Tex¬ 
tile  Works  Union.  Her  14-part  series  dealt  with  book  ban¬ 
ning  in  the  high  school  library. 

♦  ♦  * 

Buy  and  Buy  .  .  .  Richard  N.  Miller,  a  certified  pur¬ 
chasing  manager  with  the  Union-Tribune  Publising  Co., 
San  Diego,  is  this  year’s  recipient  of  the  Tom  Corcoran 
Award  of  the  Newspaper  Purchasing  Management  Asso¬ 
ciation.  Miller  has  held  all  NPMA  offices  and  now  he’s 
newsletter  editor. 
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The  ability  of  foreign  governments  to  fiood 
United  States  consumers  with  beiow-cost 
products  results  from  policies  known  as  “target¬ 
ing."  Briefly,  targeting  works  like  this: 

A  government  makes  a  conscious  decision  to 
promote  a  chosen  industry  by  giving  it  preferred 
treatment.  This  may  mean  government  ownership. 
It  usually  includes  tax  breaks,  low-interest  loans 
on  favorable  terms,  outright  grants,  research  and 
development  assistance,  import  protection,  and 
subsidies  not  available  to  other  industries. 

The  targeted  industry  develops  rapidly  with  this 
kind  of  government  nourishment.  Soon  it  has  the 
capacity  to  produce  far  more  goods  than  its  do¬ 
mestic  market  demands.  At  this  point  the  subsi¬ 
dized  industry  looks  for  foreign  markets  to  dump 
its  excess  production. 

Because  of  our  high  standard  of  living,  the 
strength  of  the  dollar,  and  generous  “free  trade” 
import  laws,  the  United  States  is  the  obvious 
dumping  ground. 

When  this  happens,  American  manufacturing  in¬ 
dustries  and  their  workers  are  the  victims.  They 
become  targeted  for  extinction. 

Don’t  think  that  low  wage  industries  are  immune. 
The  consumer  electronics  industry  in  the  United 
States  is  a  case  in  point.  Though  its  wages  were 
not  high,  that  industry  lost  63,000  jobs  to  targeting 
by  the  Japanese  and  other  governments. 


The  latest  example  of  targeting  is  unusually 
dramatic.  It  threatens  the  whole  American  steel¬ 
making  industry — and  the  iron  and  coal  mines 
which  supply  it.  U.  S.  Steel  is  negotiating  to  im¬ 
port  3V2  million  tons  a  year  of  steel  slabs  from  the 
government-owned  British  Steel  Corporation  for 
finishing  at  the  Fairless  Works  near  Philadelphia. 

Steel-making  furnaces  which  employ  3,000 
workers  at  Fairless  would  be  closed.  Worse,  com¬ 
petitive  pressure  would  soon  force  other  domestic 
companies  to  ciose  their  furnaces  and  import  sub¬ 
sidized  semi-finished  steel. 

U.  S.  Steel  spokesmen  have  announced  that  the 
Company  is  asking  British  Steel  for  a  $600  million 
investment,  as  its  price  for  this  piece  of  the  Amer¬ 
ican  steel  market.  The  British  government  is  thus 
able  to  take  dead  aim  at  this  target.  No  long  range 
planning  will  be  needed — just  pay  the  money  and 
ship  the  steel. 

If  the  U.  S.  Steel-British  Steel  deal  is  ever  fi¬ 
nalized,  it  will  violate  U.  S.  trade  laws.  We  will  op¬ 
pose  it  on  this  and  other  legal  grounds. 

But  win  or  lose  on  this  case,  the  basic  problem 
will  still  exist. 

America’s  international  trade  problem  is  inter¬ 
national  targeting. 

Let’s  understand  it .  .  .  let’s  discuss  it .  .  .  let’s 
solve  it. 


UNITED  STEELWORKERS  OF  AMERICA 

Lloyd  McBride,  President 
Five  Gateway  Center 
Pittsburgh,  Pennsylvania  15222 


©  1983  Parade  Publications.  Inc.  All  rights  reserved. 


Beginning  Sept  18, ; 
of  the  largest  Sunday 

That’s  some  News! 


hymsmy  I  ii 


Paraded  be  part 
newspaper  in  America. 

When  four  million  readers  of  New  York’s  Daily  News 
open  America’s  largest  Sunday  magazine,  they’ll  discover 
colorful,  thought-provoking  journalism  contributed  by  well- 
known  writers. 

Parade.  The  magazine  that  Robert  M.  Hunt,  president 
and  publisher  of  the  Daily  News  described  as  “an  important 
;  addition  to  our  Sunday  package.”  To  Hunt,  Parade  is  “part  of 

our  commitment  to  bring  Daily  News  readers  a  stronger,  better 
looking,  and  more  interesting  newspaper.” 

When  it  begins  appearing  in  the  Big  Apple,  Parade’s 
circulation  will  climb  to  24  million. .  .and  that’s  news.  But 
even  more  important,  readers  of  the  nation’s  largest  Sunday 
newspaper  will  share  the  same  experience  as  the  readers  of  133 
other  fine  Sunday  newspapers. 

The  pleasure  of  awakening  each  Sunday  morning  and 
finding  a  Parade  at  their  doorstep.  Great  News! 
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Robert  U.  Brown,  ProtIdonI  and  EdKor 
Fardinand  C.  Taubnar,  Publlahar 


Jamaa  Wright  Brown 
Publlahar,  Chairman  ol  tha  Board,  1912-1959 


1983  E&P  Year  Book  is  out 

After  many  production  delays,  the  Editor  &  Publisher 
International  Year  Book  is  off  the  press  and  going  into  the 
mails  to  subscribers  this  week. 

The  Year  Book  for  many  years  has  been  produced  by  com¬ 
puterized  composition  and  page  makeup  in  an  outside  service 
company  and  then  printed  offset.  For  the  first  time  in  its 
63-year  history,  this  latest  edition  was  produced  entirely  “in 
house”  by  the  E&P  staff,  from  composition  to  camera-ready 
copy. 

It  was  an  ambitious  project  which  ran  into  difficulties  with 
programming  problems  when  we  transferred  data  from  a 
service  company’s  computer  to  our  own.  Our  programs  are 
now  working,  our  database  is  in  place,  and  we  can  now  use 
this  data  to  better  serve  our  friends  and  customers. 

We  apologize  to  our  readers  for  the  delay  and  any 
inconvenience  it  might  have  caused.  The  issue  is  the  largest 
E&P  has  ever  published — 690  pages  or  48  pages  more  than 
last  year. 

The  E&P  Year  Book  has  been  the  source  over  the  years  of 
total  circulation  figures  for  U.S.  daily  newspapers.  This  year 
has  been  no  exception.  Since  April,  the  American  Newspaper 
Publishers  Association  and  the  Newspaper  Advertising 
Bureau,  and  others,  have  been  citing  U.S.  daily  newspaper 
circulation  at  almost  62.5  million  copies  at  the  end  of  1982  —  a 
gain  of  a  million  copies  per  day  over  the  previous  year.  E&P 
released  those  figures  then  as  a  service  to  the  industry  it 
serves  even  though  their  final  publication  in  the  Year  Book 
was  delayed. 


Newspapers  help  in  kidnapping 

As  usual,  there  were  no  accolades  for  members  of  the  press 
for  their  cooperation  in  suppressing  a  kidnapping  story  while 
police  worked  to  gain  release  of  the  victim.  It  happens  more 
frequently  than  the  public  realizes.  Yet  the  public  is  inclined 
to  believe  the  press  is  more  interested  in  printing  the  story 
than  helping  the  police  or  catching  the  criminals  or  saving 
the  victim. 

Four  major  newspapers,  plus  the  two  wire  services  and 
radio/tv  stations  and  networks,  complied  with  the  FBI  requ¬ 
est  last  week  to  sit  on  the  story  of  the  abduction  of  the  wife  of 
a  former  diplomat  in  Miami  because  her  life  was  in  danger.  A 
few  days  later  through  good  police  work  the  woman  was 
rescued  in  Washington,  D.C.,  her  abductors  were  arrested, 
and  the  press  had  its  story. 

No  bragging  or  boasting  or  taking  of  bows.  It  was  barely 
mentioned.  We  wish  someone  else  besides  E&P  would  give  the 
press  credit  for  being  such  good  citizens. 


Charier  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
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Letters 


FAULTY 

Craig  Standen’s  comparison  of 
CPMs  in  newspaper  and  television 
advertising,  as  reported  in  your  June  18 
issue,  is  somewhat  faulty  in  its  reason¬ 
ing.  His  figures  are  based  on  total  news¬ 
paper  circulations  and  the  assumption 
that  every  page  in  every  paper  has  total 
readership,  which  is  a  long  way  from 
the  truth. 

The  cost  of  a  television  spot  is  related 
to  audience  studies  of  actual  viewing  at 
the  particular  time  the  spot  is  aired. 
Newspaper  rates  are  the  same  no  mat¬ 
ter  where  an  ad  appears  in  the  paper, 
and  there  are  no  readership  studies  of 
various  sections.  It  is  unlikely  that  any 
one  ad  would  be  seen  by  every  reader, 
and  a  badly  positioned  ad  might  be  seen 
by  only  a  fraction  of  a  paper’s  circula¬ 
tion,  so  total  circulation  is  not  a  fair 
measure  of  CPM. 

While  tv  rating  systems  are  not  per¬ 
fect,  they  do  give  advertisers  some 
indication  of  exposure,  and  a  relatively 
accurate  way  in  which  to  measure 
advertising  CPM.  They  also  provide  a 
basis  for  negotiating  advertising  cost. 

Newspaper  advertising  rates  are 
“rising  through  the  roof,”  and  no  one 
in  his  right  mind  should  fail  to  recognize 
that  fact.  But  the  medium  is  still 
healthy,  and  if  Craig  wants  to  defend  it 
against  television,  he  should  do  so  by 
talking  about  what  newspaper  advertis¬ 
ing  can  do  which  cannot  be  done  with 
30-second  tv  spots. 

Neil  L.  Fraser 
(Fraser  is  president,  Fraser  Advertis¬ 
ing,  Inc.,  based  in  Atlanta.) 

TV  BOOK  DILEMMA 

With  reference  to  A.  Radolf  s  article 
on  the  changing  complexion  of  tv  books 
within  Sunday  newspapers  {E&P,  July 
9),  no  one  addressed  the  true  problem 
into  their  books. 

Most  of  these  editors  have  been 
weaned  on  TV  Guide's  format,  which 
was  created  shortly  after  the  birth  of 
commercial  tv.  Since  then,  the  pro¬ 
liferation  of  channels  has  increased  ten¬ 
fold.  Consequently,  the  Sunday  news¬ 
papers,  many  of  which  have  duplicated 
the  TV  Guide  format,  are  having 
difficulty  reacting  to  all  of  these  new 
channels,  and  cable  additions  being 
only  a  part  of  this  problem. 

With  Direct  Broadcast  Satellite  set  to 
go  on-the-air  later  this  year,  tv  books 
will  have  to  add  an  additional  5-10 
channels  in  their  tv  book.  The  slow 
reaction  by  Sunday  newspaper  editors 
to  revamp  their  tv  books  has  cost  them 
thousands  of  dollars  in  advertising 
revenue,  and  has  forced  readers  to  use 
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other  sources  of  tv  information, 
including  Time  Inc.’s  TV tC able  Week 
and  other  pay/cable-only  publications. 

The  solution  to  their  tv  book 
dilemma  is  to  redesign  the  tv  magazine 
and  not  keep  it  at  TV  Guide  size  or 
smaller  configuration.  Upgrading  to  a 
larger  size  by  using  a  service  which  can 
tailor  the  magazine  to  fit  listings,  edito¬ 
rial  and  advertising,  is  the  solution. 

Most  tv  editors  still  don’t  understand 
these  problems.  I  know,  because  I  have 
been  dealing  with  them  for  7  years. 
And,  while  I  applaud  the  efforts  of  the 
Philadelphia  Inquirer  for  its  makeover, 

I  must  disagree  with  their  grid 
approach.  It  is  confusing,  if  not 
intimidating.  Those  grids  do  not  pro¬ 
vide  descriptions,  and  the  descriptions 
which  are  in  the  book  are  fragmented  at 
best.  A  prime-time  grid  running  from  8 
p.m.-ll  p.m.  would  have  sufficed, 
leaving  more  room  for  rolling  log 
descriptions. 

Steve  Walz 
(Walz  has  worked  for  several  listings 
and  editorial  services,  and  is  currently 
involved  in  the  launching  of  TV  Illus¬ 
trated,  a  tv  magazine  for  Sunday  news¬ 
papers.) 

TOO  BAD 

As  letter  writer  Brad  Haugaard 
noted,  it  was  sad  to  see  the  Jim  Merrel 
Religious  Liberty  contest  die  from  lack 
of  interest  and  poor-quality  entries.  But 
it  should  not  be  assumed  that  the  secu¬ 
lar  press  ignores  First  Amendment, 
church-state  issues. 

As  a  two-time  winner  of  the  contest 
(1977  and  1981),  I  suspect  it  suffered  in 
part  from  the  fact  that  it  was  not  spon¬ 
sored  or  judged  by  an  outside  organiza¬ 
tion. 

Mr.  Merrel’s  choices  of  winners  over 
the  years  included  several  of  the  most 
distinguished  religion  writers  in  the 
country  (George  Connell  of  AP  and 
John  Dart  of  the  L.A.  Times,  for 
example),  but  the  contest  did  suffer 
from  a  lack  of  prestige  and  clout, 
although  the  $1,000  prize  was  most 
generous. 


As  a  writer  with  a  special  interest  in 
the  church-state  arena,  I  have  read  a 
significant  number  of  sophisticated, 
worthwhile  stories  in  the  daily  press  on 
church-state  subjects.  The  contest 
entries  may  not  have  reflected  that, 
which  is  too  bad. 

Laurence  Cohen 

(Cohen  is  director,  executive  com¬ 
munications,  The  Hartford  Insurance 
Group.) 

OBJECTIVE 

David  DeKok  seems  to  be  less  objec¬ 
tive  when  he  says  {E&P,  July  9)  that  the 
producers  of  PBS’  Inside  Story  series 
“seem  more  interested  in  smearing  the 
(American  news)  media  than  objective¬ 
ly  examining  its  performance.” 

“If  they  come  knocking  on  your 
door,”  he  wrote,  “I  suggest  you  slam  it 
in  their  face.” 

They  came  knocking  on  our  door, 
and  we  let  them  in — apprehensively,  I 
admit,  since  our  publications  Globe 
and  National  Examiner,  in  common 
with  other  weekly  tabloids,  have  come 
in  for  a  lot  of  hammering  from  self- 
righteous  elements  of  the  media  in  the 
past. 

We  found  Hodding  Carter  III,  and  the 
producers  of  the  show,  understanding  of 
our  attitudes  and  objectives — and  appre¬ 
ciative  of  the  highly  professional  edito¬ 
rial  teams  that  notch  up  sales  of  3  million 
a  week  for  our  two  mail  weeklies. 

Inside  Story’s  half-hour  show  on  us 
contained  critical  comments.  But  it  was 
certainly  objective,  as  have  been  other 
Inside  Story  shows  I’ve  seen. 

Critics  of  the  weekly  tabloids  should, 
I  think,  take  note  of  Carter’s  closing 
comments  that  “television  and  the 
mainstream  press  manage  to  commit 
wretched  excess  very  nicely  on  their 
own  .  .  .  always  have”  and  that  “the 
tabs  are  no  more  harmful  than  most 
political  speeches — and  far  more 
interesting.” 

Mike  Nevard 

(Nevard  is  associate  publisher  and 
editorial  director.  Globe  Com¬ 
munications  Corp.) 


SHUSTER 

In  his  new  assignment  as  foreign  editor  of  the 
Los  Angeles  Times  Alvin  Shuster  will,  among 
other  activities,  direct  a  team  of  20  full-time 
foreign  conespondents.  He’ll  make  impor¬ 
tant  decisions  not  only  for  readers  of  the 
Times  but  also  for  editors  who  subscribe  to 
the  Times-Post  wire  for  its  distinctive  interna¬ 
tional  coverage. 

An  extra  dimension  in  the 
Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW  Washington.  DC  20071 
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1  NEWSPAPERS  PUBLISHED 
INTHEU.S. 

Complete  listings  for  all  U.S.  daily  and 
Sunday  newspapers  .  .  .  information  on 
population,  circulation  and  advertising 
rates,  lists  of  executives  and  more. 

Tabulation  of  mechanical  equipment  in 
U.S.  and  Canadian  Newspaper  plants. 

Directory  of  U.S.  weekly  and  non-daily 
newspapers,  days  of  publication, 
addresses,  editors,  and  publishers, 
advertising  rates,  and  printing 
processes. 

Foreign  language,  special  sen/ice,  col¬ 
lege,  and  black  newspapers  published 
in  the  U.S. 

2  NEWSPAPERS  PUBLISHED 
IN  CANADA 

Individual  listings  of  all  Canadian  daily 
and  Sunday  newspapers,  with  data  as 
in  U.S. 

Lists  of  weekly  newspapers  with  days 
of  publication,  printing  method,  other 
data. 

Canadian  foreign  language  newspa¬ 
pers,  newspaper  groups,  ad  clubs, 
other  data. 

3  NEWSPAPERS  PUBLISHED 
IN  FOREIGN  COUNTRIES 

Latin  American,  European,  Asian,  Afri¬ 
can,  and  Australian  newspapers  with 
circulation,  rates,  other  data. 


Here’s  where  to  find 

...the 
answers 
to  your 
questions 
about 

newspapers 

MORE  THAN  600  PAGES  OF  FACTS 
ABOUT  THE  WORLD’S  NEWSPAPERS 


4  NEWS  SERVICES  AND 
SYNDICATE  SERVICES 

News  and  features  services,  syndi¬ 
cates,  wire  services,  with  names  and 
addresses. 

Lists  of  newspaper  advertising  and  edi¬ 
torial  mat  services. 


5  MECHANICAL  EQUIPMENT, 
SERVICES  AND  SUPPLIES 

Directory  of  newspaper  mechanical 
equipment,  suppliers,  and  services  for 
all  newspaper  departments. 

Newspaper  suppliers  and  services,  by 


type  of  equipment,  for  both  letterpress 
and  offset  newspapers 

Data  on  trade  unions,  pay  scales. 

6  ORGANIZATIONS, 
INDUSTRY  SERVICES 

National  newspaper  advertising  repre¬ 
sentatives,  with  names,  address  and 
telephone  of  branches,  and  lists  of 
newspapers  represented. 

Promotion  and  circulation  services, 
brokers  and  appraisers,  clipping 
bureaus,  films,  ad  and  press  clubs, 
newspaper  associations,  journalism 
schools,  newsprint  statistics,  journalism 
awards. 
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Hobby  and  Catto  families 
to  sell  the  Houston  Post 


By  Bill  Gloede 

The  Houston  Post,  a  profitable,  com¬ 
petitive  major  metropolitan  daily  own¬ 
ed  by  the  Hobby  and  Catto  families, 
was  put  up  for  sale  this  week. 

In  a  prepared  statement,  H&C  Com¬ 
munications,  Inc.,  the  family  corpora¬ 
tion  that  owns  the  Houston  Post  Com¬ 
pany,  announced  on  Tuesday  the  paper 
was  for  sale  through  Lehman  Brothers 
Kuhn  Loeb,  Inc.  H&C  stated,  “The 
decision  to  offer  the  Post  for  sale  is 
based  on  tax  considerations  and  chang¬ 
ing  interests  of  the  shareholders.” 

H&C  also  said  the  sale  would  be  sub¬ 
ject  to  receipt  of  an  “acceptable” 
price.  One  analyst  told  E&P  he 
believes  the  paper  will  sell  for  between 
$185  and  $200  million. 

A  spokesman  for  Lehman  Brothers 
would  not  comment  on  the  method  of 
the  proposed  sale,  refusing  to  say 
whether  it  would  be  through  auction  or 
through  negotiation.  The  firm  handled 
the  sale  of  the  Florida  Publishing  Com¬ 
pany,  publishers  of  the  Florida  Times- 


Union  and  Jacksonville  Journal, 
through  auction. 

Among  the  most  interested  in  bidding 
for  the  Post,  according  to  the  analysts 
are  the  Washington  Post  Company,  the 
Tribune  Company  of  Chicago,  Knight- 
Ridder  Newspapers,  and  Times- 
Mirror. 

Circulation  has  been  rising  at  the 
Post.  According  to  Sept.  30,  1982, 
publishers  statements,  the  Post’s 
circulation  was  376,455  daily,  401,185 
Saturday  and  436,659  Sunday.  Accord¬ 
ing  to  the  March  31,  1983,  ABC  FAS- 
FAX  report,  the  paper’s  circulation 
had  climbed  to  395,786  daily,  421,663 
Saturday  and  456,355  Sunday.  The 
Post  is  promoted  as  the  “South’s  larg¬ 
est  morning  newspaper.” 

Since  H&C  is  a  privately  held  com¬ 
pany,  financial  data  is  not  available. 
However,  analysts  believe  it  is  profit¬ 
able. 

The  Post  is  second  in  the  market  to 
its  rival,  the  all  day  Houston  Chronicle, 
in  circulation  and  advertising  linage, 
analysts  believe.  The  Chronicle’s 


San  Francisco  dailies  to  drop  bid 
to  keep  JOA  trial  records  sealed 


Top  executives  of  both  the  San  Fran¬ 
cisco  dailies  have  instructed  their 
newspapers’  attorneys  to  withdraw  a 
motion  to  have  the  court  seal  records 
and  documents  that  were  made  public 
during  a  1981  anti-trust  trial  which  chal¬ 
lenged  their  joint  operating  arrangement 
(E&P,  July  16). 

Each  newspaper,  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner,  announced  via  news  stories 
this  week  their  intention  to  drop  the 
court  action. 

The  move  to  seal  the  public  trial  rec¬ 
ords  was  opposed  by  two  weekly  news¬ 
papers,  the  Pacific  Sun  and  the  now- 
defunct  Berkley  Barb,  who  were  the 
plaintiffs  in  the  anti-trust  case. 

What  made  the  case  unusual  was  that 
newspapers  have  traditionally  fought 
legal  battles  to  have  records  in  such 
civil  cases  opened. 

Both  San  Francisco  dailies  had  come 
under  fire  from  newspapers  and  news¬ 
paper  organizations  for  taking  such 


action.  Richard  Thieriot,  editor  and 
publisher  of  the  Chronicle,  said  the 
motion  made  that  would  have,  in  effect, 
sealed  the  court  records,  was  “a  law¬ 
yer’s  motion  and  the  Chronicle  was  not 
consulted  about  it  in  advance.”  , 

Thieriot  added,  “As  we  see  it  now, 
we  believe  the  filing  of  the  motion 
should  have  been  more  fully  consid¬ 
ered.  Had  the  Chronicle  participated  in 
the  process,  I  am  sure  that  issues  of 
access  to  public  information  would 
have  received  greater  attention.” 

Robert  Danzig,  vicepresident  and 
general  manager  of  Hearst  Newspapers, 
the  parent  company  of  the 
Examiner,  said,  “While  we  are  con¬ 
fident  that  counsel  believed  it  had  a 
sound  legal  basis  for  filing  the  motion 
for  the  return  to  the  parties  of  certain 
materials  contained  in  the  court  files, 
we  nevertheless  strongly  believe  that 
significant  policy  issues  which  have 
been  raised  require  that  motion  be  with¬ 
drawn. 


E&P 

Every  Saturday  since  1884 


circulation,  which  is  also  on  the  rise 
according  to  the  March  FAS-FAX  re¬ 
port,  is  438,760  daily,  432,1 12  Saturday 
and  528,831  Sunday. 

“Houston’s  been  a  booming  mar¬ 
ket,”  reports  analyst  John  Morton  of 
Lynch,  Jones  &  Ryan  of  Washington 
D.C.  “We  have  no  doubt  that  it  (the 
Post)  is  profitable.” 

H&C  also  owns  television  stations  in 
Houston,  Nashville,  Tucson  and  Meri¬ 
dian,  Miss.,  and  a  radio  station  in 
Houston.  The  broadcast  properties  will 
not  be  included  in  the  sale. 

Among  the  owners  of  H&C  are  Ove- 
ta  Culp  Hobby,  78,  chairman  of  both 
H&C  and  the  Houston  Post  Company 
and  the  paper’s  editor;  her  son  William 
P.  Hobby,  president  of  both  companies 
and  the  Lieutenant  Governor  of  Texas; 
and  Jessica  Hobby  Catto,  a  vicepresi¬ 
dent  of  both  companies  and  publisher 
of  the  Washington  Journalism  Review. 

Oveta  Culp  Hobby  headed  the 
Woman’s  Army  Corps  during  World 
War  II  and  served  as  the  first  Secretary 
of  Health,  Education  and  Welfare  dur¬ 
ing  the  Eisenhower  Administration. 
Her  husband,  the  late  W.P.  Hobby, 
was  once  Governor  of  Texas. 

Other  family  members  include  the 
spouses  and  children  of  William  P. 
Hobby  and  Jessica  Hobby  Catto. 


“We  have  accordingly  instructed  our 
counsel  to  promptly  withdraw  the 
pending  motion.” 

In  their  motion,  attorneys  for  the  two 
dailies  sought  to  have  returned  not  only 
some  1 14  documents  and  exhibits  from 
the  trial,  but  also  “all  transcripts  from 
the  first  and  second  trials.” 

Attorneys  for  the  weekly  newspapers 
argued  that  this  would  have  the 
effect  of  sealing  forever  the  public  rec¬ 
ords  of  a  private  trial.  They  ailso  argued 
that  only  a  small  portion  of  the  114 
documents  the  dailies  sought  to  have 
returned  had  been  ruled  “confidential” 
by  the  trial  judge. 

In  announcing  the  intended  with¬ 
drawal  of  the  motion,  Thieriot  added, 
“Upon  withdrawal  ...  we  will  be 
looking  at  all  aspects  of  the  case.  We 
would  not  resubmit  the  motion  unless 
we  felt  completely  confident  that  no 
issues  of  public  information  would  be 
compromised.” 

Steve  McNamara,  publisher  of  the 
Pacific  Sun,  said  the  San  Francisco 
dailies  “put  themselves  in  an  absolute¬ 
ly  untenable  position.”  He  added, 
“I’m  delighted  they’ve  come  to  their 
senses.” 
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UPl  says  finances  secure 
for  turnaround  in  1984 


By  Andrew  Radolf 

Top  executives  of  United  Press 
International  told  Editor  &  Pub¬ 
lisher  they  have  lined  up  $9  million  in 
working  capital  which  will  insure  the 
company’s  turnaround  into  the  black 
by  the  end  of  1984. 

They  said  UPI  secured  $5  million  in 
bank  loans,  including  a  $3  million  line 
of  credit  from  Barclay’s  Bank.  Another 
$4  million  in  working  capital  is  lined  up 
through  “joint  ventures’’  which  the 
company  expects  to  have  signed  in  the 
next  few  weeks. 

More  funds  have  come  into  UPI’s 
coffers  from  the  sale  of  its  stake  in 
UPI/TN,  a  television  news  service 
based  in  London,  which  the  company 
said  brought  in  “in  excess  of  $1  mil¬ 
lion”  in  cash.  UPI  also  sold  for  an 
undisclosed  amount  its  equity  in 
Unicom  News  to  its  partner  in  the  ven¬ 
ture,  Commodity  News  Service,  a 
Knight- Bidder  subsidiary. 

Still  more  working  capital  may  be  on 
the  way. 

UPI’s  co-owners,  Douglas  Ruhe  and 
William  Geissler,  are  selling  a  cable 
television  station  in  Chicago,  which 
they  own  through  Focus  Com¬ 
munications.  The  owners  say  the  pro¬ 
ceeds  from  the  sale  will  also  be  invested 
in  UPI.  Banking  industry  sources  say 
the  cable  station  could  go  for  about  $5 
million. 

Ruhe,  who  is  UPI’s  managing 
director,  said  “substantial  additional 
capital”  is  available  to  UPI.” 

Last  spring,  the  talk  in  the  banking 
community  was  that  Bankers  Trust  was 
prepared  to  grant  UPI  up  to  $10  million 
in  credit  for  its  capital  needs. 

Ruhe  would  not  confirm  the  amount 
but  said  UPI  is  “discussing  the 
possibilities”  with  Bankers  Trust . 

UPI  was  purchased  from  E.W. 
Scripps  Co.  free  of  bank  debt.  The 
company  does  not  have  to  pay  interest 
or  principal  on  its  line  of  credit  for  two 
years. 

These  financial  resources,  Ruhe  said, 
mean  the  company  has  more  than 
enough  capital  to  keep  operating  until  it 
reaches  the  break-even  point.  His 
“conservative  projection”  is  for  the 
break-even  point  to  be  reached  by  mid- 
1984,  although  he  believes  that  if  cer¬ 
tain  positive  business  trends  for  UPI 
continue,  break-even  could  occur  as 
early  as  year-end. 

In  the  meantime,  UPI  has  cut  its 
operating  losses  to  around  $500,000  per 
month,  which  is  a  reduction  by  50%  of 
its  monthly  losses  in  1982. 

UPI  believes  those  deficits  will  con¬ 


tinue  to  narrow  in  the  months  ahead, 
and  the  company  envisions  a  profit  of 
$3.5  million  in  1984.  UPI’s  com¬ 
munications  costs  alone  have  been  re¬ 
duced  by  $300,000  per  month  as  a  result 
of  its  installation  of  satellite  com¬ 
munications.  With  the  number  of  earth 
stations  soon  to  surpass  1 ,000  and  new 
installations  proceeding  at  the  rate  of 
200  per  month,  the  company  expects  its 
savings  to  grow  even  more. 

Joint  ventures 

UPI  is  considering  joint  venture 
possibilities  using  its  satellite  and  com¬ 
puter  networking  capabilities  which 
offer  potentially  higher  profit  margins 
than  its  news  operation  does.  Ruhe 
declined  to  cite  any  of  these  ventures, 
but  said  if  they  pan  out  they  could  has¬ 
ten  the  company’s  return  to  profitabil- 
ity. 

He  did  state  that  any  possible  joint 
ventures  “will  not”  involve  UPI’s 
“selling  our  services  around  our 
clients.” 


Several  top  executives  of  United  Press 
Internationa  met  with  EDITOR  &  PUB¬ 
LISHER  on  July  13  to  discuss  the  com¬ 
pany’s  finances  and  future  business 
plans. 

The  executives  included  Douglas 
Ruhe,  managing  director  and  co-owner; 
William  Geissler,  senior  vicepresident 
for  planning  and  co-owner;  H.L. 
Stevenson,  executive  vicepresidenti 
editorial  and  editor-in-chief;  Donald 
Brydon,  senior  vicepresident;  Thomas 
J.  Beatty,  vicepresident  and  general 
sales  manager;  Chris  Tortosa,  market¬ 
ing  services  vicepresident;  Edward  K. 
DeLong,  director  of  systems 
development;  and  William  Adler, 
director  of  information. 


Though  UPI  “welcomes  joint  ven¬ 
tures,”  Ruhe  stated,  “we  don’t  plan  or 
contemplate  any  type  of  merger.  We 
are  not  going  to  be  merged  into  some 
larger  entity.”  He  added  that  since  the 
company  is  privately  held,  “we  are  not 
going  to  be  taken  over.” 

But  the  “heart”  of  UPl’s  turn¬ 
around,  Ruhe  stressed,  “will  be  the 
improvement  in  the  sale  of  the  fun¬ 
damental  services  we’ve  traditionally 
offered  to  clients.”  In  other  words, 
news. 

Bill  Adler,  director  of  information, 
added  that  news,  “and  not  the  new¬ 
fangled  stuff,”  will  produce  the  “lion’s 
share”  of  that  projected  $3.5  million 
profit. 

To  underscore  the  point,  Chris  Tor¬ 


tosa,  marketing  services  vicepresident, 
said  UPI’s  “bread  and  butter”  news 
operation  has  signed  up  $19  million  in 
new  contracts  with  the  “peak  years”  of 
1986  and  1987  each  bringing  in  $5  mil¬ 
lion.  In  1983,  new  contracts  will  gener¬ 
ate  $2  million  in  cash  for  UPI,  Tortosa 
said. 

In  the  second  quarter  of  this  year 
alone,  UPI  signed  up  $1 1  million  in  new 
business  with  $3.7  million  coming  from 
newspapers,  $5.9  million  from  broad¬ 
cast,  and  $1.4  from  non-media  busi¬ 
ness. 

Tortosa  said  UPI  has  increased  its 
domestic  sales  staff  from  28  to  40  peo¬ 
ple  and  now  “distinguishes”  between 
newspaper  and  broadcast  salesmen. 
He  said  60%,  or  28  people,  on  the 
expanded  sales  force  are  newspaper 
salesmen. 

Tortosa  noted  that  although  UPI  lost 
19  newspaper  clients  in  the  first  half  of 
the  year,  it  signed  up  25  new  newspapers 
for  a  net  gain  of  six.  In  the  first  hedf 
of  1982,  by  comparison,  UPI  lost  62 
newspaper  clients. 

On  the  broadcast  side,  UPI  signed  up 
131  new  broadcast  clients  and  lost  127, 
a  net  gain  of  four  for  the  first  half.  In 
1982’s  first  half,  UPI  lost  273  broadcast 
clients. 

The  company  said  1983  was  the  first 
half-year  of  net  growth  “in  a  number  of 
years.” 

UPI’s  total  U.S.  newspaper  clients 
now  number  818,  while  radio  stations 
come  to  2,851  and  tv  stations  total  432. 

UPI  also  has  496  cable-tv  clients,  519 
“USA  specials”  such  as  embassies  and 
businesses.  Foreign  clients  include  722 
national  news  agencies  and  newspapers, 
182  radio  stations,  and  80  tv  stations. 

One  thing  that’s  sure  to  make  UPI 
executives  see  red  is  any  allegation  that 
the  company  is  cutting  rates  to  win  new 
business. 

Bum  rap 

“It’s  a  bum  rap  that  we’re  going 
around  cutting  rates,”  Ruhe  stated. 

“Every  day  there’s  a  new  horror 
story,”  said  Geissler.  “The  hallmark  of 
the  opposition  is  really  misinformation. 
It  does  cause  editors  to  be  cautious 
about  subscribing  to  UPI.” 

UPI  does  offer  discounts  in  the  form 
of  scale-up  contracts  as  inducements 
for  new  business,  the  executives  said, 
but  stated  the  contract  rates  are  uni¬ 
form  across  each  category,  which  for 
newspapers  are  by  circulation. 

Another  issue  which  UPI  executives 
feel  is  behind  them  is  the  controversy 
over  their  refusal  to  reveal  the  terms  of 
the  company’s  sale  due  to  an  agree¬ 
ment  of  confidentiality  with  E.W. 
Scripps  Co. 

“We’ve  been  under  a  microscope,” 
stated  Don  Beatty,  vicepresident  and 
general  sales  manager.  He  said  many 
newspaper  editors  took  “a  wait  and  see 
(Continued  on  page  II) 
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(Continued  from  page  10) 
attitude”  towards  the  company  regard¬ 
ing  the  ownership  situation  but  now 
“focus  on  the  product”  in  evaluating 
what  UPI  has  to  offer. 

“We’re  prudent  businessmen.  We’re 
not  wild  men,”  stated  Geissler.  He  said 
the  point  was  not  whether  the  news¬ 
paper  business  accepts  Ruhe  and  him¬ 
self  “as  peers  or  dominant  forces  in  the 
industry.  We  are  working  to  serve 
them.  They  will  accept  us  on  that 
basis.” 

UPI’s  owners  believe  that  the  initial 
uncertainty  surrounding  the  news  serv¬ 
ice  in  the  first  few  months  after  the  sale 
did  hinder  the  company’s  efforts  to  gain 
new  clients.  Without  that  uncertainty, 
“the  numbers  would  have  moved  much 
faster,”  Ruhe  said. 

The  owners  feel  that  they  were 
helped  by  a  reservoir  of  good  feelings  for 
UPI  among  editors.  “Many  of  the  key 
editors  clearly  wished  us  no  ill,”  Ruhe 
said.  Geissler  remarked  that  “many  of 
the  best  of  them  came  through  UPI. 
They  have  deep  feelings  and  openness 
towards  us.” 

At  last  May’s  American  Society  of 
Newspaper  Editors’  convention  in 
Denver,  Ruhe  and  Geissler  stated  that 
what  UPI  needed  to  do  most  was 
“differentiate”  its  news  service  from 
the  Associated  Press. 

In  answering  the  question  now,  Ruhe 
said  “what  distinguishes  UPI  most”  is 
flexibility  and  responsiveness. 

“We  are  the  most  responsive  in  serv¬ 
ing  our  clients.  We’re  the  most  flex¬ 
ible,”  Ruhe  said.  He  said  as  part  of  this 
responsiveness  UPI’s  six  new  regional 
reporters  in  Washington  were  prepared 
to  handle  special  story  requests  from 
editors. 

Under  the  working  title  of  “Custom 
Data,”  UPI  is  also  devising  a  plan  to 
offer  newspapers  a  “menu”  for  select¬ 
ing  a  customized  “data  stream”  from 
the  news  service. 

The  news  service  already  offers  such 
a  system  to  broadcast  clients.  With 
Custom  Data,  newspapers  will  be  able 
to  tailor  the  information  they  receive 
from  UPI  to  their  specific  needs  rather 
than  having  to  subscribe  to  entire  major 
segments  of  the  news  service’s  output. 

“As  it  exists  now,  you  can  subscribe 
to  the  A-wire,  the  sports  wire,  the 
financial  wire,  or  a  combination  of 
those,”  said  Edward  K.  DeLong, 
director  of  systems  development. 
“With  Custom  Data  a  newspaper  will 
be  able  to  more  finely  tune  what  it 
receives  from  any  one  of  those  wires 
and  take  sub-sections.” 

DeLong  said  UPI  does  not  have  all  of 
the  details  for  pricing  of  Custom  Data 
worked  out,  but  said  the  general 
philosophy  of  circulation  based  pricing 
will  still  apply. 

The  main  advantage  of  Custom  Data, 
he  said,  will  be  “greatly  increased  effi- 
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ciency  in  the  sense  you  don’t  have  to  age  in  science  and  medicine, 
wade  through  so  many  stories  you  have  “I  think  our  state  capital  coverage  is 
absolutely  no  interest  in.”  better  than  it’s  ever  been,”  Stevenson 

To  further  improve  its  news  service,  said,  saying  the  expanded  regional 
UPI  has  added  “in  excess  of  20  new  coverage  is  helping  UPI  lay  “the 
bureaus,”  said  H.L.  Stevenson,  execu-  groundwork”  for  covering  the  1984 
tive  vicepresident/editorial  and  editor-  presidential  primaries  and  election, 
in-chief.  He  said  the  new  bureaus  were  The  improvement  in  UPI’s  sales  and 
situated  “in  a  lot  of  little  towns,  greater  efficiency  of  its  operations  are 
There’s  no  glamor,  but  they’re  the  key  elements  to  its  being  able  to 
important  to  our  coverage  schema-  spend  more  on  its  news,  Geissler 
tics.”  noted.  He  said  part  of  the  improved 

Stevenson  noted  that  UPI  now  has  efficiency  also  comes  from  UPI’s  being 
correspondents  “in  every  major  port  a  private  company  which  “doesn’t 
city”  which  will  augment  economic  have  to  fight  through  a  bureaucracy”  to 
coverage  and  plans  to  expand  its  cover-  effect  “rapid  change.” 

UPI:  goodbye  AT&T,  hello  Federal? 

Satellite  system  may  someday  generate  revenue 


By  Bill  Gloede 

By  the  end  of  this  September,  United 
Press  International  will  no  longer  rely 
on  AT&T  Long  Lines  for  the  nation¬ 
wide  transmission  of  wire  copy,  thanks 
to  what  UPI  is  calling  “the  most  far- 
reaching  satellite  news  distribution  sys¬ 
tem  of  its  kind.” 

The  system,  which  has  been  under 
construction  for  much  of  the  past  year, 
now  has  1,308  earth  stations  in  the 
ground  or  on  rooftops  receiving  UPI 
satellite  signals.  New  stations  are  being 
deployed  at  the  rate  of  about  200  per 
month.  The  goal  of  the  program  is  to 
deploy  at  least  one  receiving  station 
within  every  telephone  “local  loop”  in 
the  country,  thereby  releasing  UPI 
from  its  dependence  on  leased,  domes¬ 
tic  long  distance  telephone  lines. 

Presently,  UPI  is  saving  $300,000  per 
month  by  using  the  completed  portions 
of  its  satellite  system.  In  some  parts  of 
the  country,  entire  states  are  now  ‘all 
satellite,’  and  one  division  has  cut  com¬ 
munications  costs  by  50%. 

Besides  slashing  $6  to  $7  million  from 
UPI’s  annual  communications  costs, 
the  satellite  transmission  and  reception 
system,  which  will  replace  Ma  Bell’s 
long  distance  service,  will  leave  UPI 
with  one  of  the  largest  private  satellite 
communications  systems  in  the 
country. 

While  no  concrete  plans  have  been 
laid  for  the  use  of  the  satellite  system 
for  anything  other  than  transmission  of 
its  news  services,  UPI  executives 
know  that  they’ll  hold  the  key  to  a 
potentially  profltable  data  communica¬ 
tions  network  —  a  network  which,  in 
what’s  being  called  the  Age  of  Com¬ 
munications,  could  contribute  heavily 
to  UPI’s  future  bottom  line. 

There  are  limitations  inherent  in  the 
system  as  it  now  stands.  It  is  primarily  a 
one-way  transmission  system,  meaning 
that  for  data  communications  pur¬ 
poses,  any  network  would  also  have  to 
use  leased  telephone  lines  or  some  form 


of  communications  time-sharing  sys¬ 
tem  in  addition  to  the  UPI  transmission 
system.  However,  up-links  to  the  sat¬ 
ellite  from  remote  reception  sites  could 
be  added  (at  considerable  expense)  in 
the  future,  making  the  UPI  system  a 
complete,  two-way  data  com¬ 
munications  network. 

UPI  presently  plans  installation  of 
up-links  at  its  bureau  sites  around  the 
country  to  allow  for  satellite  transmis¬ 
sion  of  copy  from  the  bureaus  to  UPI’s 
main  computer  system. 

The  system  will  have  some  excess 
capacity  in  its  early  stages.  More 
capacity  could  be  added  in  the  future  at 
relatively  modest  expense,  according 
to  UPI  executives. 

Will  UPI  become  a  common  carrier 
under  Federal  Communications  Com¬ 
mission  regulation? 

No,  says  Douglas  Ruhe,  UPI’s  man¬ 
aging  director,  because  any  use  of  the 
satellite  system  for  other  than  the  trans¬ 
mission  of  news  copy  (and  eventually 
pictures)  will  be  through  joint  ventures 
with  other  companies.  What  com¬ 
panies  may  become  involved  in  what 
type  of  joint  ventures,  at  present,  is  just 
about  anyone’s  guess.  But  there  are  a 
few  distinct  possibilities. 

The  UPI  system  transmits  a  “crystal 
stabilized”  signal,  according  to  Ruhe. 
He  explained  that  this  would  allow  for 
the  transmission  of  high  resolution  dis¬ 
play  advertising  as  envisioned  by  the 
now-defunct  Blairsat  system  in  the 
television  business  and  in  the  newspaper 
industry’s  proposed  SATFAX  sys¬ 
tem.  Though  the  latter  system  has  been 
shelved  by  an  American  Newspaper 
Publishers  Association  study  group  be¬ 
cause  it  is  not  presently  economically 
feasible,  advertiser  interest  remains 
strong.  A  SATFAX  system  is  just  one 
of  many  possible  applications  of  the 
UPI  satellite  transmission  network. 

Another  potential  application  is  the 
emerging  electronic  mail  business. 

(Continued  on  page  36) 
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Praise/advice  offered 
at  ad  exec  conference 


By  David  Astor 

The  Newspaper  Advertising  Bureau 
has  revised  its  1983  ad  revenue 
estimates  upward  in  the  area  of  classi¬ 
fieds  and  down  in  the  national  category. 

Speaking  at  the  opening  session  (July 
18)  of  the  131st  International  News¬ 
paper  Advertising  and  Marketing 
Executives  Sales  Conference  in  Chica¬ 
go,  ad  bureau  president  Craig  C.  Stan- 
den  predicted  that  classified  revenues 
would  rise  15%  and  national  8%  this 
year.  The  ad  bureau  this  spring  had 
forecast  that  these  two  categories 
would  increase  13%  and  11%  respec¬ 
tively  {E&P,  April  30). 

Retail  ad  revenues  are  still  expected 
to  rise  about  10%  in  1983.  And  total 
newspaper  ad  revenue  will  still 
increase  about  11%,  according  to  the 
NAB. 

“This  year’s  classified  turnaround  is 
keeping  pace  with  the  end  of  the  reces¬ 
sion,”  Standen  told  the  362  conference 
registrants.  “Unemployment  is 
beginning  to  moderate,  auto  sales  are 
rolling  again,  and  there  are  healthy 
housing  starts  in  most  regions.” 

Despite  the  downward  revising  of 
national  newspaper  ad  revenue  growth, 
Standen  said  that  the  category  is  still 
increasing  and  that  it  will  continue  to  do 
so  “because  the  competition  is  soften¬ 
ing  and  because  we  are  being  respon¬ 
sive  to  advertisers’  long-standing  griev¬ 
ances.” 

Leo  Bogart,  the  ad  bureau’s  execu¬ 
tive  vicepresident  and  general  mana¬ 
ger,  said  tobacco  linage  will  probably 
drop  due  to  the  new  federal  excise  tax 
and  a  decline  in  new  line  extensions. 
But  he  added  that  spending  should  be 
strong  in  other  areas  such  as  airlines. 

“The  stronger  dollar  has  stimulated 
new  vacation  linage,”  said  Bogart. 
“New  equipment,  price  competition 
and  frequent-flyer  programs  should 
keep  airline  spending  on  its  upward 
path.” 

Other  national  category  newspaper 
growth  could  come  from  advertising  in 
the  areas  of  media,  self-care  medical 
products,  consumer  electronics,  finan¬ 
cial  services,  alcoholic  beverages,  and 
gourmet,  health  and  convenience 
foods. 

Syndicated  studies 

Newspaper  ad  growth  could  be 
helped  by  the  national  syndicates  Sim¬ 
mons  Market  Research  Bureau  and 
Scarborough  Research  Corp.  news¬ 
paper  studies,  which  were  the  subject 
of  an  afternoon  panel  session  at  the 
INAME  conference. 


Gregory  Blaine,  senior  vicepresi¬ 
dent,  media  director,  Foote,  Cone  & 
Belding,  said  ad  agencies  are  enthused 
about  the  quantity  and  nature  of  the 
data  in  the  studies.  “It  reminds  me  of 
(receiving  presents  at)  Christmas,”  he 
declared. 

He  said  the  studies  provide 
“excellent”  readers  per  copy  data, 
reach  and  frequency  information  for 
planning  multiple  insertion  schedules, 
measurements  of  more  newspapers  at 
the  same  time  than  ever  before,  and — 
in  sum — the  kind  of  figures  that  will 
make  media  mix  evaluations  “better, 
quicker,  more  substantial,  more 
accurate,  and  more  frequent.” 

Advice  offered 

Blaine  advised  the  audience  to 
incorporate  the  syndicated  studies’ 
data  into  sales  presentations  as  soon  as 
possible. 

Frederick  C.  Weiss,  Jr.,  senior 
vicepresident/marketing  director, 
Knight-Ridder  Newspaper  Sales,  and 
moderator  of  the  panel  discussion,  said 
that  about  65  ad  agencies  have  already 
subscribed  to  the  Simmons  study. 

He  added  that  the  INAME  Market¬ 
ing  Committee  was  investigating  ways 
that  the  two  studies  could  be  promoted. 
“We  must  aggressively  promote  this 
research,”  agreed  Ferguson  E.  Rood, 
chairman,  INAME  Research  Com¬ 
mittee,  and  vicepresident,  advertising 
and  marketing,  Atlanta  Journal  and 
Constitution.  And  he  said  the  studies 
should  first  be  used  as  a  way  to  sell  the 
newspaper  medium  as  a  whole,  and  then 
as  a  way  to  sell  individual  newspapers. 

The  other  syndicated  audience  data 
panelist — Michael  DeRobertis,  project 
manager,  media  services,  J.C.  Penney 
Co. — offered  the  audience  a  detailed 
list  of  information  that  their  newspapers 
should  present  at  sales  calls. 
Included  were  suggestions  to  provide 
daily  and  Sunday  metro  area  circula¬ 
tion  and  penetration  by  metro  area 
counties;  circulation  by  zip  code  for 
morning,  evening  and  Sunday  editions 
broken  down  by  home  delivered,  street 
sales  and  then  totaled  by  zip  code,  and 
a  metro  area  zip  code  map  with  a  trans¬ 
parent  preprint  zone  map  overlay  in  the 
same  scale. 

DeRobertis  said  the  newspaper 
medium  was  a  “powerful  selling  force” 
that  was  also  economical  in  the  sense 
that  a  Sunday  paper  costing  under  $1 
often  had  more  words  in  it  than  a  $3 
paperback  book. 

The  “power”  of  newspapers  was 
touched  on  during  the  INAME  lunch¬ 


eon  speech  earlier  in  the  day  by  Gener¬ 
al  Motors  vicepresident,  sales  and 
marketing  Robert  Lund. 

“You  are  a  powerful  force  in  our 
American  society  today,”  said  Lund. 
“But  this  dimension  of  power  carries 
with  it  an  opportunity  and  a  very  grave 
responsibility.  As  representatives  of 
America’s  most  persuasive  media,  you 
have  the  opportunity  to  mobilize  your 
power  and  speak  up  for  America  .  .  . 
and  its  resources.” 

He  continued,  “Speak  up  for  Amer¬ 
ican  business.  Be  one  of  its  backers, 
not  one  of  its  detractors.  There  is  so 
much  that  is  right  about  our  country, 
yet  many  in  our  media  seem  to  dwell  on 
the  wrong.” 

Lund  told  the  audience  that  he  real¬ 
ized  most  of  them  were  “separated 
from  the  editorial  end  of  the  media”  but 
that  “attitudes,  outlooks,  and  observa¬ 
tions  are  contagious.  And  as  long  as 
they  are,  they  might  as  well  be  posi¬ 
tive.” 

Things  have  been  positive  for  the 
auto  industry  lately,  said  Lund.  He 
stated  that  cars  were  now  being  sold  at 
an  annual  rate  of  over  9  million  units 
compared  with  a  rate  of  6.7  million  last 
June. 

“The  economic  turnaround  we  have 
been  waiting  for  is  here,”  he  declared. 
AtGM,  Lund  said  55,000 laid-off  work¬ 
ers  have  been  brought  back  since  Jan¬ 
uary,  with  another  4,500  scheduled  to 
return  in  October.  Company  sales,  he 
reported,  rose  48%  during  the  first  ten 
days  of  July. 

July  of  next  year  is  when  the  new 
Standard  Advertising  Unit  program  is 
due  to  go  officially  into  effect,  but  Stan¬ 
dard  Rate  &  Data  Service  is  already 
asking  newspapers  to  send  in  their  inch 
rates. 

“According  to  the  new  SAU  pro¬ 
gram,  all  national  rates  should  be  based 
on  an  inch  rate,”  wrote  SRDS  publica¬ 
tion  manager  Rod  Such  and  editor  Otis 
Kirchhoefer  in  a  July  18  letter  to 
advertising  directors  made  public  at  the 
INAME  conference.  “SRDS  has, 
therefore,  been  asked  and  will  comply 
with  this  program  by  reporting  only 
inch  rates  in  your  newspaper  listing 
effective  with  our  July  12,  1984  issue. 

“Please  don’t  delay,  however,  in 
sending  us  your  inch  rates 
immediately.  Although  this  program 
does  not  start  until  July  1,1984,  plann¬ 
ers  and  buyers  need  this  inch  rate 
information.  SRDS,  beginning  in  Jan¬ 
uary,  will  show  your  rate  structure 
based  on  lines  as  well  as  inches.  After 
July  1, 1984,  only  inch  rates  will  appear 
in  your  SRDS  listing.” 

Key  advertiser 

One  company  that  plans  to  place  an 
extensive  amount  of  newspaper 
advertising  in  1984  and  beyond  is  Wal- 

(Continued  on  page  13) 
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green.  Vern  Brunner,  senior 
vicepresident/marketing  for  the  drug 
store  chain — which  is  placing  over  90% 
of  its  $70  million  a  budget  in  newspapers 
during  the  current  fiscal  year — told 
the  audiences  that  the  medium  will  play 
a  “tremendous”  role  in  Walgreens’  fu¬ 
ture. 

“Tremendous,  that  is,  provided  that 
newspapers  continue  to  stay  in  step 
with  the  times,  and  realize  they  too  are 
dealing  with  busy  and  cost-conscious 
consumers;  consumers  who  want  to  get 
their  information — both  news  and 
ads  —  succinctly,  creatively, 
intelligently,”  he  said. 

Brunner  added,  “In  order  to  see  our 
ad  dollars  of  the  future  committed  to 
newspapers  as  in  the  past,  there  is  one 
request  I  would  make  of  your  industry. 
You  must  find  ways  to  reach  the  youn¬ 
ger  consumer — that  mass  of  18-to-35 
year-olds  we  all  wish  to  serve  today  and 
to  have  as  customers  tomorrow.  A  re¬ 
cent  survey  our  company  conducted 
showed  evidence  that  less  than  50%  of 
people  under  35  read  the  daily  news¬ 
paper,  let  alone  the  ads.” 

John  Shields,  vicepresident/ 
advertising  and  sales.  Jewel  Food 
Stores,  said,  “I  am  a  fan  of  newspaper 
advertising  .  .  .  But  it  also  happens  that 
we  buy  a  lot  of  tv,  radio  and  direct  mail 
as  well.”  Spiecifically,  Shields  said  Jew¬ 
el’s  media  mix  is  comprised  of  52% 
newspapers,  23%  tv,  13%  radio  and 
12%  direct  mail  and  other  vehicles.  This 
compares  to  Food  Marketing  Institute 
figures  that  show  the  supermarket  indus¬ 
try  average  as  57%  newspapers,  7%  tv, 
7%  radio  and  27%  direct  mail  and  other 
vehicles. 

Shields  said  tv  “is  a  very  effective 
medium  from  a  reach  and  frequency 
standpoint”  and  that  radio  is  especially 
good  in  targeting  specific  segments 
such  as  black  consumers.  The  advan¬ 
tages  of  newspapers,  he  said,  include 
their  short  lead  times  for  ads  and  the 
“strong”  editorial  food  sections  that 
many  of  them  run.  Shields  also  pointed 
to  the  benefits  of  four-color  ROP  and 
spot  color,  but  added,  “You  need  to 
help  us  afford  it.” 

The  INAME  keynote  speaker  was 
Patrick  G.  Ryan,  president  and  chief 
executive  officer.  Combined 
International  Corp.,  who  spoke  about 
motivation.  He  advised  the  audience  to 
set  high  but  reachable  goals,  lead  by 
example  (“the  speed  of  the  leader  is  the 
speed  of  the  team,”  he  said),  do  things 
as  soon  as  possible,  keep  meetings  to 
the  necessary  minimum,  and  praise 
people  (and  make  the  praise  specific). 

“In  the  right  environment,  people 
can  achieve  amazing  results,”  said 
Ryan.  “Set  the  stage  for  the  people  to 
win,  because  we  all  know  that  winning 
is  fun.” 
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Ad  directors 
set  up  co-op 

Newspapers  can  get  a  return  on 
investment  of  600%  or  more  with  co¬ 
operative  advertising  if  they  set  up 
separate  and  efficient  co-op 
departments. 

This  was  the  message  from  two 
speakers  at  a  (July  19)  session  of  the 
131st  International  Newspaper 
Advertising  and  Marketing  Executive 
Sales  Conference  in  Chicago. 

A  department  can  be  as  small  as  two 
people,  according  to  John  Roell,  chair¬ 
man,  INAME  Co-op  Committee,  and 
advertising  director,  Tampa  Tribune. 
“The  important  point,”  he  said,  “is 
that  one  of  these  people — the  co-op 
manager — is  committed  solely  to  co¬ 
op.  Too  often  a  co-op  staffer  has  had  to 
wear  several  hats  at  once,  limiting  the 
time  spent  exclusively  on  co-op 
advertising  efforts  .  .  .  Today’s  co-op 
manager  is  full-time,  professional,  and 
heavily  sales-oriented — with  heavy 
experience  in  retail,  national,  or  classi¬ 
fied. 

“And  today’s  co-op  department  also 
has  a  full  or  part-time  clerical  person 
who  takes  care  of  the  paperwork.” 

Cites  Pittsburgh 

Roell — who  shared  the  dais  with 
Newspaper  Advertising  Bureau 
vicepresident  for  co-op  advertising 
Frank  Hennessey — cited  the  600%  suc¬ 
cess  of  the  Pittsburgh  Press  and  Post- 
Gazette,  which  invested  $130,000  last 
year  in  a  two-person  co-op  department 
and  received  a  return  of  $787,464  in 
co-op  ad  revenues. 

Succcessful  co-op  departments 
track,  measure  and  log  co-op  linage 
daily;  report  co-op  sales  monthly  to 
management;  “educate  and  motivate” 
their  staffs;  and  promote  themselves, 
added  Roell. 

To  determine  co-op  funds  available, 
Hennessey  said,  “First  obtain  the  retail 
sales  figures  for  your  area.  Then  divide 
that  in  half  and  multiply  by  3%.  In 
Roanoke,  Virginia,  for  example,  that 
works  out  to  a  $17  million  opportu¬ 
nity.” 

Hennessey  said  it  was  especially 
important  for  newspapers  to  pursue  co¬ 
op  dollars  now  because  television, 
radio  and  “even  magazines’’  are 
aggressively  going  after  the  money  as 
well. 

When  it  comes  to  going  after  retail  ad 
dollars,  several  retail  executives 
offered  advice  for  newspapers  during  a 
panel  discussion  entitled,  “How  would 
you  like  us  to  sell  you?”  The  sugges¬ 
tions  ranged  from  having  newspapers 
hold  copy  and  layout  clinics  for 


urged  to 
departments 

retailers  to  newspaper  ad  department 
heads  visiting  more  often  with  their 
retail  counterparts. 

John  Murphy,  vicepresident/ 
manager.  Sales  Promotion  Division, 
National  Retail  Merchants  Associa¬ 
tion,  said  “circulation  figures  are  won¬ 
derful”  but  newspapers  have  to  also 
supply  retailers  with  demographic, 
psychographic  and  other  kinds  of 
information.  Murphy  also  stated  that 
newspapers  should  not  assume  that 
every  retailer  is  a  marketing  expert. 

Retailers  speak 

A.J.  Flogge,  president  of  Herp’s, 
Grand  Rapids,  Mich.,  said  newspapers 
should  give  retailers  more  “editorial 
and  news  support  when  we  earn  it”  and 
“bulk-rate  contracts  that  give  us  the 
opportunity  to  get  a  little  more  linage  at 
the  end  of  the  week.” 

Frank  Turk,  Jr.,  president  of  Turk’s 
Furniture,  Joliet,  Ill.,  asked  for  more 
communication  from  ad  salespeople  as 
well  as  more  unsolicited  information 
from  newspapers  on  such  subjects  as 
the  retailer’s  particular  industry. 

And  Roy  Billings,  director  of  stores 
of  Jos.  C.  Spiess  Co.,  Elgin,  Ill.,  said  he 
would  like  to  see  newspaper  ad  sales¬ 
people  face-to-face  rather  than  just  deal 
with  them  via  telephone.  But  he  also 
noted  that,  because  “retailing  is  a  quick 
game,”  salespeople  should  not  take  up 
more  of  his  time  than  necessary. 

William  E.  Whitney,  Ogiivy  &  Math¬ 
er’s  senior  vicepresident/managing 
director  in  Chicago,  took  the  time  in  a 
breakfast  speech  to  suggest  several 
ways  newspapers  can  help  ad  agencies 
appreciate  and  use  their  medium  more. 

He  told  the  INAME  audience  that 
newspapers  should  “study  trends,  an¬ 
ticipate  change”  and  not  be  reactive; 
“know  the  enemy,”  whether  it  be  the 
new  technologies  or  direct  mail;  and 
“sell  the  category.” 

“Too  often,  newspapers  are  not  in 
the  media  race,  or  even  seriously  con¬ 
sidered,”  said  Whitney.  “Part  of  the 
reason  is  that  the  selling  focus  has  been 
on  the  benefits  of  individual  papers 
rather  than  selling  the  entire  newspaper 
category.” 

Two  of  Whitney’s  other  six  sugges¬ 
tions  included  selling  the  “unique  val¬ 
ues”  of  newspapers,  such  as  their 
portability  and  in-depth  coverage  and 
selling  the  importance  of  long  copy  for 
certain  product  ads. 

“Deal  from  your  great  strengths ,”  he 
concluded. 


13 


Central  American  dangers 
increase  for  U.S.  reporters 


By  Andrew  Radolf 

Though  U.S.  correspondents  are  no 
longer  finding  their  names  on  death  lists 
put  out  by  various  factions  in  Central 
America’s  conflicts,  the  danger  for 
reporters  in  many  ways  has  increased, 
according  to  Joe  Frazier,  Associated 
Press’  special  correspondent  in  the 
region. 

The  deaths  in  June  of  Dial  Torgerson 
of  the  Los  Angeles  Times  and  freelance 
photographer  Richard  Cross  when 
their  car  struck  a  land  mine  in  Hon¬ 
duras  near  the  Nicaraguan  border,  is 
just  one  example  of  the  perils  facing 
reporters  as  the  warfare  in  Central 
America  intensifies,  Frazier  said. 

“I’ve  been  on  that  road,’’  Frazier 
stated.  He  remarked  that  the  two  slain 
journalists  did  not  ask  if  the  road  was 
mined,  nor  were  they  informed  of  the 
danger  by  Honduran  officials. 

The  deaths  of  Torgerson  and  Cross, 
both  veteran  journalists,  were  some¬ 
what  unusual,  Frazier  observed.  “A  lot 
of  the  people  who  go  out  and  get  hurt 
have  little  experience  in  the  area.’’ 

Frazier,  38,  took  up  his  assignment  in 
1982  and  is  based  in  San  Jose,  Costa 
Rica.  Fluent  in  Spanish  and  French, 
Frazier  has  been  with  AP  since  1972. 
He  spoke  with  E&P  during  a  recent 
visit  to  New  York. 

In  covering  Central  America,  report¬ 
ers  often  must  deal  with  information 
put  out  by  “interest  groups’’  who  try  to 
“present  things  how  they  want  to  see 
them  printed,’’  Frazier  said.  The  only 
way  for  reporters  to  get  a  beat  on  the 
truth  is  “to  go  see  things  for  ourselves’  ’ 
and  that’s  when  they  can  run  into 
trouble,’’  he  said. 

“The  real  danger  is  getting  caught  in 
the  middle  of  something,’’  Frazier  said, 
recalling  one  of  his  most  dangerous  mo¬ 
ments  was  when  he  “stumbled  into  a 
crossfire’’  between  guerrillas  and  gov¬ 
ernment  troops  in  El  Salvador. 

“More  often  than  not,  we  get  where 
want  to  go,  but  it’s  at  our  own  risk. 
They  (Central  American  officials) 
make  a  point  of  that,’’  he  said. 

Death  list 

Frazier  noted  that  his  was  one  of  the 
many  names  of  journalists  which 
appeared  on  a  death  list  issued  in  San 
Salvador  around  the  time  of  the  elec¬ 
tions  in  March,  1982.  He  said  there 
have  not  been  any  death  lists  issued 
since  then. 

At  one  point  in  El  Salvador’s  civil 
war,  guerrillas  were  giving  journalists 


Joe  Frazier 

guided  tours  of  territory  they  con¬ 
trolled  and  sometimes  taking  them  to 
sites  of  alleged  masacres. 

Frazier  said  such  tours  are  occurring 
“less  and  less,’’  partly  because  foreign 
correspondents  are  far  more  leery  of 
taking  them  ever  since  four  Dutch  jour¬ 
nalists  were  killed  en  route  to  a  meeting 
with  guerrillas. 

“It’s  still  easy  to  make  contact  with 
guerrillas,’’  Frazier  commented,  but  he 
added  that  both  sides  in  the  conflict 
“are  getting  conscious  of  their  image.’’ 

The  Sandinista  government  in  Nicar¬ 
agua  has  also  changed  its  policies 
towards  journalists,  Frazier  said.  He 
remarked  that  from  1979  until  this  year, 
journalists  had  difficulty  getting  access 
to  officials.  “They’ve  (Sandinistas) 
opened  up  a  great  deal,’’  he  observed. 
“It’s  much  easier  to  see  key  officials.’’ 

Frazier  also  has  easy  access  to  guer¬ 
rilla  leaders  combatting  the  Sandinis¬ 
tas,  particularly  Eden  Pastora  who  hap¬ 
pens  to  be  the  journalist’s  neighbor  in 
San  Jose.  “He’s  perfectly  willing  to  see 
people,’’  Frazier  said. 

Frazier  said  U.S.  officials  in  the 
region  have  also  been  willing  to  provide 
him  with  information.  He  stated  the 
officials  have  “never  put  any  pressure 
on  me’’  about  what’s  in  his  dispatches. 

Frazier  spent  two  years  in  Vietnam, 
l%8-69,  as  a  corporal  in  the  marines. 
He  said  his  military  service  has  helped 
him  in  Central  America,  particularly  by 
giving  him  the  instincts  to  know  when 
to  duck  before  the  shooting  starts.  “It’s 
saved  my  neck  a  couple  of  times,’’  he 
remarked. 

His  experiences  in  the  Marines  also 


helped  give  him  a  rapport  with  native 
soldiers  in  the  region.  “I  think  I  find  it  a 
lot  easier  to  talk  to  them,’’  Frazier  said. 
“I  have  some  insight  into  what’s  going 
on  in  a  lot  of  soldiers  minds.’’ 

Frazier  remarked  that  his  Vietnam 
experience  is  not  unique  among  Amer¬ 
ican  correspondents  in  Central  Amer¬ 
ica.  He  said  many  of  them  either  served 
in  Vietnam  as  soldiers  or  were  corres¬ 
pondents  there. 

Fewer  neophytes 

One  thing  that’s  changed  in  the 
reporting  situation  in  the  region  is 
“neophytes”  are  no  longer  flocking 
down  there  as  they  did  in  the  past. 

“For  awhile  El  Salvador  was  seen  as 
a  place  to  make  a  name  for  yourself  in  a 
hurry,”  Frazier  commented.  He  said 
the  “newcomers”  now  are  journalists 
who  “work  for  a  newspaper  but  are 
new  to  the  area.” 

The  correspondent  said  he  sees  AP’s 
role  as  reporting  “events  as  they  occur 
and  trying  to  give  meaning  to  those 
events.  That  does  not  mean 
judgmental  values,  it’s  not  AP’s  job  to 
judge.” 

Frazier  said  he  does,  however,  plan 
to  do  more  analytical  reporting  on  the 
region  and  recently  finished  a  “status 
report”  on  El  Salvador  which  is 
included  in  a  three-part  series  AP  did 
on  the  region. 

Besides  Frazier  with  his  base  in  Cos¬ 
ta  Rica,  AP’s  roving  coverage  of  Cen¬ 
tral  America  is  handled  primarily  by  the 
Mexico  City  bureau.  The  staff  there 
includes  bureau  chief  Eloy  Aguilar, 
news  editor  Peter  Eisner,  and  staffers 
Monte  Hayes,  Chris  Angelo,  Isaac 
“Nick”  Levi,  and  Soil  Sussman,  who 
just  went  to  Nicaragua  on  an  assign¬ 
ment.  All  are  Americans,  and  the  staff 
is  augmented  by  Mexicans  working  for 
the  bureau. 

Although  AP  can  have  a  Mexico  City 
staffer  “in  the  air  on  two  hours  notice” 
to  cover  breaking  developments  in 
Central  America,  Frazier  stated  the 
news  service  “does  not  engage  in  para¬ 
chute  journalism.” 

The  job  of  the  roving  correspon¬ 
dents,  he  said,  is  to  supplement  the 
reporting  being  done  by  AP’s  local 
correspondents  based  in  the  various 
capitals.  He  added  the  news  service 
“constantly”  has  “one  or  two,  often 
more”  correspondents  traveling  in  the 
region. 

In  San  Salvador  itself,  AP  has 
Arthur  Allen,  an  American  local  hire, 
working  full  time,  and  Annie  Cabrera,  a 
Salvadoran  stringer.  The  news  service 
also  has  local  resident  correspondents 
in  Managua  and  Tegucigalpa. 

AP  is  also  transferring  photographer 
Jeff  Robbins  from  Bangkok  to  Costa 
Rica  and  giving  him  a  roving  assign¬ 
ment. 
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Newspapers,  wires  delay 
story  at  request  of  FBI 


At  the  request  of  the  FBI,  several 
news  organizations  held  up  reporting 
about  the  kidnapping  of  the  wife  of  a 
former  diplomat  because  the  bureau 
said  the  woman’s  life  was  in  danger. 

Clelia  Quinonez,  the  wife  of  Roberto 
Quinonez  Mesa,  El  Salvador’s  U.S. 
Ambassador  from  1977-1980,  was 
abducted  on  Monday,  July  1 1 ,  and  held 
for  $1.5  million  in  ransom.  Quinonez 
was  rescued  unharmed  on  July  14,  and 
the  FBI  has  arrested  10  suspects  for  the 
crime  including  two  Guatemalan  en¬ 
voys. 

At  the  time  of  the  abduction,  the 
kidnappers  told  Quinonez’s  husband 
that  if  aything  was  made  public  they 
would  kill  his  wife. 

Associated  Press,  United  Press 
International,  New  York  Times,  Miami 
Herald,  Washington  Post,  and  Orlando 
Sentinel  were  among  the  news  orga¬ 
nizations  complying  with  the  FBI’s 
request.  Local  radio  and  tv  stations  and 
the  three  television  networks  also  com¬ 
plied. 

“Usually  in  a  kidnapping 
investigation,  we  will  confirm  certain 


things  to  a  reporter  and  ask  that  he  sit 
on  the  story,”  said  Cal  Shishido,  an 
FBI  spokesman  in  Washington.  “The 
news  organizations  usually  go  along 
because  they  realize  somebody’s  life  is 
at  stake.” 

Mat  Bokor,  AP’s  Miami  news  editor, 
said  he  first  got  wind  of  the  kidnapping 
from  an  anonymous  phone  call  on  Mon¬ 
day  afternoon.  Bokor  said  the  first 
“official”  kidnapping  came  Monday 
night  when  the  FBI  called  his  bureau. 

“The  FBI  said  publicity  would 
threaten  her  life.  They  believed  at  the 
time  terrorists  were  involved,”  Bokor 
said.  “The  FBI  decided  to  call  the 
media  and  let  everybody  know  about 
the  kidnapping  because  they  were  get¬ 
ting  more  and  more  inquiries.” 

Bokor  said  AP  moved  its  first  story 
on  the  kidnapping  on  Thursday  eve¬ 
ning,  July  14,  after  Quinonez  was  res¬ 
cued. 

Bill  Aheam,  AP’s  assistant  managing 
editor,  said  the  news  service  does  not 
have  any  set  guidelines  for  handling  re¬ 
quests  from  law  enforcement  agencies 
to  delay  a  story.  Ahearn  said  AP  treats 


each  request  “as  an  individual  mat¬ 
ter.” 

Kurt  Franck,  UPI’s  Florida  news 
editor,  said  his  bureau  was  first 
informed  of  a  possible  political 
kidnapping  by  the  news  service’s  Mex¬ 
ico  City  bureau.  Franck  believed 
diplomats  tipped  off  the  Mexico  City 
staff. 

Franck  said  his  first  calls  to  the  FBI 
on  July  11  did  not  turn  up  enough 
information  to  go  with  a  story  and  “the 
stuff  from  Mexico  City  wasn’t  enough 
to  go  on”  either. 

Franck  said  the  FBI  finally  con¬ 
firmed  the  kidnapping  to  UPI  on  July  12 
but  asked  that  they  hold  up  on  a  story. 

“We  did  not  report  a  story  until  the 
woman  was  rescued.  Her  life  was  in 
jeopardy,”  Franck  said. 

H.L.  Stevenson,  UPI’s  editor-in- 
chief,  said  that  while  UPI  realizes  such 
stories  as  kidnappings  are  “sensitive,” 
the  news  service  also  tries  to  “guard 
against  some  requests  that  are  not  real¬ 
ly  valid.” 

Stevenson  said  UPI  in  evaluating  re¬ 
quests  from  law  enforcement  agencies 
to  hold  up  a  story  “in  general”  consid¬ 
ers  three  points:  Is  the  victim  in  danger; 
is  UPI  satisfied  with  the  law  agency’s 
story;  and  it  seeks  “some  guidance” 
from  the  agency  as  to  what  other  news 
organizations  are  doing. 


Sunday  price  war 
erupts  In  Florida 


Miami  Herald,  to  kick  off  its 
expanded  coverage  of  Palm  Beach 
County,  began  offering  its  Sunday 
paper  there  for  500  instead  of  the  usual 
750  paid  by  readers  in  Dade  and  Bro¬ 
ward  Counties. 

The  Herald’s  move  prompted  the 
Sunday  Fort  Lauderdale  News  Sun- 
Sentinel  to  retaliate  by  lowering  its 
price  from  750  to  500  throughout  its 
market  area  which  includes  both  Bro¬ 
ward  and  Palm  Beach  Counties. 

Miami  Herald  is  the  flaghsip  paper  of 
Knight-Ridder  Newspapers.  The  Fort 
Lauderdale  papers  are  owned  by  the 
Tribune  Co.  of  Chicago. 

The  News  &  Sun-Sentinel  also  has 
inaugurated  a  radio  and  television  cam¬ 
paign  which,  in  addition  to  touting  its 
lower  price  on  Sundays,  asks  readers  to 
wonder  why  they  should  have  to  pay 
more  for  the  Herald  in  Broward  and 
Dade  Counties  than  in  the  Palm  Beach 
area. 

“We  are  up  several  thousand 
because  of  what  we’ve  done  market¬ 
wide,’’  said  Tom  Griffiths,  Fort 
Lauderdale’s  marketing  director.  He 
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said  Sunday  circulation  is  around 
250,000. 

Griffiths  said  the  500  price  for  the 
News  &  Sun-Sentinel  and  the  ad  cam¬ 
paign  will  continue  for  as  long  as  the 
Herald  is  being  offered  at  that  price. 

Besides  radio  and  tv,  the  Fort 
Lauderdale  paper  has  been  using  in- 
house  ads,  rack  cards,  “shelf  talkers,” 
and  tent  cards  at  check-out  registers, 
Griffiths  said. 

Beverly  Carter,  general  manager  of 
the  Herald,  said  the  paper’s  price  offer 
in  Palm  Beach  was  to  introduce  readers 
to  the  expanded  Palm  Beach  section. 

Carter  commented  that  the  Herald 
has  just  completed  a  $30  million  press 
expansion  which  enables  its  Palm 
Beach  edition  to  have  the  same 
deadlines  as  the  Dade  and  Broward  edi¬ 
tions. 

The  Herald  also  tripled  the  size  of  its 
Palm  Beach  editorial  staff  to  30  people. 
Carter  said. 

Total  Sunday  circulation  for  the 
Herald  is  533,539  and  Sunday  circula¬ 
tion  in  Palm  Beach  county  is  27,494, 
according  to  the  June  30  publisher’s 


statement. 

“It’s  fairly  straightforward,”  he  re¬ 
marked  of  the  Palm  Beach  campaign. 
“This  is  an  introductory  offer  to  enable 
people  to  try  the  paper.” 

Carter  said  the  Herald  is  “pretty 
open”  about  its  Palm  Beach  initiative 
and  is  “not  trying  to  conceal  this  from 
our  other  subscribers.” 

Few  subscribers  in  Dade  and  Bro¬ 
ward  Counties  have  called  the  Herald 
to  protest.  Carter  said,  and  those  who 
did  “were  satisfied  with  our 
explanation.” 

Carter  said  the  length  of  the  Herald’s 
campaign  in  Palm  Beach  will  “depend 
on  the  kind  of  success  we’re  having.  It 
won’t  last  as  long  if  we’re  successful 
than  if  it  goes  slow.” 

So  far,  Cox’s  newspapers  located  in 
West  Palm  Beach,  the  evening  Times 
and  daily  morning  and  Sunday  Post, 
have  not  been  drawn  into  the  price  war. 

The  Sunday  Post,  with  about  167,000 
total  circulation,  has  always  sold  for 
500,  said  Larry  Sartory,  president  of 
the  newspapers. 

Sartory  said  that  for  the  last  five 
years  the  competition  in  south  Palm 
Beach  County,  where  the  Herald  and 
News  and  Sun-Sentinel  have  the  bulk 
of  their  circulations,  was  intense 
between  his  papers  and  the  Fort 
Lauderdale  papers.  He  said  the  Herald, 
until  its  new  presses  went  online  June 
30,  had  “maintained  the  status  quo.” 
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Manual  typewriter  saves  day 
for  paper  hit  by  blackout 


By  M.L.  Stein 

An  old  Underwood  manual  typewri¬ 
ter  virtually  saved  the  day  for  the  Hon¬ 
olulu  Star-Bulletin  July  13,  when  a  mas¬ 
sive  power  blackout  left  the  entire 
island  of  Oahu  without  electricity. 

The  Gannett  newspaper’s  first  edi¬ 
tion  was  being  run  off  the  presses  when 
the  outage  hit  after  10  a.m.  Power  was 
not  restored  until  7  hours  later. 

The  power  shutoff  also  affected  the 
morning  Honolulu  Advertiser,  which 
shares  mechanical  facilities  with  the 
Star-Bulletin  under  a  joint  operating 
agreement. 

When  power  resumed,  the  Hawaii 
Newspaper  Agency,  which  serves  both 
papers,  moved  quickly  to  bring  its  com¬ 
puterized  electronic  typesetting  system 
back  on  line. 

Star-Bulletin  executive  editor  John 
E.  Simonds  said  staffers  used  the 


The  board  of  governors  of  the  U.S. 
Postal  Service  has  announced  that  any 
general  increase  in  postal  rates  can  be 
deferred  until  October  of  1984  “at  the 
earliest.” 

Board  chairman  Robert  L.  Hardesty 
made  the  announcement  (July  8)  after 
the  board  met  in  Austin,  Tex.,  to  re¬ 
view  the  fiscal  outlook  for  the  mail 
system. 

Hardesty  disclosed  that  the  Postal 
Service  expected  to  run  a  surplus  of 
$500  million  in  the  current  fiscal  year 
that  ends  October  1 .  This  would  follow 
a  surplus  of  $802  million  in  the  previous 
fiscal  year. 

He  attributed  the  surpluses  to  postal 
management’s  increasing  productivity 
and  controlling  costs  and  “in  large  part 
to  an  unexpected  and  spectacular  drop 
in  the  inflation  rate.” 

“For  these  reasons,”  Hardesty  said, 
“the  board  has  determined  that  there  is 
no  need  for  a  general  rate  increase  until 
October  of  1984 — at  the  earliest.” 

Hardesty  noted  media  interest  in  the 
outlook  for  postal  charges  and  said  he 
wanted  to  issue  “a  clear  and  candid 
explanation  of  what  our  thinking  is.” 

“First,  this  is  a  $24-billion-a-year 
business  with  675, (XK)  employees.  This 
year’s  projected  surplus  of  $500  million 
is  less  than  our  payroll  for  a  single  two- 
week  period. 

“Second,  our  projection  for  this  year 
is  of  a  surplus  significantly  lower  than 
the  one  we  enjoyed  last  year,  and  we 
are  rapidly  approaching  the  time  when 


Underwood  to  prepare  news  stories 
that  could  swiftly  be  made  photo-ready 
for  printing  in  updated  versions  of  the 
paper. 

“It  was  an  expedient  way  of  getting 
news  of  the  blackout  into  the  late  paper 
while  reaching  as  many  delivery  points 
as  possible,”  Simonds  noted. 

Most  subscribers  received  their  pa¬ 
pers  on  Wednesday,  July  13,  but  some 
had  to  wait  until  Thursday  because  of 
the  lateness  of  the  hour  for  young  carri¬ 
ers,  Simonds  added. 

Simonds  said  the  blackout,  which 
was  later  traced  to  a  sugar  cane  fire 
near  a  power  plant,  left  the  staff  literal¬ 
ly  in  the  dark.  But  employees  were  able 
to  cope  with  the  situation  because  of 
their  experience  with  blackouts  during 
last  year’s  Hurricane  Iwa,  he  stated. 
Personnel  carried  out  their  duties  with 
telephones,  portable  radios  and  other 
equipment  under  illumination  by  flash- 


we  expect  losses  in  each  accounting 
period.  Based  on  present  projections, 
our  loss  next  year  could  exceed  $1  bil¬ 
lion.” 

The  latest  general  rate  increase  was 
effective  November  1,  1981,  when  the 
letter  rate  went  to  200  from  170.  Offi¬ 
cials  try  to  keep  general  increases  three 
years  apart. 

“Our  decision  to  defer  a  filing  (for  an 
increase)  may  entail  a  need  to  borrow,” 
Hardesty  said.  “We  recognize  that 
every  month  a  rate  increase  is  deferred 
represents  a  significant  saving  to  mail¬ 
ers,  and  we  want  to  stretch  out  the  time 
between  rate  increases  to  the  maximum 
that  prudence  and  good  business 
judgment  will  allow. 

“We  also  know  that  postponing  a 
rate  increase  encourages — indeed,  it 
requires — self-discipline  and  creates  a 
powerful  incentive  for  all  of  us  to  cut 
costs  and  increase  productivity.  We 
have  had  but  one  objective  throughout 
this  process:  to  ensure  that  the  U.S. 
Postal  Service  remains  the  best  postal 
system  in  the  world,  moving  more  mail 
at  lower  rates  than  any  other.” 

Hardesty  noted  that  it  takes  about  10 
months  from  the  time  a  rate  increase  is 
requested  to  the  time  it  can  go  into 
effect. 

“It  is,”  he  said,  “the  board  of  gov¬ 
ernors  of  the  U.S.  Postal  Service — not 
the  President  or  the  Postmaster  Gener¬ 
al  of  the  U.S.  Postal  Rate  Com¬ 
mission — that  determine  when  a  new 
rate  can  be  filed.  To  date,  no  such  filing 
has  been  made  or  authorized.” 


lights  and  candles. 

Simonds  said  the  few  other  manual 
typewriters  still  around  were  in  big 
demand  by  reporters  who  grabbed 
them  to  gather  information  for  stories 
they  would  write  when  the  power  came 
on. 

Among  the  casualties  were  the  video 
display  terminals,  computers,  photo 
processing  system,  and  air  condition¬ 
ing.  Publication  was  further  slowed  by 
a  related  disablement  of  a  printing  press 
conveyor  mechanism. 

Advertiser  managing  editor  Mike 
Middlesworth  reported  the  power  was 
restored  before  the  paper  went  to 
press,  but  said  there  was  similar  havoc 
in  the  newsroom.  A  tremendous  help, 
he  added,  were  battery  operated  Sony 
portable  terminals. 

Tribune  Co.  eyes 
public  offering 

Stanton  R.  Cook,  in  a  letter  to 
shareholders,  stated  the  Chicago-based 
Tribune  Co.  is  considering  a  public 
offering  of  approximately  $1(X)  million 
of  the  company’s  common  stock  as  ear¬ 
ly  as  this  October  if  “stock  market  and 
other  conditions  remain  satisfactory.” 

Stockholders  interested  in  selling  “a 
significant  number  of  shares”  were 
invited  by  management  to  participate  in 
the  offering. 

At  the  time  of  the  offering,  the  Tri¬ 
bune  Co.  also  plans  to  split  its  shares 
4,800  to  1. 

The  privately  held  Tribune  Co.  has 
been  exploring  the  possibility  for  sever¬ 
al  years  of  going  public.  Shareholders 
last  March  authorized  the  board  of 
directors  to  offer  stock  to  the  public 
{E&P,  March  19,  p.  9). 

Tribune  Co.’s  7,393  outstanding 
shares  are  currently  owned  by  393 
stockholders  of  record  and  are  valued 
at  about  $82,000  each.  The  majority  of 
shares  are  held  by  heirs  of  Col.  Robert 
J.  McCormick,  founder  of  Chicago  Tri¬ 
bune,  and  Capt.  James  J.  Patterson, 
founder  of  New  York  Daily  News. 

Cook  said  the  public  offering  will  be 
used  to  repay  some  of  the  company’s 
debt  and  to  finance  announced  cable 
and  television  acquisitions.  Cook  said 
the  offering  will  also  give  shareholders 
greater  liquidity  through  a  public  mar¬ 
ket  for  the  company’s  stock  and  enable 
the  company  to  use  stock  for  future 
acquisitions. 

Cunniff  retires 

James  Cunniff,  who  has  been  with 
Branham  17  years  as  retail  sales  mana¬ 
ger,  is  retiring.  He  will  be  replaced  by 
Paul  Johnson,  a  former  executive  with 
Times  Mirror  Newspapers,  who  was 
most  recently  vicepresident  of  sales  at 
Lee  Snow  Associates. 


Postal  hikes  delayed  until  late  ’84 
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Labor  lawyer 
of  employee 

Newspaper  personnel  directors, 
gathered  for  their  annual  convention  in 
Washington,  D.C.,  heard  sharp  warn¬ 
ings  from  a  noted  labor  attorney  about 
the  growing  rights  of  non-union  em¬ 
ployees. 

Michael  Zinser,  with  King,  Ballow  & 
Little  of  Nashville,  Tenn.,  told  the 
Newspaper  Personnel  Relations 
Association  to  be  careful  about  the 
kinds  of  promises  they  make  to  work¬ 
ers  and  to  take  a  close  look  at  what’s 
stated  in  their  papers’  employee  hand¬ 
books. 

Zinser  also  warned  members  of 
NPRA  that  “if  there  is  a  trend  in  labor 
relations,  it  is  in  the  inclination  of  the 
individual  employee  to  file  a  lawsuit 
against  the  employer  when  he  feels 
wronged  in  the  workplace.’’ 

Zinser  noted  that  just  about  every 
newspaper  will  have  to  “deal  with 
this”  trend  and  said  personnel 
directors  should  “see  that  front  line  su¬ 
pervisors  are  trained’’  in  employee  re¬ 
lations. 


cites  danger 
handbooks 

Zinser  said  there  is  an  ‘  ‘erosion  of  the 
At  Will  Doctrine’’  of  employment  in  a 
number  of  states  and  added  that  a  “dis¬ 
turbing  development’’  in  this  area  is 
that  some  state  courts  are  beginning  to 
view  employee  handbooks  as  “implied 
contracts”  of  employment. 

“You  better  review  these  employee 
handbooks  and  see  what  sort  of  pro¬ 
mises  you’ve  made,”  Zinser  advised. 
“Make  sure  things  are  the  way  you 
want  them.” 

Zinser  recommended  that  newspa¬ 
pers  have  workers  sign  a  receipt  for 
employee  handbooks  which  state 
explicitly  that  the  handbooks  “under 
no  circumstances”  are  to  be  consid¬ 
ered  as  contracts.  He  said  the  receipts 
should  also  state  clearly  that  the  hand¬ 
books  are  “statements  of  policies”  and 
that  the  company  “reserves  the  right  to 
change  its  policies”  at  any  time. 

Zinser  stated  that  as  many  states 
begin  to  see  their  unemployment  com¬ 
pensation  funds  dry  up,  they  will  look 
for  new  sources  of  revenue  including 


taxing  newspapers  for  employing  string¬ 
ers,  carriers,  and  other  individuals  they 
consider  to  be  independent  contractors. 

“Putting  a  label  on  someone  doesn’t 
make  it  so,”  Zinser  stated.  “It  depends 
on  how  much  control  you  exercise  over 
the  individual.” 

As  an  example,  Zir  ser  said  if  circula¬ 
tion  district  managers  exercise  “a  lot  of 
control  over  the  day-to-day  details”  of 
carriers’  operations  (including  the  use 
of  handbooks,  meetings,  and  the  settling 
of  rules  for  time  of  delivery  and 
where  to  leave  the  paper),  “then  you 
may  not  have  the  independent  con¬ 
tractors  that  you  think  you  have.” 

Whether  or  not  stringers  are 
independent  contractors  depends 
mostly  on  how  much  they  generate 
their  own  assignments,  Zinser  said. 

Zinser  told  the  personnel  directors 
that  a  non-union  employee  has  the  right 
to  request  that  a  witness  be  present  dur¬ 
ing  an  “investigative  interview”  if  the 
employee  “reasonably  believes  disci¬ 
plinary  action”  may  result  from  the 
findings. 

Zinser  also  said  “open  door  poli¬ 
cies”  and  formal  grievance  procedures 
for  non-union  employees  “can  help 
keep  a  department  union  free.” 


Ex-ANPA  counsel 
changes  his  tune 


During  his  seven  years  as  American 
Newspaper  Publishers  Association 
counsel  specializing  in  telecommunica¬ 
tions  matters,  Doug  Watts  spent  a  lot  of 
his  time  warning  newspapers  about  the 
pitfalls  of  leasing  cable  channels  or 
forming  cable  joint  ventures. 

Now,  as  legal  counsel  since  March 
for  the  National  Cable  Television 
Association,  Watts  is  telling  newspaper 
executives  there  is  “a  natural  affinity” 
between  their  business  and  cable  tv. 

“The  big  question  is:  Will  we  work 
together  or  will  we  try  to  take  each 
other  on,”  Watts  stated  to  Newspaper 
Personnel  Relations  Association 
members  in  Washington,  D.C.  “We 
own  the  wires.  Newspapers  have 
strength  in  the  community  and  the  per¬ 
sonnel  to  produce  the  information  for 
us  to  deliver.” 

Watts  said  newspapers  need  to  get 
involved  with  cable  tv  since  it  offers  a 
more  economical  way  of  delivering 
information  than  traditional  means  of 
distributing  newspapers. 

“Distribution  costs  of  newspapers 
will  continue  to  rise  in  comparison  with 
cable  tv,”  Watts  stated.  “Cable  is  a 
dramatically  more  cost  efficient  way  of 
delivering  information.  Our  cost  per 
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thousand  is  going  to  be  lower  than  your 
cost  per  thousand.” 

Watts  noted  that  newspapers  were 
“better  suited  than  any  of  our  com¬ 
petitors”  for  cable  joint  ventures.  But 
he  acknowledged  there  was  a  period 
when  cable  operators  were  reluctant  to 
work  with  newspapers  in  establishing 
local  information  channels.  He  said  the 
reluctance  was  a  “backlash  to  publish¬ 
ers  who  really  didn’t  understand  the 
co-equal  nature  of  the  joint  venture.” 

Watts  said  often  a  publisher’s  pro¬ 
posal  for  a  cable  joint  venture  was  “not 
a  request  to  go  into  business  but  more 
of  a  demand.” 

Watts  also  told  NPRA  that  the  “free¬ 
doms  of  the  First  Amendment  must  be 
extended  to  all  forms  of  electronic 
delivery,”  and  said  NCTA  “would 
welcome”  newspapers’  support. 

Kathleen  Criner,  director  of  tele¬ 
communications  for  the  ANPA,  said 
there  are  now  about  120  newspapers 
involved  in  cable  delivery  of  news  and 
information  either  through  leased  chan¬ 
nels  or  joint  ventures.  Criner  said 
ANPA  and  the  Newspaper  Advertising 
Bureau  are  sending  out  questionnaires 
in  a  joint  study  to  find  out  how  many  of 
these  newspaper  cable  channels  are 


profitable.  The  results  are  due  this  fall. 

Criner  noted  that  newspapers  are 
involved  in  13  of  25  videotex 
experiments  taking  place  around  the 
country.  She  said  discount  shopping  ser¬ 
vices  and  comparison  price  shopping 
services  were  among  the  most  popular. 

4A’s  hires  new 
public  affairs  chief 

Bernard  Ryan,  Jr.  has  joined  the 
American  Association  of  Advertising 
Agencies  as  vicepresident,  public 
affairs. 

Most  recently  Ryan  served  as 
director  of  public  information  for  the 
New  York  City  Partnership,  a  non-  ” 
profit  organization  dedicated  to 
improving  the  economic  climate  of 
New  York  City.  Earlier,  after  15  years 
at  Batten,  Baton,  Durstine  &  Osborn, 
Inc.,  as  copywriter  and  creative  super¬ 
visor,  Ryan  became  co-founder  and 
partner  at  Wilson,  Ryan  and  Leigh, 
Inc.,  in  Westport,  Connecticut. 

Tribune’s  agencies 

Chicago  Tribune  has  selected  two 
advertising  agencies,  Ogilvy  &  Mather 
and  Marsteller  Advertising,  Inc.,  to 
work  on  its  account.  Ogilvy  &  Mather 
has  been  selected  to  handle  promotion 
campaigns  directed  to  the  advertising 
community.  Marsteller  will  be  respons¬ 
ible  for  consumer  advertising. 
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Battle  heats  up  in  Omaha 
newspaper  antitrust  case 


The  antitrust  battle  between  the 
Omaha  World-Herald  and  the  weekly 
Sun  Newspapers  heated  up  last  month 
after  a  Federal  District  Court  judge 
ruled  that  a  preliminary  injunction 
should  be  issued  against  the  daily  mar¬ 
riage  mail  subsidiary,  prohibiting  it 
from  distributing  materials  in  two  local 
counties. 

The  World-Herald  promptly  filed  an 
appeal  in  the  8th  U.S.  Circuit  Court  of 
Appeals  in  St.  Louis  against  the  tempo¬ 
rary  order  yet  to  be  issued,  and  signed 
an  agreement  to  “temporarily  divest” 
itself  of  the  subsidiary  if  the  order  is 
sustained. 

On  July  5,  a  three-judge  8th  Circuit 
panel  declared  it  would  not  rule  on  the 
Herald’s  appeal  until  the  Federal  Dis¬ 
trict  judge  formally  issued  the  pre¬ 
liminary  injunction.  The  panel 
indicated,  however,  that  it  “is  con¬ 
cerned  with  the  breath  of  the  injunction 
contemplated  by  the  District  Court  and 
suggests  careful  consideration  be  given 
to  confirming  the  injunction  to  preserv¬ 
ing  the  status  quo.” 

On  July  14,  the  preliminary 
injunction  was  issued  by  the  District 
Court,  which  also  granted  a  motion  to 
stay  the  injunction  until  the  Court  of 
Appeals  can  rule  on  it. 

The  appeals  court  has  agreed  to  an 
expedited  hearing  and  briefs  by  both 
sides  are  due  July  25. 

Meanwhile,  the  World-Herald’s 
marriage-mail  program  was  still  very 
much  alive  in  Sarpy  and  Douglas 
Counties.  And  the  preliminary 
injunction  still  had  not  been  officially 
handed  down. 

The  World-Herald  has  said  the  pend¬ 
ing  sale  of  its  subsidiary  Golden 
Courier,  a  subsidiary  of  Rapid  Printing 
and  Mailing,  Inc.,  to  Rapid’s  former 
majority  stockholder,  Zane  Randell, 
would  be  necessary  if  the  injunction 
were  issued  “because  the  Sun  has  told 
advertisers  it  plans  to  start  its  own  mar¬ 
riage-mail  total  market  coverage  busi¬ 
ness  as  soon  as  the  Golden  Courier  is 
shut  down.” 

Under  the  sale  contract,  however, 
the  World-Herald  would  be  allowed  to 
repurchase  its  former  property  at  book 
value  (currently  estimated  a  $270,(K)0) 
if  it  were  to  win  the  antitrust  suit.  Pro¬ 
fits  or  losses  made  during  the  interim 
would  go  directly  to  Randall. 

A  company  spokesman  said  Randall 
was  chosen  because  of  his  long 
experience  in  the  mail  business.  “If  our 
position  is  sustained  we  would  like  to 
have  our  business  back  whole,” 


World-Herald  vicepresident  John  F. 
Gottschalk  said  last  week. 

The  events  leading  up  to  the  suit, 
which  is  expected  to  go  to  trial  within 
the  next  few  months,  are  interesting. 

In  1980,  the  World  Herald,  through 
its  subsidiary.  Suburban  Newspaper 
Co.,  purchased  the  stock  of  Papillion 
Times  Printing  Co.,  a  string  of  five 
weeklies  and  one  shopper  with  a  com¬ 
bined  circulation  of  18,(X)0.  In  mid- 
1981 ,  the  company  formed  another  sub¬ 
sidiary  called  Printers  and  Mailers  Inc. 
through  which  it  purchased  the  stock  of 
Rapid  Printers  and  lithographers, 
which  had  been  in  the  direct  mail  busi¬ 
ness  since  its  inception  some  20  years 
ago.  The  company  then  merged  the  two 
entities  and  created  Rapid  Printing  and 
Mailing  Inc. 

In  September  1981,  Rapid  began  a 
marriage-mail  operation  called  the  Gol¬ 
den  Courier.  Six  months  later  the  news¬ 
paper  launched  a  non-subscriber  mail 
package  called  Circulation  Plus  to  dis¬ 
tribute  preprints.  Circulation  Plus  was 
folded  in  the  fall  of  1982  “because  it 
could  not  attract  advertisers.” 

In  February  1981,  Bruce  Sagan,  a 
suburban  publisher  headquartered  at 
his  Southern  Economist  Newspapers 
in  Chicago,  bought  the  stock  of  Sun 
Newspapers  Inc.  The  deal  included 
seven  paid  weeklies  with  a  combined 
circulation  of  35,000,  one  free-weekly 
with  19,000  circulation  and  a  68,000- 
circulation  shopper.  He  also  acquired  a 
competing  shopper  which  he  “merged 
under  the  Sun  masthead.” 

According  to  Sagan,  the  “merger” 
along  with  better  management  pro¬ 
cedures  helped  put  the  company, 
which  reportedly  had  been  losing 
money  for  years  back  into  the  black 
until  the  World-Herald  hit  the  market 
with  its  marriage  mail  programs. 

Last  December,  Sagan  said  that  “we 
tried  everything  else  (besides  the  suit) 
to  keep  the  Sun  alive,  including  initially 
asking  the  World-Herald  to  buy  Sun 
Newspapers  and  also  soliciting  their 
cooperation  in  joint  operating  agree¬ 
ment. 

World-Herald  president  Harold  W. 
Anderson  has  said  that  Sagan  acquired 
“a  money-losing  operation,  failed  to 
make  it  profitable  and  now  wants  to  pay 
for  his  failure.” 

In  recommending  the  preliminary 
injunction,  U.S.  District  Court  Judge 
Warren  Urbom  said  the  World-Herald 
“did  not  lower  its  guns  on  the  Sun”  or 
involve  itself  in  any  predatory  actions. 
He  did  conclude,  however  that  since 


the  company  possesses  a  monopoly 
position  in  the  newspaper  market  in 
Douglas  and  Sarpy  Counties,  with  an 
82  percent  dominance  in  its  print 
advertising,  the  acquisition  of  Rapid 
Printing,  a  potential  competitor,  had 
“foreclosed”  on  that  potential  compe¬ 
tition.  The  court  also  found  that  the  Sun 
had  shown  that  irreparable  harm  or 
injury  had  been  done. 

When  asked  if  the  case  could  set  a 
precedent  for  the  industry,  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  said  it  had  yet  to  examine  the  court 
papers. 

According  to  Gottschalk,  however, 
“any  situation  whereby  a  newspaper  is 
prohibited  from  total  market  cover¬ 
age  ...  is  devastating.  If  a  newspaper 
can  be  precluded  from  having  a 
TMC  ...  so  that  they  cannot  com¬ 
pete  for  advertising  from  advertisers 
(who  are  demanding  such  coverage), 
then  it  would  be  incredibly  restric¬ 
tive.” 

The  World-Herald  has  asked  that 
Sun  Newspapers  post  a  bond  that 
would  compensate  the  daily  and  its 
subsidiaries  if  they  are  found  “to  have 
wrongly  restrained.” 

The  company  has  asked  that  the 
bond  be  set  at  $225,000  if  the  trial  is 
held  this  September,  as  it  has  re¬ 
quested,  or  $675,000  if  it  is  held  in 
March,  as  earlier  sought  by  the  Sun. 

The  Sun  recently  indicated,  howev¬ 
er,  that  it  would  be  agreeable  to  a  trial 
date  five  months  from  the  issuance  of 
the  preliminary  injunction  and  sug¬ 
gested  that  the  bond  be  set  at  $50,(X)0. 

San  Antonio  malls 
get  video  system 

Harte-Hanks  Communications, 
headquartered  in  San  Antonio,  and 
Melvin  Simon  &  Associates,  a  nation¬ 
wide  mall  developer,  have  formed  a 
joint  venture  which  will  offer  shoppers 
in  two  local  malls  access  to  a  video 
information  system  with  both 
interactive  services  and  videotaped 
programming. 

The  venture  will  set  up  a  video  ter¬ 
minal  center  where  shoppers  can  use 
the  interactive  “touch  screen”  service 
to  call  up  consumer  or  entertainment 
related  information  in  either  text  or 
video  format. 

The  terminal  centers  will  also  have 
automatic  teller  machines. 

Besides  the  central  booths,  the  sys¬ 
tem  will  also  set  up  3  x  4  foot  screens 
around  the  malls  which  will  feature 
video  commercials  throughout  the  day 
and  other  shopping  information. 

“We’re  hoping  to  make  a  profit  on 
this.  We’re  selling  it  as  an  advertising 
medium,”  commented  Pat  Burr, 
Harte-Hanks  senior  corporate  director 
of  marketing. 
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Group  libel  suit 
dismissed  in  Indiana 


By  Daniel  Thornburgh 

In  a  relatively  rare  group  libel  suit,  an 
Indiana  federal  judge  in  June  granted 
summary  judgment  to  Howard  Pub¬ 
lications,  Inc.,  upholding  the  precedent 
that  plaintiffs  from  large  groups  alleged- 
ly  libeled  must  show  that  the 
defamatory  material  refers  to  an 
ascertainable  person. 

The  Times,  a  daily  newspaper  in 
Hammond,  Ind.,  owned  by  Howard, 
published  a  series  of  short  articles  May 
23,  1982,  through  June  5,  1982,  regard¬ 
ing  a  suspicion  that  the  high  incidence 
of  cancer  in  Lake  County’s  Lake  Dale- 
carlia  community  was  more  than  just 
bad  luck  or  coincidence. 

The  Times  also  carried  an  editorial 
titled  “Real  trouble  in  paradise”  on 
May  23,  1982,  that  said  the  com¬ 
munity’s  residents  had  caused  their 
own  troubles  by  persisting  “in  their 
unsanitary  ways,  fearing  the  worst  and 
hoping  for  the  best.” 

Admits  error 

Residents  of  Lake  Dale  (as  it  is  com¬ 
monly  called)  took  immediate  issue 
with  the  Times,  which  ran  a  correction 
on  July  18,  1982.  The  paper  admitted  it 
had  stated  incorrectly  on  May  25, 1982, 
that  the  community’s  high  cancer  rate 
had  been  linked  to  possible  groundwa¬ 
ter  contamination,  apparently  the  re¬ 
sult  of  “ineffective  septic  tank  sewage 
treatment.” 

The  Times  stated; 

“As  the  Times  has  said  in  other  arti¬ 
cles  and  should  have  said  in  the  article 
of  May  25,  the  community’s  high  can¬ 
cer  rate  had  been  linked  to  possible 
groundwater  contamination,  possibly 
the  result  of  ineffective  septic  tank  sew¬ 
age  treatment. 

“The  cause  of  the  high  cancer  rate  is 
not  known.  Federal,  state  and  county 
officials  are  continuing  to  investigate. 

“The  Times  regrets  the  error.” 

Ten  days  later,  on  July  28, 1982,  eight 
property  owners  in  the  Dalecarlia  Fair¬ 
way  Subdivision  in  Lake  Dalecarlia 
filed  a  libel  suit  in  the  Northern  District 
of  Indiana,  U.S.D.C.,  on  behalf  of 
themselves  and  all  other  property  own¬ 
ers.  Gintert,  et  al.  v.  Howard  Publica¬ 
tions,  Inc.  was  subsequently  moved  to 
the  Hammond  Division  at  Lafayette, 
Ind.,  with  Chief  Judge  Allen  Sharp  pre¬ 
siding. 

The  plaintiffs  sought  both  com¬ 
pensatory  and  punitive  damages  from 
Howard  Publications,  Inc.,  based  in 
Oceanside,  California,  for  what,  in 
three  counts,  they  called  defamatory 


and  libelous  per  se  articles.  In  another 
count,  they  clmmed  the  Times  editorial 
staff  had  failed  to  investigate  and 
make  a  responsible  inquiry  prior  to 
publication  of  articles. 

On  June  8,  Judge  Sharp  granted 
Howard  Publications’  motion  for  sum¬ 
mary  judgment  which  had  been  made 
on  December  20,  1982,  and  argued 
before  the  court  on  May  5,  1983. 

No  precedent 

The  Hoosier  federal  judge  could  find 
no  Indiana  and  federal  precedent  for 
the  plaintiffs’  claim  of  libel. 

“In  reviewing  the  facts  in  this  case 
and  placing  them  within  the  principle  of 
group  libel,  the  conclusion  must  be 
drawn  that  there  is  no  claim  for  libel 
and  the  defendant  is  entitled  to  sum¬ 
mary  judgment,”  he  wrote. 

Sharp  pointed  out  that  the  eight  plain¬ 
tiffs  said  they  were  acting  on  behalf  of 
the  165  owners  of  property  in  the  sub¬ 
division  and/or  the  2,000  residents  of  the 
small  Lake  County  community.  Both 
groups.  Sharp  found,  were  “large 
enough  wherein  a  defamation  of  that 
group  gives  rise  to  no  civil  action  on  the 
part  of  any  individual  member  of  the 
group  unless  he  can  show  special 
application  of  the  defamatory  mat¬ 
ters.” 

He  ruled  that  the  plaintiffs’  com¬ 
plaint  and  answers  to  interrogatories 
“reveal  that  their  claim  is  that  of 
‘group’  libel.” 

Sharp  noted  that  the  articles  and 
editorial  used  as  basis  of  the  suit  did  not 
mention  by  name  any  of  the  individual 
plaintiffs  or  anyone  else.  In  a  well  re¬ 
searched  opinion  noting  decisions  back 
to  1841,  he  reasoned  that  the  Neiman- 
Marcus  v.  Lait  rule  was  applicable  to 
this  case. 

He  wrote: 

“The  case  most  often  cited  on  group 
libel  is  Neiman-Marcus  v.  Lait.  The 
plaintiffs  in  Neiman-Marcus  were  nine 
models,  15  salesmen  of  a  total  of  25 
salesman  and  30  saleswomen  of  a  total 
383  saleswomen  employed  by  Neiman- 
Marcus.  In  applying  the  general  rules 
outlined  above,  the  Court  sustained  the 
claim  for  the  nine  models  and  the  15 
■  salesmen  but  denied  any  action  on  the 
part  of  the  30  saleswomen. 

“The  conclusion  that  the  plaintiffs  in 
this  case  do  not  have  a  claim  can  be 
clearly  drawn  after  comparing  the  facts 
with  those  of  Neiman-Marcus.  If  none 
of  the  saleswomen  in  the  group  of  325 
had  a  cause  of  action  when  the  article 
specifically  referred  to  the  “saleswo¬ 
men’’  Neiman-Marcus  then  the 


plaintiffs  herein,  who  have  nothing 
more  than  the  general  reference  to  resi¬ 
dents  of  an  entire  community  in  the  arti¬ 
cles,  cannot  possibly  have  a  cause  of 
action  for  libel.” 

While  the  federal  judge  did  not  com¬ 
ment  upon  the  plaintiffs’  charge  that 
the  Hammond  newspaper  had  acted 
irresponsibly  by  not  checking  facts,  he 
did  note: “Environmental  conditions 
and  any  possible  relationship  to  the 
high  incidence  of  cancer  are  matters  of 
public  concern  wherein  the  interest  in 
free  press  and  dicussion  of  such  mat¬ 
ters  is  paramount.” 

The  doctrine  of  group  libel  law  is  not 
recognized  in  Indiana  and  Judge  Sharp 
refused  to  implant  such  a  doctrine  by 
the  way  of  this  adversity  case  into  the 
substantive  law  of  Indiana. 

Employees  to  acquire 
Peoria  Journal  Star 

The  president  of  Peoria  Journal  Star, 
Inc.,  announced  in  a  letter  to  em¬ 
ployees  that  he  is  taking  steps  to  sell  the 
company’s  newspaper  and  affiliated 
properties  to  its  workers  over  a  10-year 
period  beginning  January  1 . 

Henry  P.  Slane  decided  to  sell  his 
controlling  interest  in  the  company  to 
the  employees  rather  than  having  to  sell 
out  to  a  larger  communications  com¬ 
pany. 

Slane,  whose  company  publishes  the 
101,000  all-day  and  119,000  Sunday 
Peoria  Journal  Star,  intends  to 
establish  an  employee  stock  ownership 
trust  under  federal  laws  which  will 
accumulate  the  company’s  stock  over 
those  10  years  for  the  benefit  of  the 
employees. 

In  a  letter  to  employees,  Slane 
stated:  “I  feel  strongly  that  this  news¬ 
paper  and  its  associated  companies 
should  ultimately  belong  to  those  who 
have  worked  as  a  team  to  make  this 
group  what  it  is  today. 

“Far  too  many  organizations  such  as 
ours  have  ended  up  in  the  hands  of  large 
communications  conglomerates.  I  have 
no  intention  of  seeing  such  a  fate  befall 
our  group.” 

The  Journal  Star  company  has  been 
privately  owned  for  130  years.  The 
Slane  and  Heidrich  families  are  the 
heirs  to  the  founder,  Henry  Pindell, 
and  between  them,  own  all  the  stock. 
Henry  P.  Slane,  who  owns  or  controls 
58%  of  the  stock,  has  run  the  company 
for  30  years.  The  remaining  shares  are 
owned  or  controlled  by  his  cousin,  Mrs. 
A.G.  Heidrich. 

The  Heidrich  family  has  not  made  a 
final  decision  if  it  will  also  sell  its  share 
to  the  employee  ownership  trust. 

The  company  also  owns  six  radio  sta¬ 
tions  and  PGS  Publications  which  pub¬ 
lishes  a  group  of  special  interest  maga¬ 
zines. 
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Whispering  zoning  board 
vioiates  open  meeting  iaw 


By  Jon  Landsman 

Zoning  Board  of  Appeals  members  in 
Rome,  N.Y.,  unveiled  a  bizarre  and 
apparently  illegal  way  of  trying  to  com¬ 
ply  with  a  revised  state  Open  Meetings 
Law  on  July  6 — meeting  in  public,  but 
communicating  with  each  other 
through  whispers,  incomprehensible  to 
interested  observers. 

Board  chairwoman  Janet  Gardinier 
promised  the  day  after  media  accounts 
of  the  meeting  that  the  board  would  no 
longer  deliberate  that  way  because  she 
did  not  want  it  to  develop  a  bad  image. 

It  was  just  as  well,  because  Robert  J. 
Freeman,  executive  director  of  the 
New  York  State  Committee  on  Open 
Government,  said  the  inaudible 
deliberations  violated  the  state  Open 
Meetings  Law,  which  grants  the  public 
the  right  “to  observe  the  performance 
of  public  officials  and  attend  and  listen 
to  the  deliberations  and  decisions  that 
go  into  the  making  of  public  policy.” 
The  committee,  a  state  Department  of 
State  agency,  oversees  the 
implementation  of  New  York’s  Open 
Meetings  and  Freedom  of  information 
laws. 

Gardinier  said  board  members  did 
not  set  out  to  whisper — that  it  just 
worked  out  that  way.  Board  members 
often  walked  to  other  board  members 
and  talked  quietly  instead  of  remaining 
in  their  seats  and  speaking  aloud. 
Board  members  also  visibly  strained  to 
listen  to  other  members. 

During  a  recess  in  the  meeting,  Gar¬ 
dinier  told  a  Rome  Daily  Sentinel 
reporter,  “We  don’t  have  to  speak  into 
the  microphone  .  .  .  We  (only)  have 
to  stay  in  the  same  room  as  you.” 
When  promising  an  end  to  the  quiet 
deliberations  two  days  later,  she  said, 
“We’re  not  out  there  to  hide  things.” 

The  meeting  was  the  board’s  first  in 
its  usual  setting,  the  central  New  York 
City’s  auditorium-like  Common  Coun¬ 
cil  chambers,  since  Gov.  Mario  M. 
Cuomo  signed  into  law  on  May  1 1  a  bill 
that  immediately  made  zoning  boards 
subject  to  the  Open  Meetings  Law. 
Because  of  a  scheduling  conflict,  the 
board  held  its  June  monthly  meeting  in 
a  regular  City  Hall  room,  and  in  that 
informal  setting,  board  members 
deliberated  before  the  public  in  a  nor¬ 
mal  conversational  manner. 

Until  this  March,  the  board  volun¬ 
tarily  deliberated  all  cases  out  loud  in 
public,  except  for  extremely  sensitive 


(Landsman  is  the  City  Hall  reporter 
for  the  Rome  (N.Y.)  Daily  Sentinel.) 


requests.  In  February,  however,  the 
board  deliberated  a  sensitive  case  in 
public,  and  during  the  talks  a  few 
members  of  the  audience  shouted 
obscenities  at  Gardinier.  Because  of 
this,  the  board,  starting  in  March,  held 
all  its  deliberations  behind  closed 
doors,  until  the  state  revised  the  Open 
Meetings  Law. 

The  July  meeting  drew  45  members 
of  the  public  to  the  council  chambers, 
where  board  members  sit  in  a  row  at  a 
curved  table  on  a  podium  facing  the 
audience. 

The  unpaid,  seven-member  board 
held  public  hearings  on  13  appeals. 
After  each  hearing,  the  six  members 
present  deliberated  that  particular 
appeal.  Then,  board  members  voted 
out  loud  on  the  case,  sometimes 
explaining  the  reasons  behind  their 
votes,  other  times  not  doing  so. 

Board  action  on  one  request  pro¬ 
vided  a  touch  of  irony.  After  much 
walking  and  whispering  by  board 
members,  the  chairwoman  called  for  a 
vote.  Board  member  Richard  J.  Saladi- 
no,  a  strong  proponent  of  the  closed- 
door  talks  the  board  held  earlier  in  the 
year,  made  a  motion  to  add  four  con¬ 
ditions  to  the  permit  the  petitioner  was 
requesting.  Saladino  listed  the  con¬ 
ditions,  and  asked  board  members  out 
loud,  “Do  I  have  any  feedback  on 
that?” 

He  received  nothing  but  silence. 

The  board  then  voted  unanimously 
to  approve  the  four  conditions  and  then 
to  grant  the  permit. 

No  board  members  explained  the 
reasons  for  their  votes. 

The  whispering  brouhaha  was  the 
latest  in  a  string  of  1983  Rome  zoning 
board  controversies.  About  20  resi¬ 
dents  attended  the  board’s  January 
meeting  to  urge  the  denial  of  a  re¬ 
quest — only  to  be  muzzled  and  told  the 
board  gave  its  permission  in  October 
1981 .  The  matter  incorrectly  made  it  to 
the  January  agenda  because  the  city’s 
codes  enforcement  officer,  who 
administers  the  board,  admittedly  did 
not  know  part  of  the  zoning  ordinance. 

The  board  lost  a  lawsuit  against  it  in 
February  and  was  sued  again  last 
month.  The  latter  suit  is  pending. 

Also  last  month,  the  board  voted  4-0 
in  favor  of  a  request —  only  to  learn  the 
next  day  through  a  reporter  that 
because  county  planners  had  recom¬ 
mended  denial  of  the  request,  the  board 
needed  at  least  five  votes  to  approve  it, 
according  to  state  law. 

The  board  quietly  corrected  itself  in  a 
6-0  vote  of  approval  in  July. 


Donrey  Media  buys 
two  cable  systems 

The  Donrey  Media  Group  has  pur¬ 
chased  cable  television  systems  in 
Blackwell  and  Guymon,  Okla.,  from 
American  Television  and  Com¬ 
munications  Corporation. 

The  system  that  is  now  Donrey  Ca- 
blevision-Blackwell  has  4,507  basic  sub¬ 
scribers.  Don  Walton,  the  current 
general  manager,  will  remain  as  general 
manager  under  Donrey’s  ownership. 
Donrey  has  already  begun  to  rebuild 
the  system  to  bring  its  capacity  to  35 
channels. 

Ryan  Matzek  will  remain  as  general 
manager  of  Donrey  Cablevision- 
Guymon.  The  Guymon  system  has 
2,800  basic  subscribers. 


Burnett  damages 
cut  back  to  $150,000 

Actress  Carol  Burnett,  who  won  a 
libel  suit  against  the  National  Enquirer 
in  1981,  must  accept  a  $600,000  cut  in 
the  punitive  damages  award  or  face  a 
new  trial,  a  California  Appeals  Court 
ruled  July  18. 

In  a  2-1  decision,  the  Court  reduced 
the  punitive  damages  from  $750,000  to 
$150,000  but  turned  down  defense 
arguments  that  the  jury’s  verdict  that 
the  tabloid  had  libeled  the  entertainer 
be  overturned.  The  justices  said  they 
could  find  no  reversible  error  by  the  trial 
court. 

Burnett’s  original  award  was  $1.3 
million  in  punitive  damages,  an  amount 
that  was  lowered  by  Superior  Court 
Judge  Peter  S.  Smith.  The  jury  also 
awarded  Burnett  $300,000  in  com¬ 
pensatory  damages. 

The  actress’s  lawyer,  Barry  Land- 
berg,  said  he  did  not  know  what  choice 
Burnett  would  make  until  he  talks  to 
her.  She  is  presently  in  Europe,  he 
added. 

Writing  for  the  majority,  presiding 
Judge  Lester  Roth  said,  “We  have  no 
doubt  the  conduct  of  the  (Enquirer) 
was  reprehensible  and  was  undertaken 
with  the  kind  of  improper  motive  which 
supports  the  imposition  of  punitive 
damages.” 

Nevertheless,  the  two  justices  found 
the  $750,000  award  “palpably 
excessive.” 

The  libel  action  grew  out  of  a  1976 
Enquirer  gossip  column  item,  which 
indicated  Burnett  was  drunk  in  a  Wash¬ 
ington  restaurant. 

In  another  issue  of  the  case,  the 
Appeals  Court  ruled  that  Judge  Smith 
was  correct  in  deciding  the  Enquirer 
was  a  magEizine  for  purposes  of  the  trial 
and  therefore  not  eligible  for  protection 
under  California’s  retraction  law. 
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Catholic  conference  chief  protests 
U.S.  policy  on  teiecommunications 


The  Chairman  of  the  Communica¬ 
tions  Committee,  United  States  Catho¬ 
lic  Conference  (USCC),  asked  Presi¬ 
dent  Reagan  to  re-examine  the  admin¬ 
istration’s  telecommunications  policies 
and  to  take  steps  to  restore  the  public’s 
voice  in  setting  those  policies. 

In  doing  so,  Bishop  Pierre  DuMaine 
cited  “an  apparent  dichotomy”  be¬ 
tween  the  President’s  personal  ex¬ 
pression  of  concern  about  the  prolifera¬ 
tion  of  pornography  and  “certain  ac¬ 
tions”  of  the  Feder^  Communications 
Commission  and  the  Congress  with  re¬ 
spect  to  the  regulation  of  telecom¬ 
munications  services. 

“These  actions  threaten  to  upset  the 
traditional  balance  among  government, 
industry,  and  the  public  and  eliminate 
many  means  by  which  individuals  and 
organizations,  including  our  churches, 
may  participate  in  policy  and  services 
to  be  rendered  by  broadcast  and  cable 
systems,”  said  the  Bishop  in  a  letter  to 
President  Reagan  early  this  month. 

“It  appears  that  too  little  attention  is 
being  paid  to  safeguards  in  new  ser¬ 
vices,  such  as  direct  broadcast  satel¬ 
lite,  multipoint  distribution  systems 
and  other  new  technologies  about  to 
enter  our  homes,”  Bishop  DuMaine 
wrote.  “Without  opportunity  to  inter¬ 
vene  in  the  telecommunications  ser¬ 
vices  they  receive,  many  people  will 
either  abstain  from  their  use  or  be 
forced  to  live  with  material  they  have 
neither  selected  nor  desire,”  he 
warned. 

Among  other  developments.  Bishop 
DuMaine  cited  the  following: 

— Abandonment  by  the  FCC  of  long¬ 
standing  policies  requiring  radio  sta¬ 
tions  to  survey  the  needs  of  the  com¬ 
munities  they  serve  and  to  provide  re¬ 
sponsive  programming.  “This  change 
has  already  made  it  more  difficult  for 
community  leaders  to  gain  the  attention 
of  local  broadcasters  and  to  influence 
the  character  of  the  programming  they 
offer,”  he  said.  “The  Commission  now 
seems  intent  on  extending  this  relaxa¬ 
tion  of  standards  to  television  broad¬ 
casters.” 

— “The  Congress,  too,  is  pursuing  a 
course  of  protecting  telecommunica¬ 
tions  businesses  from  public  accounta¬ 
bility.”  The  Broadcast  Deregulation 
Act  of  1983  (S.55),  which  has  passed 
the  Senate,  would  codify  FCC  changes 
with  regard  to  radio  broadcasting.  The 
Broadcast  Licensing,  Renewal  and  De¬ 
regulation  Act  of  1983  (H.R.2382), 
awaiting  committee  action  in  the 
House,  would  extend  to  both  television 
and  radio  broadcasters  a  blanket  of  reg¬ 
ulatory  isolation  from  their  communi¬ 
ties. 
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— The  Cable  Telecommunications 
Act  of  1983  (S.66),  awaiting  action  by 
the  full  Senate,  which  would  effectively 
eliminate  the  cable  franchising  author¬ 
ity  of  state  and  municipal  govern¬ 
ments.  (The  Senate  passed  S.66  on 
June  13). 

“It  is  through  local  franchises  that 
cable  operators  in  many  communities 
have  been  made  to  respond  to  com¬ 
munity  standards  and  tastes,”  Bishop 
DuMaine  said.  “The  removal  of  this 
very  important  mechanism  for  com¬ 
munity  participation  in  the  telecom¬ 
munications  process  would  gradually 
but  inevitably  lower  community  stan¬ 
dards  in  cable  television  because  the 
ever-increasing  number  of  absentee 
cable  operators  would  determine  cable 
services  without  regard  to  prevailing 
community  interests. 

“If  our  society  is  to  benefit  from 
modern  telecommunications,  com¬ 
munities  must  be  able  to  participate  in 
the  decisions  which  determine  their 
use,”  Bishop  DuMaine  wrote.  “I 
would  be  most  grateful  if  you  would 
re-examine  your  administration’s  poli¬ 
cies  with  regard  to  telecommunications 
and  take  whatever  steps  may  be 
appropriate  to  restore  the  public’s 


voice  in  setting  telecommunications 
policy.” 

Bishop  DuMaine  told  Mr.  Reagan  he 
was  encouraged  by  the  President’s 
meeting  in  March  with  church  and  com¬ 
munity  leaders  that  addressed  the  trend 
of  non-enforcement  of  federal  laws  de¬ 
signed  to  protect  individuals  and  com¬ 
munities  against  gratuitous  assaults  on 
their  basic  moral  values  and  standards. 

“I  believe  that  an  alert  and  active 
public  is  the  best  means  to  check  the 
deterioration  in  standards — including 
the  proliferation  of  pornography  over 
the  commercial  media,”  he  stated. 

New  York  News 
gets  tax  break 

New  York  City’s  Industrial  and 
Commercial  Incentive  Board  voted  7  to 
0  to  give  the  New  York  Daily  News  a 
19-year  partial  tax  exemption  worth 
$10.2  million. 

The  board  based  its  decision  on  the 
News’  investment  of  $37  million  to  re¬ 
furbish  its  Brooklyn  plant  and  add  200 
jobs  there. 

The  relief  affects  real  estate  taxes 
from  new  investment.  In  the  20th  year, 
the  News  will  pay  full  taxes  on  its 
investment. 

On  October  1  the  News  plans  to  close 
its  production  and  distribution  facilities 
in  Manhattan  and  relocate  202  workers 
to  its  Brooklyn  plant. 
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LIBEL, 

Libel  Insurance. 


Libel  continues  to  be  one  of  the  pressing  prob¬ 
lems  in  the  newspaper  business  in  the  United 
States  and  Canada.  As  of  the  end  of  January, 
1983,  the  Mutual  Company  and  its  related  compa¬ 
nies  were  insuring  just  under  2,500  entities  in 
this  field,  with  more  than  300  insured  under  First 
Amendment  insurance.  During  the  past  20  years 
through  December  31,  1982,  more  than  4,250 
suits  in  the  field  of  libel,  invasion  of  privacy, 
copyright,  plagiarism,  and  piracy  have  been  ser¬ 
viced  by  Mutual.  These  cost  almost  $27  million  in 
payouts  by  the  companies.  The  great  majority  of 
payouts,  however,  have  been  in  costs  of  defense 
and  not  in  settlements  of  verdicts.  The  percent¬ 
age  of  cases  per  number  of  insureds  would  appear 
to  be  decreasing,  but  the  gross  number  of  in¬ 
sureds  has  grown  from  151  in  1963  to  the  present 
figure  of  more  than  2,500.  We  are  satisfied  that 
the  Mutual  policy,  irrespective  of  cost,  is  the  best 
bargain  that  a  newspaper  can  receive.  We  treat 
all  newspapers  in  the  same  category  equally 
without  attempting  to  rate  them.  We  do  offer 
group  rates  to  groups  of  papers,  but  it  must  be 
remembered  that  the  basis  for  taking  insurance 
under  the  Mutual  program  is  membership  in  the 
American  Newspaper  Publishers  Association, 
that  being  the  group  which  we  use  as  the  basis  for 
the  insurance.  Non-members  of  ANPA  who  are 
also  not  daily  newspapers  are  eligible  to  take  out 
the  policy  under  the  Potomac  Insurance  Compa¬ 
ny  Limited,  but  there,  they  are  limited  to  $1  mil¬ 
lion  in  coverage  as  opposed  to  the  $10  million 
available  under  the  Mutual  policy. 

These  policies  are  occurrence  policies  .  .  .  not 
claims  made.  And  they  are  not  limited  as  aggre¬ 
gate  policies  which  would  appear  to  be  the  situa¬ 
tion  with  other  insurances  in  this  field  with  which 
we  are  acquainted.  We  would  also  point  out  that 
Mutual  is  the  onlv  company  doing  business  with 
U.S.  insureds  which,  without  quibble  or  ques- 
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)any  Limited  of  Hamiiton,  Bermuda  - _ 

5T  AMENDMENT  INSURANCE 

Q6  for  NOWSpOpOrS  Now  ...  Llbel  insurance  (continued) 


tion,  answers  in  punitive  damages  in  every  state 
in  the  United  States  and  province  of  Canada. 

Deductibles  begin  at  $2,500  and  go  as  high  as 
$25,000  in  Mutual,  and  $1,000  and  $1,500  in  Poto¬ 
mac.  It  should  be  noted  the  Mutual  does  not  carry 
a  surcharge  in  any  state.  Nor  is  any  member  of  a 
group  surcharged  because  of  bad  experience. 


First  Amendment  Insurance 

This  insurance  is  now  available  through  the 
Potomac  Insurance  Company  Limited  as  well  as 
Mutual.  Limit  of  liability  for  defense  costs  in 
First  Amendment  insurance  is  $1,000,000  wheth¬ 
er  in  Mutual  or  Potomac.  Deductibles  and  rates 
are  the  same  as  for  the  same  amount  of  libel  in¬ 
surance  as  would  relate  to  the  First  Amendment 
amount  taken  up  to  $1,000,000.  First  Amend¬ 
ment  insurance  cannot  be  bought  without  libel 
insurance.  This  insurance  is  now  available  in  Can¬ 
ada  as  well  as  the  United  States. 


Strike  Insurance 

This  insurance  is  available  only  through  the 
Territorial  Insurance  Company  Limited.  The 
closing  date  for  entry  was  June  30,  for  this  can 
only  be  entered  once  a  year  for  obvious  reasons. 
If  you  missed  it  this  time,  please  get  the  informa¬ 
tion  from  the  Mutual  offices  to  assist  you  for  fu¬ 
ture  years.  Detailed  information  is  available  from 
the  Mutual  offices  listed  below.  The  insurance 
year  is  July  1  to  June  30. 


any  Limited  of  Hamilton,  Bermuda 

Including: 

.imited,  United  Insurance  Company  Limited, 
ted,  and  Mutual  Reinsurance  Company  Limited 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Simonson  Klein  Cart 


David  C.  Simonson,  president/ 
publisher  of  Pioneer  Press,  Inc.,  Wil¬ 
mette,  Ill.,  was  elected  president  of 
Suburban  Newspapers  of  America  at 
the  annual  convention  in  Toronto. 
Before  joining  Pioneer  in  1977,  Sim¬ 
onson  was  publisher  of  the  Patent 
Trader.  Mt.  Kisco,  N.Y. 

Also  elected  to  SNA  offices  were: 
Joseph  L.  Ferstl,  vicepresident  and 
general  manager  of  Lemer  Newspapers, 
Chicago,  first  vicepresident; 
Richard  Aginian,  president  of  Sub¬ 
urban  Communications  Corp.,  Livo¬ 
nia,  Mich.,  second  vicepresident;  Wil¬ 
liam  R.  Canino,  publisher  of  Sentinel 
Publications,  East  Brunswick,  N.J., 
the  Freehold  (N.J.)  News  Transcript 
and  group  vicepresident/publishing  of 
Greater  Media,  Inc.,  East  Brunswick, 
treasurer;  Stephen  F.  Rose,  pub¬ 
lisher/president  of  Sun  Publications, 
Overland  Park,  Kan.,  secretary. 

♦  ♦  * 

Ernest  Holsendolph  was 
appointed  business  editor  of  the  Cleve¬ 
land  Plain  Dealer.  He  moves  to  Cleve¬ 
land  from  the  New  York  Times,  where 
he  served  as  financial  and  business 
writer  1 1  years,  and  replaces  Michael 
Kelly,  who  will  take  another  post 
with  the  Plain  Dealer. 

♦  ♦  ♦ 

John  Kelliher,  day  news  editor  on 
the  national  news  desk  of  the  Wa// 
Street  Journal,  was  named  chief  copy 
editor  of  the  editorial  page. 

Jack  Ryan,  who  coordinated  copy 
editing  for  the  editorial  page,  will  de¬ 
vote  full  time  to  editing  the  expanded 
letters  columns  and  certain  other  fea¬ 
tures. 

*  ♦  * 

Carol  A.  Sanger  was  named  busi¬ 
ness  editor  of  the  Cincinnati  Enquirer. 
She  has  served  as  consumer  reporter 
and  columnist,  as  well  as  specif  pro¬ 
jects  reporter  on  the  metro  staff  since 
1980. 

Prior  to  joining  the  Enquirer,  Sanger 
worked  in  Washington,  D.C.,  as  press 
assistant  to  William  T.  Coleman  Jr., 
former  U.S.  secretary  of  transporta¬ 
tion,  and  as  press  secretary  to  former 
U.S.  Sen.  Birch  Bayh,  D-Ind. 


Jeffrey  Klein  was  named  editor  of 
CalToday,  the  San  Jose  Mercury 
News’  Sunday  magazine.  Klein  has 
worked  as  an  editor  for  Mother  Jones 
and  San  Francisco  magazines  and  also 
taught  college  literature  and  writing 
courses. 

Also,  Robert  B.  Thompson  was 
named  to  the  CalToday  staff  as  manag¬ 
ing  editor.  Thompson  held  the  same 
title  at  San  Francisco  magazine  and 
was  an  editor  at  Inquiry  magazine 
before  joining  the  Mercury  News. 

Other  additions  to  the  Mercury 
News  staff  include  Roger  Rapoport  and 
Kenneth  J.  Garcia.  Rapoport  joined  the 
business  department  after  working  for 
the  San  Francisco  Chronicle  and 
publishing  several  books  and  articles  as 
a  freelancer.  Gracia,  formerly  a  repor¬ 
ter  for  the  Time-Life  news  service,  is 
now  a  reporter  in  the  Mercury  News 
Pleasanton-Livermore  bureau. 

:|c  :|c  9|e 

Albert  E.  Gollin,  vicepresident 
and  associate  director  of  research  for 
the  Newspaper  Advertising  Bureau, 
Inc.,  was  chosen  vicepresident/ 
president-elect  of  the  American 
Association  for  Public  Opinion 
Research. 


Jo  Cart,  editor  and  publisher  of  the 
Rayne  (La.)  Independent,  was  elected 
president  of  the  National  Federation  of 
Press  Women  during  the  annual  con¬ 
vention  in  Vail,  Colorado.  Mrs.  Cart  is 
also  news  correspondent  for  KSIG 
Radio  in  Crowley  and  the  Baton  Rouge 
Advocate. 

The  editor  and  publisher  is  a  membe>^ 
of  the  Louisiana  Press  Association 
board  of  directors — the  first  woman  tc 
be  elected  in  over  50  years. 

John  Boston,  a  communications 
engineer  with  business  information 
companies,  was  appointed  to  the  new 
post  of  financial  services  operational 
manager  at  the  Associated  ^ess  with 
responsibility  mainly  for  the  AP-Dow 
Jones  overseas  financial  services. 

♦  *  ♦ 

Robert  Sproat,  vicepresident  of 
advertising  for  the  Dallas  Times 
Herald,  has  been  elected  international 
director  of  Sales  and  Marketing  Execu¬ 
tives  International, 

ifi  in  ^ 

Appointment  of  three  editors  in  the 
merged  features  department  of  the 
Florida  Times-Union  and  the  Jackson¬ 
ville  Journal  was  announced  by  Fred¬ 
erick  W.  Hartmann,  executive  edi¬ 
tor  of  the  newspapers. 

Dennis  Haslam,  Times-Union 
newsfeatures  editor  since  March,  is  the 
new  features  editor,  in  charge  of  daily 
operations  and  second  in  charge  of  the 
merged  department  to  Mike  Clark, 
assistant  managing  editor-features. 

Sarah  Wood,  editor  of  the  Journal 
women’s  section  and  then  Accent  sec¬ 
tion  since  1974,  is  the  entertainment 
editor. 

Ann  Hyman,  assistant  news- 
features  editor  of  the  Times-Union,  is 
the  new  assignment  editor  of  the 
merged  staff.  She  will  supervise  report¬ 
ers  and  be  in  charge  of  major  stories  on 
section  fronts. 
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John  A.  Taylor  was  named  assis¬ 
tant  labor  relations  manager  for  the 
Minneapolis  Star  and  Tribune  Com¬ 
pany.  Taylor  had  been  counsel  at  the 
Buffalo  Courier-Express  until  the 
newspaper  ceased  publication  last  fall. 
Prior  to  Buffalo,  Taylor  was  assistant 
labor  relations  manager  at  the  Detroit 
News  and  an  attorney  with  the  National 
Labor  Relations  Board,  Region  7. 

*  *  * 

New  staff  members  of  the  Boston 
Globe  include: 

Peter  Sleeper,  reporter  on  the 
metro  desk,  formerly  with  the  Boston 
Herald. 

Ron  Borges,  sports  reporter, 
formerly  with  the  Baltimore  News- 
American. 

Jay  Carr,  arts  reporter,  formerly 
with  the  Detroit  News. 

Celia  Lees-Low,  editorial  research 
assistant. 

Michelle  Johnson,  copy  editor  on 
the  news  desk,  formerly  with  the  Bing- 
hampton  (N.Y.)  Everting  Press. 

Ken  Fratus,  copy  editor  on  the 
sports  desk. 

Promotions  and  transfers  at  the  Bos¬ 
ton  Globe  include: 

Dick  Carpenter,  to  layout/makeup 
editor  on  the  news  desk. 

Mark  Feeney,  to  assistant  book 
editor. 

*  *  * 

Leonard  Curry,  who  has  served  as 
a  national  correspondent  for  United 
Press  International,  the  Washington 
Star  and  Newhouse  News  Service,  was 
named  business  editor  of  the  Washing¬ 
ton  Times.  David  M.  Levine,  former 
business  editor,  was  appointed  execu¬ 
tive  business  editor. 

Curry  was  night  managing  editor  and 
assistant  managing  editor  for  news  at 
the  Trenton  Times  before  joining  the 
Washington  Times. 

* 

Ted  Suffolk  assumed  the  newly 
created  position  of  director  of  produc¬ 
tion  and  advertising  of  the  Centre  Daily 
Times,  State  College,  Pa.  Suffolk,  the 
newspaper’s  former  production  direc¬ 
tor  and  commercial  printing  manager, 
replaces  previous  advertising  director 
Edward  Gaydos,  who  accepted  an 
advertising  management  position  at  the 
Wichita  Eagle-Beacon.  Both  newspa¬ 
pers  are  owned  by  Knight-Ridder 
Newspapers,  Inc. 

*  *  * 

Dick  Rogers  has  been  named  city 
editor  and  James  R.  Brooks, 
associate  editor  of  the  Hayward  (Calif.) 
Daily  Review. 

Rogers,  assistant  city  editor  since 
1982,  succeeds  John  Pachtner,  who 
went  into  corporate  public  relations. 
Brooks  has  been  serving  as  chief  edito¬ 
rial  writer  for  the  Review  and  other 
dailies  in  the  Sparks  Newspapers 
Group  since  1981. 
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Named  UPl  Newspictures  vicepresident 


Edward  T.  Majeski  has  been  named 
to  the  new  position  of  vicepresident 
and  executive  editor  for  United  Press 
International  Newspictures. 

Majeski,  executive  editor  of  the  serv¬ 
ice  since  1968,  will  transfer  from  New 
York  to  Washington  and  oversee  all 
UPI  picture  coverage  and  editing 
operations,  domestic  and  international, 
according  to  the  announcement  by  Wil¬ 
liam  J.  Small,  president  of  UPI. 

His  office  will  be  in  the  new  World 
Headquarters  facility  now  under  con¬ 
struction  in  Washington  three  blocks 
from  the  White  House.  Small  said  Ma¬ 
jeski  will  lead  UPI’s  increasing 
emphasis  on  news  graphics  and  color. 
A  major  picture  facility  will  continue  to 
be  operated  in  New  York  by  the  wire 
service. 

Majeski  joined  Acme  Newspictures, 
predecessor  of  UPI  Newspictures,  in 
1941  as  telephoto  editor  and  held  var¬ 
ious  posts  including  New  York  bureau 
manager,  news  editor,  feature  editor 
and  managing  editor  before  promotion 
to  executive  editor  in  1968. 

He  began  his  career  with  news  maga¬ 
zines  and  was  in  charge  of  the  Penta¬ 
gon’s  worldwide  radiophoto  section 


Edward  T.  AAajeski 


during  World  War  II,  while  in  the  Sig¬ 
nal  Corps. 

Majeski  has  directed  UPI  picture 
coverage  throughout  the  world,  from 
the  Olympics  in  Mexico  City  and 
Munich  to  the  early  space  launches,  to 
photo  coverage  in  Southeast  Asia  dur¬ 
ing  the  Vietnam  War,  and  the  royal 
wedding  in  England  in  1981. 


Jonathan  R.  Miller  was  named 
city  editor  of  the  New  Bedford  (Mass.) 
Standard-Times.  He  had  been  copy 
desk  chief  at  the  newspaper  since  1978, 
and  replaces  Carol  Lee  Costa,  who 
resigned  to  open  her  own  business  in 
Hyannis. 

The  new  copy  desk  chief  is  Steven 
DeCosta.  With  the  newspaper  since 
1977,  he  first  served  as  bureau  chief  in 
Wareham  and  then  moved  to  copy  desk 
editor  in  1981. 

*  *  * 

Ron  Gall,  formerly  outside  classi¬ 
fied  advertising  manager  for  the  Corpus 
Christi  (Tex.)  Caller-Times,  has  joined 
the  Corsicana  (Tex.)  Daily  Sun  as  clas¬ 
sified  ad  manager  to  succeed  Gelene 


Promoted  at  The  News  Journal  Com¬ 
pany,  Wilmington,  Del.,  are: 

J.  Donald  Brandt,  to  editor  in 
charge  of  news  operations,  from  dep¬ 
uty  editorial  director  of  USA  Today. 

Colleen  Hellwig,  from  account¬ 
ing  manager  since  1981  to  controller. 

Donald  A.  Lemire  Jr.,  from  chief 
accountant  to  assistant  controller. 

*  *  * 

John  C.  Futch,  formerly  news- 
features  editor  of  the  Atlanta  Journal 
and  Constitution,  has  been  named  edi¬ 
tor  of  the  Neighbors  section  of  the 
Long  Beach  (Calif.)  Press-Telegram. 
He  replaces  George  Cunningham, 
who  will  continue  on  the  Neighbors’ 
staff  as  a  special  writer. 


Roland,  who  retired. _ (Continued  on  nave  2Si 
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Appointments  made  at  Park  Newspapers 


Three  appointments  to  the  Park 
Newspapers  corporate  staff  have  been 
announced  by  executive  vice-president 
J.  Allan  Meath. 

Added  to  the  staff  are  John  Shields  as 
a  regional  coordinator,  John  Cash  as 
advertising  advisor  and  Steven  R.  Doss 
as  circulation  advisor.  They  will  work 
out  of  Park  Newspaper  headquarters  in 
Ithaca,  N.Y. 


and  also  worked  for  newspapers  in 
Texas. 

Cash  was  general  manager  for  the 
Newton  {N  .C.)Observer-News- 
Enterprise,  a  Park  newspaper.  He  will 
be  advertising  coordinator. 

Doss  was  circulation  director  at  Flor¬ 
ence,  Ala.,  prior  to  joining  Park.  He 
also  served  as  circulation  manager  at 
the  Madisonville  (Ky.)  Messenger  and 


Cash  Doss 

Shields  will  supervise  dailies  at 
Lockport,  Norwich,  and  Ogdensburg, 
N.Y.;  Coldwater,  Mich.;  Plymouth, 
Ind.;  and  Manassas,  Va.  His  duties  also 
include  five  weeklies. 

Shields  was  editor  and  publisher  at 
the  Flat  River  (Mo.)  Daily  Journal 
before  joining  Park.  Prior  to  that  he  was 
editor  of  papers  in  California  and  Utah 


Shields  Gaither 

worked  for  the  Lafayette  (Ind.)  Jour¬ 
nal-Courier. 

Gayle  Jones  Gaither  will  succeed 
Cash  at  the  Newton  Observer-News- 
Enterprise.  Gaither  was  general  mana¬ 
ger  of  the  Park  newspaper  at  Clinton, 
N.C.,  prior  to  the  Newton  appoint¬ 
ment.  She  also  has  responsibility  for 
two  area  weeklies. 


Newspeople 

(Continued  from  page  27) 

Kevin  J.  Barry  was  promoted  to 
publisher  of  the  San  Angelo  (Texas) 
Standard-Times.  He  was  general  man¬ 
ager  of  the  Standard-Times  the  past 
year  and  before  that  served  as  pub¬ 
lisher  of  the  Marshall  (Texas)  News 
Messenger  and  the  Searcy  (Ark.)  Daily 
Citizen,  both  Harte-Hanks  newspa¬ 
pers. 

*  *  * 

Carl  Carstensen  has  been  named 
vicepresident,  marketing,  for  Golden 
West  newspapers,  a  Media  General 
affiliate  in  Mission  Viejo,  California. 


Promotions  in  the  circulation 
department  of  the  Rocky  Mountain 
News,  Denver,  include: 

Edwin  E.  Parker,  to  circulation 
manager  from  metro  circulation  mana¬ 
ger. 

Donald  J.  Fosen,  to  metro  circula¬ 
tion  manager  from  circulation  office 
manager. 

Thomas  McElroy,  to  circulation 
office  manager  from  customer  service 
manager. 

*  *  * 

Richard  H.  King,  vicepresident 
and  treasurer  of  the  Hartford  (Conn.) 
Courant,  has  been  elected  president  of 
the  Hartford  chapter  of  the  Financial 
Executives  Institute. 
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Charles  C.  Hill,  the  Associated 
Press  Houston  correspondent  since 
last  September,  was  named  assistant 
bureau  chief  in  Dallas.  He  succeeds 
Marc  Wilson,  now  publisher,  editor 
and  co-owner  of  the  Big  Fort  (Mont.) 
Eagle. 

Michael  L.  Graczyk,  Michigan 
news  editor  since  1975,  succeeds  Hill  in 
Houston. 

Peter  Turkel,  an  editor  and  super¬ 
visor  in  Albany,  N.Y.,  since  1978, 
moves  to  Michigan  news  editor. 

3|c  * 

William  D.  Morgan,  managing 
editor  of  the  Hazleton  (Pa.)  Standard- 
Speaker,  has  retired,  ending  a  58-year 
newspaper  career.  He  joined  the  Haz¬ 
leton  newspapers  as  a  circulation  su¬ 
pervisor  after  high  school  graduation. 
Subsequently  Morgan  transferred  to 
the  city  staff  and  worked  in  various 
editori^  posts  before  being  named  edi¬ 
tor  of  the  Plain  Speaker  in  1956.  When 
the  newspapers  merged  into  the  all-day 
Standard-Speaker,  he  became  day  edi¬ 
tor  and  in  1966  was  given  the  newly- 
created  post  of  managing  editor  in 
charge  of  day  and  night  operations. 

*  * 

Keith  McGlade,  publisher  of  the 
Hartford  Courant  has  received  a 
Travel  Achievement  Award  from  the 
Connecticut  Governor’s  Vacation- 
Travel  Council.  The  newspaper,  own¬ 
ed  by  Times  Mirror  Company,  supplied 
advertising  space  free  of  charge  to  the 
Hartford  Bushnell  Park  Restoration 
Committee. 


Deaths 


Samuel  Rubenstein,  84,  whose 
journalism  career  in  New  York  City 
spanned  more  than  half  a  century,  died 
of  a  heart  attack  June  30.  He  started  as 
a  copy  boy  at  the  New  York  World,  was 
a  Herald  Tribune  reporter  35  years,  and 
worked  for  the  Daily  News,  Daily  Mir¬ 
ror,  Brooklyn  Eagle,  Graphic  and  the 
World  Journal  Tribune.  When  the  latter 
paper  folded  in  1967,  he  became  a 
senior  vicepresident  of  Howard  Ruben¬ 
stein  Associates,  a  public  relations  firm 
started  by  his  son  Howard. 

*  *  * 

Elizabeth  Clarkson  Zward,  who 
wrote  “The  Front  Row”  column  for 
the  Des  Moines  Tribune  and  Sunday 
Register  for  more  than  50  years,  died 
July  1.  She  began  writing  society  news 
for  the  Des  Moines  Capitol  in  the  20s 
and  started  her  column  in  December  of 
1931  and  continued  until  she  suffered  a 
stroke  in  1982. 

*  >i<  >i< 

Elmer  E.  McCleary,  78,  former 
contributing  fish  and  game  correspon¬ 
dent  for  the  Springfield  (Mass.)  News¬ 
papers,  died  July  5. 
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Notes  on  people 


Cose  replaces  Hicks  In  minority  program 


Ellis  Cose,  business  correspondent 
for  USA  Today,  was  named  president 
of  the  Institute  for  Journalism  Educa¬ 
tion,  a  minority  training  program.  He 
replaces  Nancy  Hicks,  a  former  New 
York  Times  reporter,  who  headed  the 
program  for  the  past  four  years. 

The  Institute  operates  a  summer  pro¬ 
gram  for  minority  journalists  at  the 
University  of  California,  Berkeley,  and 
the  editing  program  for  minority  jour¬ 
nalists  at  the  University  of  Arizona, 
Tucson. 


Hicks,  whose  husband,  Robert  May¬ 
nard  is  owner  and  editor  of  the  Oakland 
Tribune,  said  she  plans  to  return  to  dai¬ 
ly  journalism  but  not  on  the  Tribune.  “I 
am  considering  various  possibilities,” 
she  told  E&P.  Hicks  also  is  assistant 
secretary  of  the  Tribune. 

The  Institute  has  been  responsible 
for  placing  more  than  1 50  minority  jour¬ 
nalists  in  newspaper  reporting  and  edit¬ 
ing  jobs  across  the  country. 

IJE  board  chairman  John  L.  Dotson, 
Jr.  said,  ‘‘The  Institute  has  developed 
several  strong,  innovative  programs 
under  Nancy  Hicks’  leadership  during 
the  last  several  years.  More 
importantly,  perhaps,  she  has 
expanded  the  Institute’s  financial 
underpinnings  and  this  prepared  the 
way  for  substantial  future  growth.  We 
believe  Ellis  Cose  is  the  right  person  to 
take  us  forward  in  this  very  important 
crusade  to  improve  the  nation’s  news¬ 
papers.” 

Cose,  32,  also  has  been  an  editorial 
writer  and  columnist  for  the  Detroit 
Free  Press,  a  reporter  and  columnist 
for  the  Chicago  Sun-Times  and  a  senior 
fellow  at  the  Joint  Center  for  Political 
Studies  in  Washington. 

In  her  resignation  letter,  Hicks  said 
her  affiliation  with  the  Institute  has 
been  rewarding  ‘‘but  I  never  meant  to 
make  it  a  career.  It’s  time  for  someone 
with  new  ideas  and  energy  to  take 
charge.” 
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lEJ  has  been  supported  mainly  by 
newspapers  and  other  foundations, 
including  Gannett,  Ford,  Knight- 
Ridder,  Time  Inc.  and  Dow  Jones  & 
Co. 

Mother  steps  aside 

Morley  Ballantine,  who  became  pub¬ 
lisher  of  the  Durango  (Colo.)  Herald  in 
1975  when  her  husband  Arthur  died, 
will  turn  over  that  office  to  her  eldest 
son,  Richard,  on  October  1  and  become 
chairman  of  the  board. 

One  reason  she  is  giving  the  reins  of 
the  Herald  over  to  her  son  is  because  of 
travel  time  required  in  her  positions  as 
a  director  of  the  Des  Moines  Register 
and  Tribune  Co.,  and  of  Cowles  Media 
Corporation. 

And,  Publisher  Ballantine  adds,  ‘‘In 
this  swiftly  changing  time  when  we’re 
in  transition  between  the  age  of  tech¬ 
nocracy  and  the  coming  information 
age  that  prophets  predict,  it’s 
important  to  have  vigorous  leadership. 
Richard’s  grown  up  in  the  newspaper 
business  and  he’s  seen  how  it  has 
changed  in  the  past  decade. 

‘‘I’ve  seen  too  many  members  of  old¬ 
er  generations  refuse  to  step  aside  to 


Morley  and  Richard  Ballantine 

give  the  younger  ones  a  chance  to  make 
their  own  mistakes.  Richard’s  bright 
and  quick  and,  above  all,  he  has  com¬ 
mon  sense.” 

The  Ballantine  family  bought  the  dai¬ 
ly  Durango  Herald-Democrat  and  the 
weekly  Durango  News  in  1952,  com¬ 
bining  them  into  what  is  now  the 
Durango  Herald. 

Richard  Ballantine,  37,  has  been 
assistant  to  the  publisher  since 
December,  1980.  He  had  joined  the 
board  of  directors  in  1976  and  is  a 
graduate  of  Stanford  University  with  a 
degree  in  history. 

The  Herald  is  currently  undergoing  a 
number  of  product  improvements 
including  addition  of  a  Sunday  eight- 
page  color  comic  section,  addition  of 
AP  Laserphoto,  more  columns  and 
more  regional  coverage. 


When  the  subject  is 
rail  freight,  call 
this  line  before  >ou 
write  one. 
202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 
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Have  newsprint  waste  problems? 
SWAT  them,  says  Orlando  exec 


By  Charles  W.  Carroll 

Manager/press-distribution 
Orlando  Sentinel 

In  1979,  the  Tribune  Company  of 
Chicago  approved  an  investment  of 
$38.8  million  to  replace  obsolete  pro¬ 
duction  equipment  and  facilities  at  the 
Orlando  (Fla.)  Sentinel  (a  Tribune  Co. 
subsidiary).  The  full  conversion  to 
offset  printing  was  made  on  February 
8,  1982  in  a  new  production  center 
which  houses  press,  distribution  and 
newsprint  departments. 

The  major  portion  of  the  $38.8  mil¬ 
lion  investment  was  to  replace  43  units 
of  outdated  letterpress  equipment  with 
24  units  of  Goss  Metroliner  offset 
presses.  This  line  is  operated  as  three-8 
unit  presses  with  4  decks  each.  In  an 
average  week  we  have  45  press  runs, 
with  112  edition  stops  and  produce 
eight  million  signatures.  We  consume 
50,(XX)  tons  of  newsprint  annually. 

(The  Sentinel’s  Metroliners  are 
equipped  with  a  press  totalizer).  This 
system  provides  a  computer  printout  of 
the  number  of  good  copies  and  spoil 
copies  produced  on  each  press  run, 
which  provides  the  control  input  for 
our  newsprint  waste  program  that  I  will 
tell  you  about  later. 

We  also  have  in  each  quiet  room  a 
PCS/PAR  system  control  panel. 
Densitometers  are  used  here  to  measure 
ink  densities  and  have  played  an 
important  role  in  both  our  quality 
assurance  and  waste  programs. 

In  planning  for  our  conversion  to 
offset,  our  production  management 
committed  to  two  major  action  plans  — 
first,  to  become  a  recognized  leader  in 
Metro  offset  reproduction  and  — 
second,  to  operate  efficiently  by  con¬ 
trolling  newsprint  waste. 

Specific  programs  were 
implemented  to  fulfill  these  two  action 
plans.  A  quality  control  program  was 
developed  a  year  prior  to  conversion  to 
offset.  Our  commitment  to  quality  was 
recently  reinforced  by  the  addition  of  a 
second  full-time  specialist  to  the  quali¬ 
ty  control  department.  FYess  tests  were 
conducted  early  in  the  conversion  to 
establish  the  reproduction  profile  of  the 
new  presses.  This  information  was 

Last  in  a  series  of  texts  presented  to 
newspaper  production  executives  who 
attended  a  symposium  on  newsprint 
waste  during  the  1983  ANPA/RI  con¬ 
ference  in  Las  Vegas  last  month. 
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used  to  develop  standards  for  all  input 
materials.  The  densitometers  are  used 
by  press  operators  on  every  run  to 
obtain  our  standard  ink  densities  for 
black  and  color. 

We’ve  conducted  training  programs 
with  press  operators  to  set  minimum 
ink  and  minimum  water  to  achieve  our 
desired  density.  By  laying  down  the 
minimum  ink  film  we  have  reduced  rub- 
off  and  set-off  ...  we  have  less  spitting 
inside  the  units.  Just  as  important, 
we’ve  reduced  ink  consumption  and 
saved  money. 

Our  three  7,500  gallon  black  storage 
tanks  are  color  coded  to  coordinate 
with  valves  controlling  ink  supply  to 
the  press. 

The  three  tanks  are  mounted  on  load 
cells  .  .  .  which  are  connected  to  a 
scale  that  provides  a  readout  of  the 
weight  of  the  ink  remaining  in  each 
tank.  Readings  are  taken  each  week 
and  compared  to  newsprint  consump¬ 
tion  to  determine  pounds  per  ton  usage 
that  week. 

Consumption  was  high  in  our  first 
quarter  start-up  period.  Once  Goss  had 
fine  tuned  our  dampening  curve  and  we 
made  adjustments  to  our  ink  formula¬ 
tion,  we  reduced  to  about  24  pounds 
per  ton  in  the  second  quarter.  When  we 
installed  densitometers,  we  saved  3 
pounds  per  ton,  reducing  ink  expense 
$23 ,376  in  the  last  two  quarters  of  1 982 . 

One  of  our  main  objectives  during 
1982  was  to  control  newsprint  waste  on 
the  offset  presses.  We  had  projected 
waste  at  6.5%  in  the  first  half  of  the  year 
and  5.32%  thereafter.  To  accelerate 
improvement  in  newsprint  waste  for 
the  last  half  of  1982,  we  implemented  a 
newsprint  waste  program  in  period  8 
called  SWATS  —  Stop  Waste  at  the 
Sentinel.  The  program  was  designed  to 
reduce  total  newsprint  waste  to  4.3%, 
or  a  1%  reduction  which  represents  a 
savings  of  $105,000  during  the  six 
month  program. 

The  program  represents  a  partner¬ 
ship  between  the  company  and  the  em¬ 
ployees  of  the  press  and  newsprint 
departments.  SWATS  was  designed  to 
share  one-third  of  the  dollars  saved 
with  employees  if  the  reduction  goal 
was  achieved.  13%  of  the  total  savings 
under  5.3%  waste  was  to  be  paid  even  if 
the  overall  goal  of  4.3%  was  not 
achieved.  The  other  20%  of  the  total 
savings  was  to  be  paid  only  if  the  goal 
was  achieved. 

Separate  waste  percentage  goals 


were  established  for  press  —  3.9%  — 
and  newsprint  departments  — 
1.4%  —  based  on  past  history.  In 
press,  operating  crews  earned  13%  of 
dollars  saved  under  3.9%  (waste)  on 
each  press  run.  This  money  was  bank¬ 
ed  in  a  credit  and  debit  account  for  each 
crew.  Earnings  were  posted  every 
week.  If  a  crew  had  a  bad  run  (over 
3.9%  waste)  they  lost  money  already 
earned.  At  the  end  of  the  six  month 
program,  if  the  waste  reduction  goal 
was  achieved,  the  operating  crews 
would  receive  another  13%  in  bonus 
money  and  the  support  personnel 
(press  cleaners,  ink  room,  plateroom 
and  supervisors)  would  receive  the 
remaining  7  1/3%  in  bonus  money.  The 
same  type  of  distribution  was  made  in 
the  newsprint  department.  We  felt  this 
distribution  rewarded  both  individual 
performance  and  promoted  teamwork. 

The  final  results  of  our  first  SWATS 
program,  which  ended  in  period  one 
(January),  we  exceeded  our  waste  goal 
immediately  in  the  eighth  period  and 
continued  to  improve  each  period 
thereafter.  By  way  of  comparison,  of 
the  twenty  newspapers  using  over 
20,000  tons  annually  and  reporting 
waste  to  ANPA  in  the  third  quarter  of 
1982,  the  average  was  4.7%. 

The  SWATS  program  called  for  a 
savings  of  $105,000  —  our  actual  sav¬ 
ings  totaled  $175,000,  and  in  February 
we  paid  out  $59,515  in  incentive 
bonuses  to  employees. 

Any  program  that  pays  out  this  kind 
of  money  requires  tight  controls.  We 
developed  a  waste  tracking  system 
using  an  Apple  computer.  From  the 
press  totalizer,  we  input,  for  each  press 
run,  the  number  of  copies  printed  to 
meet  circulation  demand  and  the  total 
copies  printed  on  that  run.  The  Apple 
program  computes  the  amount  of  news¬ 
print  required  for  each  press  run,  with 
zero  waste  and  the  total  amount  of 
newsprint  consumed  for  the  press  run 
with  spoils  to  determine  press  waste.  It 
compares  the  press  waste  to  the 
budgeted  waste  percentage  and  records 
the  pounds  of  newsprint  saved  or  lost. 
It  also  computes  the  total  dollars  saved 
and  the  amount  of  incentive  dollars 
earned  by  each  crew. 

Wrapper,  handling  &  transit  and  core 
waste  is  weighed  and  recorded  when 
baled.  A  weekly  report  documents  the 
totals  for  each  category  and  is  then  ba¬ 
lanced  to  the  inventory  of  pounds 
opened  that  week.  What  we  are  doing  is 
computing  the  amount  of  newsprint  re¬ 
quired  to  produce  circulation’s  demand 
and  saying  everything  else  is  waste  that 
must  be  accounted  for.  In  this  six 
month  program  we  balanced  to  a  nega- 
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live  15,000  pounds,  which  represented 
three  hundreths  of  a  percent  of  pounds 
opened.  This  paper  was  then  added 
back  into  total  waste. 

One  of  the  causes  of  newsprint  waste 
is  web  breaks.  To  control  waste  ,  the 
SWATS  program  was  also  designed  to 
reduce  the  number  of  web  breaks.  We 
did  this  by  recognizing  individual  crew 
improvement.  The  press  crew  showing 
the  most  improvement  in  the  first  three 
months  was  rewarded  with  a  trip  to  a 
newsprint  mill  in  South  Carolina.  The 
crew  with  the  best  improvement  in  the 
second  three  months  won  a  deep  sea 
fishing  trip. 

In  period  12  we  also  implemented  a 
100  roll  club  to  help  us  achieve  our  goal 
of  30  rolls  per  break.  Any  press  crew 
running  100  rolls  without  a  web  break 
won  a  cap.  For  every  100  rolls  thereaf¬ 
ter,  they  received  a  gold  star  for  the 
cap.  This  became  the  hottest  item  in  the 
press  room  and  we  feel  this  put  us  over 
the  top. 

This  program  has  resulted  in  755  few¬ 
er  web  breaks,  saving  over  $20,000  in 
newsprint  and  production  expense. 
More  importantly  we  saved  126  hours 
of  press  production  time. 

Our  first  SWATS  program  saved 
$198,382  over  six  months.  We  felt  this 
program  was  so  successful  in  not  only 
reducing  expense,  but  in  building  pride 
and  generating  excitement  through 
employee  involvement  that  we 
immediately  implemented  a  second 
SWATS  program. 

In  SWATS  II,  we  lowered  the  base 
percentage  from  5.3  to  3.9  percent  and 
the  goal  from  4.3%  to  3.3%.  Consider¬ 
ing  the  lower  waste  percentage  and  the 
company  taking  some  of  the  savings, 
we  increased  the  employee  share  from 
one-third  to  one-half  of  the  total  sav¬ 
ings  in  order  to  achieve  comparable 
employee  earnings  potential  with 
SWATS  I. 

We  also  made  some  changes  in  the 


distribution  formula  in  response  to 
input  from  the  employees.  In  press,  we 
reduced  individual  crew  earnings  to 
10%  on  their  press  runs  and  increased 
the  amount  shared  equally  among  all 
press  crews  to  28  percent  if  the  reduc¬ 
tion  goal  is  achieved.  We  also  added 
nine  machinists  to  the  press  support 
group. 

In  the  newsprint  handling  area,  we 
now  pay  20%  of  savings  under  1.35% 
with  an  additional  30%  bonus  if  the  goal 
of  1.27%  is  achieved. 

We’ve  continued  to  recognize  the 
press  crew  showing  the  most  improved 
roll-per-break  average  with  a  deep  sea 
fishing  trip,  but  we  added  a  longest 
string  without  a  break  award  in  SWATS 
II.  We  also  continued  the  popular  100 
roll  club  and  continue  with  additional 
recognition  for  increased  performance 

Also  from  the  employee  input  at  the 
end  of  SWATS  I,  we  have  now  added  a 
penalty  of  100  additional  waste  copies 
against  the  crew  printing  a  newspaper 
that  is  returned  by  a  reader  or  advertis¬ 
er  and  judged  a  spoil.  If  the  paper  can¬ 
not  be  identified  to  a  crew,  the  penality 
goes  against  the  department. 

How  well  have  we  done?  Total  news¬ 
print  waste  has  been  reduced  to  the 
2.90%  level  in  the  first  four  months  of 
SWATS  II. 

We  have  continued  to  show 
improvement  in  reducing  web  breaks. 
The  longest  consecutive  string  of  roll 
changes  by  a  press  crew  without  a  web 
break  is  an  astounding  291  rolls. 

We’ve  saved  620  web  breaks  in 
SWATS  II  to  date,  when  added  up  we 
have  now  saved  1 ,375  web  breaks  dur¬ 
ing  the  past  10  months. 

In  all,  our  waste  program  has  re¬ 
duced  expense  by  $400,000  over  the 
past  ten  months.  These  savings  are  the 
result  of  employee  involvement  in  a 
well  designed  plan  and  the  commitment 
of  every  individual  participating  in  the 
program. 


National  study  finds  no  evidence 
of  vision  damage  caused  by  VDTs 


A  two-year  study  of  video  display 
terminals  conducted  by  the  research 
arm  of  the  National  Academy  of  Scien¬ 
ces  has  found  no  evidence  that  VDTs 
damage  the  vision  of  those  who  use 
them. 

The  study,  which  addressed  only  the 
issue  of  whether  VDTs  have  physiolog¬ 
ical  effects  on  vision,  concluded  that 
eye  fatigue,  strain  and  discomfort  are 
more  likely  the  result  of  the 
environment  in  which  VDTs  are  used 
than  the  result  of  the  VDTs  themselves. 

“Our  general  conclusion  is  that  eye 
discomfort,  blurred  vision  and  other 
visual  disturbances,  muscular  aches 
and  stress  among  VDT  workers  are 
very  probably  not  due  to  anything 
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inherent  in  VDT  technology,’’  said  Dr. 
Edward  Rinalducci,  chair  of  the 
National  Research  Council’s  Panel  on 
Video  Viewing  and  the  Vision  of  Work¬ 
ers.  “We  found  no  scientific  evidence 
that  eye  disease,  cataracts  or  other 
forms  of  damage  to  the  visual  sytem 
result  from  working  with  VDTs,”  he 
said.  “VDT  radiation  is  far  lower  than 
the  levels  permitted  by  U.S.  occupa¬ 
tional  exposure  regulations,”  he 
explained. 

The  Executive  Summary  of  the  re¬ 
port  drawn  from  the  study  concludes: 

“Surveys  of  workers  who  use  VDTs 
indicate  that  complaints  and  symptoms 
of  job-related  ocular  discomfort,  mus- 
(Continued  on  page  36) 
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Interface 

FI.KXICASTKR  II  can  accept 
news  and  classified  advertising 
copy  from  most  popular  fronterid 
computers  to  produce  text  and 
displays  for  Cable  or  Low  F’ower 
television.  More  than  30  news¬ 
papers  have  installed  FLK.XI- 
C ASTKRS:  many  include  text  inter¬ 
faces  with  computers  made  by 
such  frontend  manufacturers  as 
Compugraphic,  One  Systems.  Digi¬ 
tal  electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment,  the  FLKXICASTFR  II  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  attributes  of 
the  character  generator,  such  as, 
colors  (32).  sizes  (8),  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  TV 
display  may  be  edited  either  in  the 
frontend  system  or  in  the  FLFXI- 
CASTFR  li.  Advanced  word  pro¬ 
cessing  features  allow  quick  setup 
of  video  pages.  Find  out  w  hy  other 
newsfxtpt'rs  with  cable  TV  channels 
u.se  the  FLFXICASTKR  II. 

Texscan  MSI 

3855  South,  500  West,  Suite  S  . 
Salt  Lake  City.  I'tah84ll5 
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Oaihesi^slde . . 

The  GRAPHIC  SYSTEMS  DIVISION  OF  ROCKWELL 
INTERNATIONAL  (GOSS)  has  reported  seven 
newspaper  orders  for  its  newest  press,  the  Goss 
Headliner  Offset,  which  was  displayed  for  the  first  time 
during  the  1983  ANPA/RI  meeting  in  Las  Vegas. 

The  press,  with  a  60,000  iph  printing  speed  rating,  is 
designed  for  mounting  on  old  Goss  Headliner 
letterpress  substructures. 

Among  the  newspapers  which  have  ordered  the  press 
are  the  Grand  Junction  (Col.)  Daily  Sentinel;  the 
Abilene  (Tex.)  Reporter-News;  the  Greenville  (S.C.) 
News-Piedmont;  the  Gainesville  (Fla.)  Sun;  the 
Houma  (La.)  Daily  Courier;  the  Santa  Ana  (Cal.) 
Register;  and  the  Joplin  (Mo.)  Globe. 

Goss  has  announced  the  configurations  of  the  presses 
ordered  by  Abilene  and  Grand  Junction:  Abilene  gets  a 
seven  unit  press  with  open  fountain  inking  and  spiral 
brush  dampening  with  four  color  couples  and  two 
folders,  a  2:1  112-page  multi- web- width  Regent  and  a 
2:  J:2  64-page  jaw  folder,  and  seven  automatic  Goss 
RTFs;  Grand  Junction  gets  a  five  unit  press  with  open 
fountain  inking,  one  color  halfdeck,  two  color  couples, 
a  112-page  Regent  multi-web-width  folder,  and  five 
Goss  automatic  RTFs. 

*  ♦  * 

EPIC  PRODUCTS  INTERNATIONAL 
CORPORATION,  Dallas,  Texas,  has  recently 
annouced  the  development  of  a  new  continuous 
lithographic  dampener  for  sheet  and  web  offset  presses, 
offset  presses. 

The  company  has  entered  into  an  agreement  with 
BALDWIN  TECHNOLOGY  CORPORATION  for 
exclusive  use  of  it’s  patented  Delta  Roller®  to  be  used 
in  the  dampening  form  roller  position.  The  Epic  Delta 
Dampening  system  has  made  available  optional  features 
in  addition  to  its  standard  3  roller  configuration.  The 
drive  train  consists  of  helical  gears  which  are  designed 
to  drive  the  dampening  form  roller  at  a  slower  surface 
speed  than  the  plate  cylinder. 

Also  incorporated  into  the  system  is  an  oscillating 
roller  that  can  either  be  bridged  between  the  dampening 
form  roller  and  the  1  ink  form  roller  or  riding  only  in 
contact  with  the  dampening  form  roller. 

Research  and  field  testing  by  Epic  has  indicated  the 
virtual  elimination  of  hickies,  the  reduction  of  ghosting, 
and  the  overall  improvement  of  print  fidelity.  The 
dampening  system  can  be  either  sold  as  original 
equipment  or  retrofitted  onto  existing  offset  presses. 

4c  ♦  4c 

Jefferson  Pilot  Broadcasting  in  Charlotte,  N.C.  —  the 
parent  company  for  CBS-tv  affiliate  WBTV  in  Charlotte 
and  NBC-tv  affiliate  WWBT-tv  in  Richmond, 

Va.  —  has  entered  into  an  agreement  with 
VSA-VIDEOGRAPHIC  SYSTEMS  OF  AMERICA  for 
the  purchase  of  professional  NABTS  teletext 
origination  equipment. 

Jefferson  Pilot  has  purchased  a  VS-TIOO  teletext 
system  from  VSA.  This  system  includes  a  software 
package,  a  VS-DIO  diffuser  and  a  VS-MIO  multiplexer. 
Also  provided  by  VSA  is  the  VS-F20  frame  creation 
terminal,  manufactured  by  American  Bell,  under  the 
terms  of  a  recent  OEM  agreement  between  the  two 
companies. 

The  data  bridge  included  in  the  package  allows 
insertion  of  a  network  generated  teletext  magazine  into 
a  local  video  signal.  The  multiplexer  allows  the  locally 
created  teletext  pages  of  information  and  advertising  to 


be  inserted  into  the  vertical  blanking  interval  (VBI), 
along  with  the  network  signal.  With  insertion 
capability,  the  local  affiliate  also  has  the  capability  to 
update  any  and  all  information  in  the  magazine 
instantly. 

WBTV,  a  CBS  affiliate  and  the  group’s  flagship 
station  in  Charlotte,  is  already  carrying  the  CBS 
Network  teletext  magazine,  “Extravision,”  which 
began  national  broadcast  on  April  4,  1983.  WWBT-tv, 
the  group’s  affiliate  located  in  Richmond,  is  carrying 
the  NBC  Network  teletext  magazine,  which  began 
broadcast  on  May  16,  1983.  Jefferson  Pilot  plans  to 
acquire  an  additional  data  bridge  by  the  end  of  the 
summer  for  WWBT-tv  to  relay  the  NBC  teletext 
service  on  a  full-time  basis.  Both  networks  are  utilizng 
VSA  teletext  equipment  and  systems  for  their  national 
teletext  magazines. 

The  VSA  frame  creation  and  management  system 
will  be  installed  at  WBTV  so  that  local  information  can 
be  inserted  into  the  CBS  “Extravision”  broadcast  for 
the  Charlotte  area. 

4c  4!  4c 

The  School  of  Printing  at  ROCHESTER  INSTITUTE 
OF  TECHNOLOGY  (RIT)  has  received  a 
computer-aided  pre-scan  system  (C.A.P.S.)  from 
CHEMCO  SYSTEMS  CO.,  of  Glen  Cove,  N.Y.,  and 
four  PLT-510  transparency  viewers  and  a  TR-927  color 
densitometer  donated  by  MACBETH,  a  division  of  the 
Kollmorgen  Corp. 

According  to  Miles  Southworth,  professor  in  RIT’s 
School  of  Printing,  the  C.A.P.S.  system  “uses  a 
computer  to  aid  the  user  in  systematically  evaluating 
and  classifying  each  original  copy  to  be  scanned.” 


Professor  Southworth  works  with  the  new  C.A.P.S. 
system. 

The  C.A.P.S.  system  gives  scanner  operators  more 
control  and  consistency  in  reproductions  by  providing 
information  needed  to  set  up  scanner  controls. 

At  RIT,  the  system  is  in  operation  in  the 
reproduction  photography  laboratory.  Both  School  of 
Printing  students  and  industry  personnel  attending  color 
separation  and  reproduction  seminars  learn  how  the 
system  functions. 

Chemco  Systems  Co.,  exclusive  distributor  for  the 
C.A.P.S.  system  in  the  Western  Hemisphere,  reports 
that  the  required  software  to  propel  the  system  will  be 
available  for  all  makes  of  electronic  scanners  in  the 
third  quarter  of  1983. 
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Bergen  Record  releases  findings 
of  research  into  its  color  product 


“Color  that  gray,  but  gradually!”  is 
the  advice  of  the  Hackensack  (N.J.) 
Record,  the  state’s  largest  evening 
newspaper,  to  black-and-white  dailies 
contemplating  full  four-color  printing. 

Prompted  by  continuing  inquiries 
from  industry  colleagues,  the  Record 
has  released  what  it  considers  guiding 
elements  from  proprietary  market 
research  it  conducted  prior  to  its  1982 
conversion  to  process  color,  a  conver¬ 
sion  which  included  plant,  press  and 
mailroom  modifications  costing  an 
estimated  $60  million. 

“There  is  a  real  scarcity  of  market 
data  available  for  newspapers 
exploring  a  change  to  color,  ’  ’  explained 
vicepresident/marketing  Frank  J.  Savi- 
no.  “The  lack  of  meaningful  guidelines 
prompted  the  Record  to  conduct  its 
own  studies  prior  to  conversion  to  four- 
color  offset  technology,  and  to  plan  its 
launch  accordingly.  Now,  I  think  we 
can  say  our  experience  with  color  has 
confirmed  those  early  field  tests.” 

The  Record  developed  a  prototype  of 
its  color  product  and  retained  the  news¬ 
paper  research  firm  of  Urban  &  Associ¬ 
ates  of  Sharon,  Mass.,  to  conduct  a 
major  study  of  reader  reaction  to  color 
in  its  northern  New  Jersey  market. 
Working  in  conjunction  with  the  Rec¬ 
ord’s  own  market  research  team 
headed  by  research  associate  Ed 
Efchak,  Urban  &  Associates  helped 
deliver  a  sample  of  785  persons  through 
personal  and  telephone  interviews,  as 
well  as  a  series  of  focus-group  follow¬ 
ups. 

A  gradual  phasing-in  of  four-color 
photos  and  graphics  throughout  var¬ 
ious  sections  of  the  paper  was  the  most 
valuable  recommendation  drawn  from 
those  findings,  Savino  said.  A  small  but 
significant  element  of  reader  resistance 
is  overcome  when  customers  are  given 
time  to  appreciate  color  as  a  growing 
improvement  in  an  “old”  product, 
rather  than  introducing  it  as  the  drama¬ 
tic  hallmark  of  a  suddenly  different 
newspaper. 

Other  highlights  of  the  Record  study 
included: 

•  About  half  of  the  sample  preferred 
color  as  presented  in  the  Record  pro¬ 
totype;  three  in  ten  preferred  the  famil¬ 
iar  black-and-white;  the  remainder  had 
no  preference. 

•  Younger  adults,  “downscale” 
groups,  and  males  in  general  were  more 
likely  to  prefer  color. 

•  Color  had  more  appeal  for  single¬ 
copy  buyers  than  among  home- 
delivery  customers. 

•  Color  was  perceived  to  have  more 
impact  on  the  personality  of  a  news¬ 
paper  than  its  quality. 


•  Two  rationales  emerged  among 
those  who  preferred  the  colorful  news¬ 
paper;  color  was  seen  as  more  lively 
and  interesting  and  an  invitation  to 
spend  more  time  on  the  product. 

•  Color  was  more  readily  accepted  in 
the  food,  sports,  and  lifestyle  sections 
than  in  “hard  news”  pages. 

When  given  options  as  to  the  amount 
of  color  presented  in  the  prototype, 
most  people  said  they  preferred  max¬ 
imum  usage  throughout  the  newspaper. 
By  corollary,  readers  who  were 
initially  negative  in  their  reaction  show¬ 
ed  evidence  that  they  could  be  won 
over  to  color  in  a  short  time. 

Record  executives,  assisted  by 
Efchak,  used  many  of  the  Urban  study 
findings  in  developing  a  master  plan  for 
the  paper’s  introduction  and  marketing 
of  process  color.  Two  key  points  were 
that  high-quality  reproduction  would 
be  critical  in  enhancing  reader  accept¬ 
ance,  and  that  the  first  blush  of  color 
should  not  appear  on  the  front  page  but 
in  those  sections  perceived  as  more 
“tasteful”  and  “natural”  for  it;  food 
and  sports. 

Finally,  an  operating  strategy  for 
implementation  included  color  priority 
in  the  following  sequence:  (1)  Produc¬ 
tion,  (2)  Editorial,  (3)  Promotion,  and 
(4)  Advertising.  Promotional  psycholo¬ 
gy  included  careful  attention  to  the 
public’s  perception  of  quality  and  price 
of  the  improved  product.  Color’s  debut 
with  Record  advertisers  was  aided  by 
low  introductory  rates  permitting  them 
comfortable  experimentation  with  the 
new  medium,  and  production  of  special 
instructional  materials  regarding  re¬ 
quirements  and  techniques. 

“When  other  papers  ask  us  for  this 
type  of  information,  we  point  out  that 
some  findings  merely  confirm  the 
obvious  and  would  hold  true  in  most 
markets,”  Efcha  said.  “However, 
some  of  the  subtleties,  such  as  the 
degree  of  price  resistance  or  pre¬ 


ferences  concerning  the  amount  of 
color  in  a  product,  will  vary  locally.  An 
effective  marketing  approach  demands 
research  concerning  the  product’s  cur¬ 
rent  image  and  the  attitudes  color  will 
confront.” 

The  Record  also  advanced  its  gentle 
transition  to  color  with  the  introduction 
of  new  sections  and  other  product 
improvements  made  possible  by  new 
technology. 

“Color  just  for  color’s  sake  is  not 
enough,”  Efchak  said.  “If  it’s  pre¬ 
sented  as  window-dressing,  the  paper 
will  be  perceived  as  a  ‘soft  news’  prod¬ 
uct.  While  advertisers  are  generally 
enthusiastic  about  color,  readers  must 
be  courted  with  quality  editorial 
usage.” 

Record  executives  say  they’re 
pleased  with  the  results  of  their  slow- 
and-steady  approach.  The  Record  pub¬ 
lished  more  than  53  million  lines  of  full- 
run  advertising  in  1982,  including  near¬ 
ly  1.5  million  in  color  linage  in  the  first 
six  months  that  it  was  available. 

Circulation  of  the  Sunday  Record 
gained  several  thousand  copies  by 
year-end  1982,  finishing  at  213,438 
(ABC),  while  the  daily  paper  held  at 
146,4^  (ABC).  The  Record’s  publish¬ 
er’s  statement  to  ABC  for  the  period 
ending  March  31,  1983,  shows  an 
increase  of  2.3%  for  the  daily  (149,853) 
and  3.7%  for  the  Sunday  Record. 

Dallas  daily  begins 
building  new  plant 

Executives  of  the  Dallas  Morning 
News  and  the  A.H.  Belo  Corp.  and  Pla¬ 
no  Mayor  Jack  Harvard  recently  broke 
ground  for  construction  of  the  Morning 
News’  $57  million  satellite  printing 
plant  in  Plano. 

The  facility,  which  will  be 
operational  in  early  1985,  will  include  a 
200,000  square-foot  building  on  29 
acres  of  land  owned  by  the  News. 

A  communications  link  will  be 
established  between  it  and  printing 
facilities  downtown.  The  plant  will  be 
equipped  with  two  offset  presses  man¬ 
ufactured  by  Tokyo  Kikai  Seisakusho. 


money  wise  mailroom  systems 


Over  100  installations  worldwide.  Proven  off-line 
and  press  speed  on-line  inserting,  single  copy 
conveying  and  automated  pailetizing  and  de- 
palletizing— custom  engineered  for  your 
requirements.  For  a  no-obligation  systems 
anaiysis,  cali  Ferag. 

FERAG  INC. 

KEYSTONE  INDUSTRIAL  PARK,  1 90  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
TELEPHONE  (215)  788-0892;  TELEX  83  47  43 
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Syndicates 


By  David  Astor 


Nonagenarian  starts  SHNS  column 


Ex-newspaperman  Burt  Garnett, 
who  turns  96  this  month,  has  started  a 
new  weekly  column  called  “Century 
Bound”  for  Scripps-Howard  News 
Service  (SHNS). 

In  the  column,  which  SHNS 
describes  as  “wry  and  folksy,”  Garnett 
discusses  what  it’s  like  to  be  old  and 
how  to  enjoy  it — as  he  did  by  taking  a 
round-the-world  trip  while  in  his  80s. 

The  number  of  older  Americans  is 
growing,  with  some  32,000  now  aged 
100  or  older.  Garnett’s  advice  is  that,  to 
reach  100,  first  hit  90. 

And  the  columnist  believes  older 
people  should  ignore  the  experts  if  they 
want  to  enjoy  their  later  years.  “I  have 
no  intention  of  reading  books  or  articles 
about  longevity,”  he  said,  “unless  they 
happen  to  be  enjoyable  reading — such 
as  detective  stories  by  the  late  Rex 
Stout — and  in  targe  print.” 

After  studying  at  the  University  of 
Missouri,  Garnett  got  his  first  news¬ 
paper  job  in  1 908  with  the  old  A  Ibuquer- 
que  Sun.  He  later  joined  United  Press 
in  Washington  and  became  managing 
editor  of  the  old  Washington  Herald  in 
1921. 

He  was  managing  editor  of  the  old 
Washington  Daily  News — a  Scripps- 
Howard  paper,  and  then  joined  S-H’s 
Science  Service  and  helped  found 


Burt  Garnett 


Editorial  Research  Reports.  Along  the 
way,  Garnett  wrote  a  syndicated  col¬ 
umn  and  a  book  on  retirement. 

“For  several  years,”  he  said,  “I 
have  been  parading  as  a  professional 
old  man  and  dazzling  people  with  my 
youthful  appearance  despite  a  sclerotic 
right  leg.” 


Science  copy  available 

A  weekly  feature  consisting  of  short 
articles  covering  science,  medicine  and 
technology  is  being  offered  by  Special 
Features/Syndication  Sales. 

Newspapers  which  have  already 
picked  up  the  feature  include  the  Bos¬ 
ton  Globe,  Dallas  Morning  News  and 
Calgary  Herald. 

The  1,000-word  “Breakthrough 
Briefs:  News  in  Science,  Medicine  and 
Technology”  draws  on  material  from 
Science  83  magazine,  two-time  winner 
of  the  National  Magazine  Award  for 
general  excellence;  Family  Circle’s 
“Here’s  News  in  Medicine”  feature, 
edited  by  medical  reporter  Lawrence 
Galton  (editorial  consultant  to  New 
York  Medical  College  and  winner  of 
the  American  Heart  Association 
Award,  American  Dental  Association 
Award,  and  Arthritis  Foundation 
Award);  and  the  reporting  team  of 
Newsweek's  international  edition. 

Topics  include  the  male  fitness  com¬ 
pulsion;  the  business  of  insuring  com¬ 
panies  for  the  loss  of  satellites  in  space; 
a  new  device  that  monitors  freshness  in 
food,  chemicals,  blood  and  phar¬ 
maceuticals;  new  ulcer  medications; 
how  to  relieve  infant  colic;  a  new  auto¬ 
mated  aid  for  heart  emergencies;  and  a 
new  device  for  gardening  without 
stooping. 


A  football  column  produced  by 
Miami  Dolphins  head  coach  Don  Shula 
and  National  Football  League  Proper¬ 
ties  will  be  distributed  beginning  Aug. 
19  by  United  Feature  Syndicate. 

“Chalk  Talk,”  which  will  run  for  22 
weeks  (from  pre-season  to  the  Super 
Bowl),  discusses  various  aspects  of 
football  strategy.  Among  the  column 
subjects  are  descriptions  of  goal  line 
defenses,  screen  passes,  draw  plays, 
stunts,  the  shotgun  formation,  and  mis¬ 
direction.  The  column,  which  includes 
diagrams,  is  available  in  vertical  (19 
picas  wide)  and  horizontal  (47  picas 
wide)  formats.  Shula’ s  name  and  the 
NFL  logo  are  clearly  displayed. 

Shula  has  made  five  Super  Bowl 
appearances  and  coached  two  NFL 
championship  teams.  He  currently 
ranks  fourth  on  the  list  of  all-time 
winningest  coaches. 

The  Florida  resident,  who  wrote  The 
Winning  Edge  (E.P.  Dutton  &  Co.),  en¬ 
tered  the  coaching  ranks  with  assistant 
jobs  in  Virginia  (1958)  and  Kentucky 
(1959)  before  joining  the  NFL’s  Detroit 
Lions  in  1960. 

Cathy  products  coming 

“Cathy”  pens  and  stationery  items 
for  office  and  personal  use  are  sche- 

(Continued  on  page  35) 
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‘Bodywork’  offers  fitness  advice 

“Bodywork,”  a  column  that  discusses  how  to  keep  fit  while  still  “enjoy¬ 
ing  life”  and  indulging  in  occasional  “vices,”  has  been  introduced  by 
Universal  Press  Syndicate. 

The  thrice-weekly  column  is  written  by  Porter  Shimer,  executive  editor  of 
Executive  Fitness  Newsletter,  who  is  both  a  sub-three-hour  marathon  run¬ 
ner  and  “bon  vivant.” 

Topics  covered  include  how  to  drink  less  and  enjoy  it  more,  how  to 
acquire  a  taste  for  nutritious  foods,  how  to  stop  dreading  exercise,  how  to 
live  more  healthfully  with  stress,  how  fitness  fights  disease,  how  to  get  the 
equivalent  exercise  of  a  two-mile  run  in  a  motel  room,  and  the  ideal  weight. 
Accompanying  the  column  are  charts,  tables,  and  other  facts  and  figures 
culled  from  fitness  manuals. 

“The  purer  we  get  our  bodies,  the  less  it  takes  to  show  them  a  good  time,” 
said  Shimer,  a  Coopersbury,  Pennsylvania  resident  who  has  been  a  senior 
editor  of  Body  Bulletin  and  a  contributing  editor  to  Spring  and  Prevention 
magazines.  “By  sharpening  ourselves  physically,  we  sharpen  our  senses. 
And  this  means  a  healthier,  more  pleasurable  appreciation  of  food,  drink, 
relaxation,  sex — the  joys  of  life  in  general.” 

Shimer — who  admits  to  playing  the  piano  until  after  midnight  some¬ 
times — noted  in  one  column,  “The  medical  profession  means  well,  but  it  has 
a  way  of  short-selling  our  individuality.  And  so  its  approach  to  keeping  us 
well  has  been  to  discover  that  something  is  bad  for  some  of  us,  predict  that  it 
is  bad  for  most  of  us,  and  then  proceed  to  issue  warnings  that  scare  the  living 
daylights  out  of  all  of  us  ...  .  No  two  vices  affect  people  in  precisely  the 
same  way  ....  The  dangers  of  life’s  little  pleasures  are  dose-related.” 


Shula  and  NFL  feature 
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Territorial  exclusivity  subject  of  study 


By  Tom  Littlewood 

Editors  and  publishers  of  newspapers 
on  the  outer  fringes  of  metropolitan 
areas  consider  the  limited  availability 
of  choice  syndicated  features  a  serious 
inhibiting  factor,  but  generally  not  one 
that  is  crucial  to  their  success. 

Executives  of  61  suburban  and  outer- 
metro  dailies  were  asked  their  views  of 
syndicate  territorial  exclusivity  prac¬ 
tices  in  a  survey  conducted  by  the  jour¬ 
nalism  department  of  the  University  of 
Illinois  at  Urbana-Champaign. 

Only  slightly  more  than  half  the  re¬ 
spondents — 51% — said  they  have  been 
able  to  detect  a  “more  reasonable” 
attitude  by  syndicate  representatives 
with  regard  to  metro  territorial 
exclusivity  since  the  1976  consent 
decree  in  the  Boston  Globe  antitrust 
case. 

In  that  litigation,  the  Justice 
Department  sought  to  restrict  the  area 
of  exclusivity  to  a  newspaper’s  city  of 
publication.  The  civil  suit  was  settled 
with  an  agreement  that  the  three  syn¬ 
dicate  dependents — Chicago  Tribune- 
New  York  News  Syndicate  (now  Tri¬ 
bune  Company  Syndicate),  Field  Enter¬ 
prises  (parent  of  Field  Newspaper  Syn¬ 
dicate),  and  King  Features  Syndicate — 
would  not  grant  exclusivity  to  a  central 
city  newspaper  in  any  county  in  which 
the  market  penetration  was  less  than 
20%. 

In  the  meantime,  many  long- 
established  central  city  dailies  have 
continued  to  have  their  problems, 
while  suburban  populations  continue  to 
grow.  In  the  15  largest  Standard  Metro¬ 
politan  Statistical  Areas,  the  popula¬ 
tion  increased  by  37.7%  between  1960 
and  1980.  In  the  same  areas,  the  aggre¬ 
gate  overall  number  of  daily  newspapers 
outside  the  central  cities  was  actually 
slightly  less  in  1980  than  in  1960. 

The  purpose  of  the  Illinois  study  was 
to  inquire  whether  limited  access  to  the 
best  comics,  columnists,  supplemental 
news  services  and  other  syndicated  fea¬ 
tures  has  anything  to  do  with  per¬ 
ceived  daily  newspaper  opportunity  for 
success  in  the  suburbs.  Feature  syn¬ 
dicates  still  give  “first  refusal”  prefer¬ 
ence  to  central  city  newspapers. 
Knowing  that  they  pay  higher  rates 
than  smaller  circulation  papers,  central 


(Continued  from  page  34) 
duled  to  be  introduced  Sept.  I  by 
Sheaffer  Eaton. 

The  Pittsfield,  Mass. -based  firm  will 
join  almost  40  other  companies  manu¬ 
facturing  licensed  products  based  on 
Cathy  Guisewite’s  comic  strip,  which 
is  distributed  by  Universal  Press  Syndi¬ 
cate. 


city  dailies  and  newspapers  serving 
broad  regional  markets  continue  to 
press  for  maximum  territorial 
exclusivity. 

Robert  Duffy,  national  sales  director 
for  Universal  FYess  Syndicate,  is  quoted 
in  the  study  as  estimating  that  about 
two-thirds  of  current  UPS  contracts 
conform  to  the  Globe  standard.  “The 
syndicates  are  in  the  middle,”  he  said. 
“It’s  a  fight  between  the  big  papers  and 
the  small  papers.” 

Almost  two-thirds  of  the  suburban 
and  outer-metro  editors  who  returned 
the  questionnaire  (66%)  said  the 
exclusivity  policies  of  syndicates  still 
were  unfair  or  very  unfair.  About  the 
same  percentage  reported  having  had 
either  a  bit  of  difficulty  or  a  great  deal  of 
difficulty  obtaining  the  syndicated  fea¬ 
tures  they  wanted  and  needed. 

For  a  daily  newspaper  to  operate 
successfully  in  the  metro  area  outside 
the  central  city,  the  availability  of  par¬ 
ticular  syndicate  features  was  consid¬ 
ered  extremely  important  by  23%; 
quite  important,  but  not  as  important  as 
several  other  factors,  by  63%;  not  very 
important  by  12%;  and  not  important  at 
all  by  2%. 

Another  question  asked  how 
important  exclusive  access  to  the  best 
syndicate  features  was  to  the  success, 
and  in  some  cases  the  survival,  of 
established  central  city  dailies.  Nine 
percent  said  extremely  important;  62% 
said  quite  important,  but  not  as 
important  as  several  other  factors;  28% 
said  not  very  important;  and  1%  said 
not  important  at  all. 

If  there  were  a  free  market  for  syn¬ 
dicate  features  and  supplemental  news 
services,  4%  of  the  respondents 
thought  there  would  be  quite  a  few 
more  outer-metro  dailies,  15%  said  a 
few  more,  and  81%  said  no  more. 

Some  of  the  comments  from  study 
respondents: 

•  Quincy  (Mass.)  Patriot  Ledger 
(Boston  metro):  “We’ve  been  fiehtine 


a  mostly  losing  battle  over  the  years. 
Even  when  it  appeared  that  the  Boston 
Herald  American  might  close,  the  syn¬ 
dicates  wouldn’t  talk  to  us  about  pick¬ 
ing  up  that  paper’s  comics.  They  didn’t 
want  to  harm  their  chances  to  get  into 
the  Globe.  We  asked  to  buy  ‘Peanuts,’ 
‘Dick  Tracy,’  ‘Blondie,’  ‘Beetle 
Bailey’  and  ‘Marmaduke’ — all  of  which 
appear  in  the  Herald.  We  also  have  a 
standing  request  for  ‘Andy  Capp,’ 
‘Shoe,’  ‘Garfield,’  .  .  .  ‘Fred  Basset’ 
and  ‘Spider-Man.’  They  are  the 
exclusive  property  of  the  Globe.  Some 
day,  we  hope,  this  inequity  will  be  cor¬ 
rected  by  the  courts.  It  doesn’t  seem 
right  or  fair  that  an  industry  which 
advocates  the  free  flow  of  information 
practices  hypocrisy  .  .  .  .” 

•  Arlington  Heights  (Ill.)  Daily 
Herald  (Chicago  metro):  “The 
difficulty  of  building  a  complete  reader- 
ship  package  without  Ann  Landers, 
‘Peanuts’  and  Parade  is  a  frustrating 
experience.  When  we  added  a  Sunday 
edition,  we  sought  a  supplemental 
news  service.  Only  one  would  talk  to 
us.  They  said  their  agreement  with  the 
metro  daily  extended  25  miles  from  the 
central  city  and  we  were  26  miles; 
however,  after  consulting  with  their 
clients,  they  decided  we  were  within  25 
miles  (and  therefore  ineligible).” 

•  BeUevue  (Wash.)  Journal- 
American  (Seattle  metro):  “Having  ac¬ 
cess  to  the  first-run  comics  and  syndi¬ 
cated  material  means  a  great  deal, 
because  you  are  dealing  with  the  per¬ 
ceptions  of  readers  ....  The  time  is 
coming  when  syndicates  will  rue  the 
day  they  played  the  territorial  game, 
because  if  we  and  others  can  succeed 
without  the  mainline  items,  we  won’t 
be  needing  them  when  they  do  become 
available.” 


(Tom  Littlewood  is  professor  and 
head  of  the  journalism  department  at  the 
University  of  Illinois  at  Urbana- 
Chamoaien.) 


NEWS  SERVICE 


A  A  The  New  York  Times 
\  \  News  Service  provides 
a  valuable  dimension  to 
the  coverage  of  the  Post- 
Dispatch’s  Washington 
Bureau  and  national  staff. 
Its  analyses  and  enterprise 
efforts  extend 
our  reach.  A  A 


St.  Louis  Post  Dispatch 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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UPl  satellite 

(Continued  from  page  II) 


Several  months  ago,  when  John  Jay 
Hooker  was  given  partial  ownership  in 
UPI,  it  was  rumored  that  UPI  was 
courting  Fred  Smith,  chairman  of 
Federal  Express.  Federal  has  made 
public  its  intentions  of  moving  into  the 
electronic  mail  business,  and  although 
Hooker  is  no  longer  a  partner  in  UPI, 
he  is  a  close  personal  friend  of  Ruhe 
and  the  other  major  UPI  owner,  Wil¬ 
liam  Geissler. 

“UPI  is  in  the  news  business,  other 
companies  are  in  the  electronic  mail 
business,”  says  Ruhe.  “We  are  talking 
to  some  of  those  companies.” 

Another  possible  application  of  an 
expanded  system  would  be  in  computer 
networking  —  the  tying  together  of 
computers  at  remote  sites  across  the 
country  so  they  can  effectively  “talk” 
to  each  other. 

Yet  another  application  would  be  the 
merging  of  the  Associated  Press  satel¬ 
lite  news  distribution  system  into  the 
UPI  system.  Talks  between  the  two 
news  services  resulted  in  a  stalemate  in 
the  late  1970s,  leading  to  the  construc¬ 
tion  of  two  separate  systems.  While 
Ruhe  acknowledges  that  any  such 
agreement  would  be  “very  hard,  if  not 
impossible”  to  negotiate  today,  he  said 
he’d  be  willing  to  meet  with  the  AP  to 
discuss  the  possibility  of  renewed 
negotiations. 

UPI  executives  stressed  that  the  wire 
service’s  satellite  system’s  primary 
function  is  and  will  continue  to  be  news 
delivery  to  clients.  Just  how  UPI  would 
deliver  electronic  mail  or  other  data 
communications  services  without 
using  satellite  dishes  installed  at  client 
sites  has  not  been  decided. 

“We’re  not  interested  in  selling 
(other  services)  around  our  clients,” 
said  Ruhe. 

The  move  to  satellite  delivery  of 
news  wire  services  —  and  the  resultant 
savings  in  communications  costs — has 
been  termed  “key”  to  UPI’s  financial 
turnaround.  It  appears  that  the  system 
will  be  in  place  before  the  anticipated 
rise  in  local  telephone  rates  spurred  by 
the  divestiture  of  AT&T’s  local  tele¬ 
phone  subsidiaries,  thereby  cushioning 
the  impact  of  the  local  rate  hikes  on 
UPI’s  finanical  health. 

UPI,  which  recently  installed  a  sat¬ 
ellite  up-link  at  its  computer  center  in 
Dallas,  plans  to  eventually  eliminate 
local  loop  lines  by  linking  rate  centers 
together,  either  by  installing  more 
receive  dishes  at  client  sites  or  by 
installing  communications  facilities 
which  would  link  dishes  installed  at 
some  client  sites  with  other  clients  wit¬ 
hin  rate  centers. 


The  wire  service  also  plans  future 
installation  of  up-links  at  its  six 
divisional  headquarters,  allowing 
transmission  of  news  within  those 
divisions  and  perhaps  in  the  future 
allowing  two-way  communications 
from  the  six  divisional  sites. 

Further  off  in  the  future,  according  to 
a  UPI  spokesman,  would  be  the 
installation  of  up-links  at  each  UPI 
bureau. 

It  is  a  stated  goal  of  UPI’s  owners  to 
turn  the  communications  system, 
which  now  consumes  roughly  300  of 
every  dollar  UPI  spends  worldwide, 
from  a  “heavy  financial  cost  center”  to 
a  “break-even  center.”  Allowing  other 
firms  through  joint  ventures  to  use  the 
system  for  data  communications  could 
facilitate  that  transformation. 


VDT  study 

(Continued  from  page  31) 


culoskeletal  discomfort  and  stress  are 
common.  Surveys  have  included  com¬ 
parison  groups  of  non-VDT  workers 
suggest  that  the  frequency  of  such  com¬ 
plaints  is  greater  among  workers  who 
use  VDTs  than  among  those  who  do 
not.  Most  surveys,  however,  have  been 
poorly  designed,  and  the  inferences 
that  may  reasonably  be  drawn  from 
them  are  suggestive  rather  than  conclu¬ 
sive.  Surveys  have  not  established 
whether  complaints  and  reported  sym¬ 
ptoms  are  related  to  VDT  characteris¬ 
tics,  other  aspects  of  the  workplace  and 
job  situation,  or  some  combination  of 
these  factors.” 

Rinalducci  said  there  are  several  fac¬ 
tors  that  “undoubtedly”  contribute  to 
reported  problems,  including  The 
design  of  offices,  including  arrange¬ 
ment  of  office  furniture  and  lighting 
conditions;  the  quality  of  VDT  display 
image;  and  the  design  of  some  jobs 
which  are  performed  on  a  VDT. 

“We  believe  that  most  of  the  pro¬ 
blems  reported  in  VDT  work  could  pro¬ 
bably  be  eliminated  by  applying 
existing  knowledge,”  said  Rinalducci. 
“It  is  possible  to  design  VDTs  with 
high-quality  display  characteristics;  in 
fact,  such  VDTs  are  available.  There  is 
a  large  base  of  knowledge  available  that 
can  be  used  to  design  office  lighting  and 
furniture  for  comfort  and  performance 
in  VDT  work.  There  are  well- 
established  principles  of  industrial  psy¬ 
chology  for  organizing  work  in  ways 
that  are  conducive  to  the  well-being  an 
effectiveness  of  workers.” 

The  panel  reviewed  studies  of  the 
levels  of  radiation  emitted  by  VDTs, 
but  it  did  not  reopen  the  question  of  an 
acceptable  rediation  level,  a  subject  the 
panel  feels  has  been  thoroughly 
covered  in  other  studies. 


The  panel  recommended  continuing 
the  radiation  testing  of  new  VDT  equip¬ 
ment,  but  it  found  that  routine  radiation 
testing  of  workplace  equipment  does 
not  seem  to  be  warrented. 

The  study  is  the  second  major  nation¬ 
al  study  of  VDTs  released  in  recent 
weeks.  The  other  study,  conducted  by 
the  Canadian  Federal  Health 
Department,  concluded  that  the  small 
amount  of  radiation  emitted  by  VDTs 
poses  no  danger  to  users  (E&P,  July  2, 
1983). 

Circulation  declines 
don’t  hinder  Gannett 

Despite  drops  in  daily  and  Sunday 
circulation  for  its  daily  newspapers, 
excluding  USA  Today,  Gannett  Co.  re¬ 
ported  it  achieved  record  revenues  and 
net  income  for  the  second  quarter  and 
first  half  of  1983. 

Daily  circulation  in  the  86  papers 
dropped  2%  in  the  first  half,  and  Sun¬ 
day  circulation  was  down  1%,  Gannett 
stated. 

Newspaper  advertising  linage  in  its 
daily  newspapers,  not  counting  USA 
Today,  was  up  3%,  Gannett  said. 

The  company  said  second  quarter  re¬ 
venues  were  up  11%  to  $427.2  million 
from  $384.4  million  in  last  year’s  quar¬ 
ter.  Net  income  rose  4%  to  $52.5  mil¬ 
lion  from  $50.3  million,  while  earnings 
per  share  also  rose  4%  to  990  from  950. 

New  ownership  for 
recruitment  ad  firm 

Nationwide  Advertising  Service,  the 
Cleveland-based  recruitment  ad  agen¬ 
cy,  has  been  purchased  by  brothers 
Gordon  and  George  Gund  III  from  the 
firm’s  founder  and  president  Theodore 
Stepien. 

Thomas  Richey,  former  executive 
vicepresident,  is  now  president  and 
chief  operating  officer.  He  has  been 
with  the  agency  17  years.  Appointed 
chief  executive  officer  was  John  Gra¬ 
ham,  a  long-time  business  associate  of 
the  Gunds. 

Nationwide,  which  has  about  300 
employees  in  its  28  U.S.  and  six  Cana¬ 
dian  offices,  had  billings  of  $68  million 
last  year. 


Correction 

An  article  on  page  16  of  the  July  9 
issue  of  Editor  &  Publisher 
incorrectly  identified  N.S.  “Buddy” 
Hayden  as  publisher  of  the  Los  Angeles 
Herald  Examiner.  Hayden  is  president 
and  chief  operating  officer.  Francis 
Dale  is  publisher. 


36 


EDITOR  &  PUBLISHER  for  July  23,  1983 


1983 

MAY 

Linage 


TIm  followliig  Hwo^t  ♦■buiotlom  hcrr*  bMM  compIlMl  by 
Mtodla  M•c•rclt,  Ik.  for  tho  oxcluftivo  publication  of  Idifor 
ft  ^blltbor.  Tboy  may  not  bo  roprintorf  or  puMIsbod  In  News-m 

any  form  vrltbout  oxpllcit  ptrinlMlon  from  Mo<la  tK-  *Ncws*S 

or^,  Ik.  NOTIt  Howtpopirt  moifiod  witb  codo  bolow  HaraM-o/d 

iMl.d.  •dy.rtUUa  I.  Pmrmd,  •r  Mmlly  WMkly.  ^^5 

■fynxIiMt*  lliwa*  ■*  fMMwti  _ 

•farad.  <3,005  ttanlly  Wrakly-SS^T 

Tht  Mhwing  an  talucribm  to  Mtdia  Ktcords  National  _ 

Advnthing  Ktport  Senkt.  Thtir  figuns  on  total  adnrthint 
an  lumhhni  to,  but  an  not  mtasund  by  Madia  Ktcoids — 


kCoariarloanialSi  Timet,  PhoaniM  KapubbcCazatta,  Portland 
Ongon  loumal,  Tampa  Tribune,  Toledo  Blade,  West  Palm 
Beach  Pott  A  Times. 


1983  1982 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

CtlVIlANO,  OMIO 

Ploin  Daolf-in .  3,163^  388,027  2847,678  398,j80 

Ploin  Deotor  S  1,931821  124,196  1882,144  96,154 

Press-. 1871853  398824 

Press-S .  .  311.773  213883 

Grand  Total .  5894853  492823  6,713,448  1,106841 

NOTE:  Press-,  and  5  lost  publication  dot.  Jun.  17,  1982. 


DAUAf,  fix. 

.  5,596878  315,941  5,471,195  233,091 

3,406,790  359894  3,079827  365,733 

4814852  243856  4842,111  515802 

2.668.572  274.129  2.641.026  315.756 

16,486,392  1,192820  15833,959  1,430,182 

DINVlt.  CMO. 

.  5,566,975  5808,959 

..  1859,922  1818833 


1983  1982 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATUUITA,  OA. 

Constitation-m .  2,965,147  523858  2880819  482,405 

Joumol-. .  3,029,770  525802  2,734824  483,713 

Journol  &  Constitution-S  2,421,612  880896  2830,906  687,000 

Journal  &  Constitution-sat  590829  _  630.583 

Grand  Total .  9,006858  1,929,156  8876,432  1853,118 

NOTE:  ConstHution-m  and  Journal-,  published  5  days  a  wedi  only. 

■AITIMMI,  NIO. 

‘News  American-S .  632805  38,604  731853  71,448 

News  American-. .  1,005,361  216872  1,051,150  54816 

Sun-m  2,087824  158,154  2,049,520  198893 

Sun-e  1,920866  158836  1,941845  215824 

Sun-S  3.046.042  2823.323  81.768 

Grand  Total .  8891,598  571866  8896,491  621,449 

MAOfN  COUNTY,  NJ. 

Rword-e .  2,760,527  577876  2,488,550  497,491 

•Recotd-s .  2.681.520  552896  2.139876  591.410 

Grand  Total .  5,442,047  1,130,472  4827,926  1,088,901 

NOTE:  RKOrd-.  published  5  doys  o  week  only. 


■OtTON,  MAM. 

HeraW-m .  723,487  772840  74864 

Herald-S  426810  284,404  508806  324,408 

Globe-ald  2,748823  74884  2,706,440  129,193 

Globe-S  3865.534  251.172  3.199.150  267848 

Grand  Total .  7864,454  610860  7,187,036  795,713 

NOTE:  Effectiv.  Dec.  21, 1962,  the  8oston  Herald  Americon,  changed  the 
nawspopH'  name  to  the  6ostan  Hwold. 


BUPTALO,  N.Y. 

Courier  Express-m .  876869  14,036 

Courier  Eigiress-$ .  1,127829  15836 

News-od .  2806,403  262804  2816,710  18,928 

NewvS .  1.410820  169.898  654.839  61.184 

Grand  Total .  3,918823  432,202  4,975,547  109884 

NOTE:  Courier  Ejgtress-m  ond  S  ceased  publication  Sept.  19, 1962. 


CJUNMN,  N8. 

Courier  Post-e .  1,728812  194800  1863,951  99880 

•tCourier  Post-S .  964.463  55.440  935863  14.112 

Grand  Total .  2892875  249,740  2,799814  113892 


News-...  1,175,443 

Obswver-m  1875881  571,131 

‘ObsMver  S  1.062879  524.97: 

Grand  Total  3,913,103  1,096,101 

NOTE:  News-e  published  5  days  o  mek  only. 


Po$t-fn . 

3,413,486 

207,127 

3,437,171 

116838 

2.629.535 

59256 

2.452.645 

Grand  Totol . 

13869.918 

266883 

12817,008 

116,638 

NOTE:  Post-e  changed  to  morning  edition  June  7, 

MTIOIT 

p  MICH. 

Free  Press-m . 

.  1,973806 

948,423 

1872817 

461893 

•Free  Press-S . 

969,004 

235,119 

764818 

419,041 

News-old 

2,644,840 

771,853 

2,630,885 

375,449 

1983  1982 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

INOUNAfOllS,  mo. 

Itews-e .  1,407,587  1,352,993 

Storm.  1838,002  1,731,249 

Stor-S.  1.065.102  1.040.428 

Grand  Total .  4830891  4.124870 

UNM  ISIAND,  N.Y. 

Nwrsday-. .  3,153,410  887,461  3,007,099  881842 

NewsdoyS  1.966.619  1  859.554  1.795.645  1  887.171 

Grand  Total  5.122.029  2847815  4,802.744  2.268.413 

LOS  ANOILIS,  CiUlP. 

Times-m .  5,080,870  3863,354  5865,052  3,041,095 

Tinws-S .  3,055,687  1,658,063  3,154,844  1,370817 

Hmild  Exomiiwr-m .  954,165  301,483  917,980  114,459 

Herald  Exominw-S .  289.942  118.155  342.660  56.984 

Grand  Total .  9,380,664  5,441,055  9,780,536  4,583,155 

NOTE:  Hcrald-Exominer-e  changed  to  o  morning  edition  June  5,  1962. 

LOS  APtOf  liS/SAN  PIKP4ANDO  VAllIY,  OU.IP. 

News-m .  2,973,134  519,029  2,985,747  662838 

News-S .  1.264.124  210.448  1.031.537  229.656 

Grand  Total .  4837,258  729,477  4,017,284  892894 


News-S... 

Grand  Total.. 


1.776.075  302.173  1.521.614  549564 

7,365,125  2  857,568  6,789,634  1805.947 


iMi,  mm. 

Times-e .  1,393,898  29868  1836805  10852 

•Times-News-S .  1.116.038  41884  1.082.637  26.976 

Grand  Total . 2811,936  70,752  2,419,442  37828 

OUINWKH/STAMPOKD,  COPm. 

Time-e..  1,507880  1  831.928  6,800 

•Time-s.  831837  862,956 

Adwcon-e  1,933,424  65,044  1  854.658  88.206 

TAdwcote-S  883817  _  678800  _ 

Grand  Total .  5,155858  65,044  4,927,744  95,008 

HABTPOKD,  COPm. 

Courant-m .  2879,504  451859  2,771,760  467878 

Couront-S .  1.653.122  1  866811  1561.757  731817 

Grand  Total .  4,332826  1,717870  4853,517  .1,199895 


H0P601UIU,  HAWJUl 

Advertiser-m .  2829840  2,580,473 

Star  8ullelin-e .  2,428,555  2,517881 

‘Star  6ulletin  & 

Advertisers .  1874.794  1  533833 

Grand  Total .  6,532,689  6,630,987 

HOUSTON,  nx. 

Chronicle-old .  6,537,599  472808  6,703867  450,496 

Chronicle-S  2,771878  508,177  3  861,629  277,775 

Post-m  6,951,172  366,765  5,101,696  601,135 

‘Post-S  1.710.912  393896  1.736866  578866 

Grand  Total . 15,971,061  1,720,566  16883,016  1,707876 


Grand  Total . 

....  4837,258  729,477 

4,017.284 

LOS  APMHlISITOXe/UICI,  CJU.IP. 

Breeze-e . 

.  2897,500 

2,518800 

Breeze-S . 

.  1.104.992 

943.026 

Grond  Totol . 

.  3,502,492 

3.461826 

lOUISVILLI,  KY 

Courier- Joumol-m . 

.  1896,616  238,176 

1,701,951 

Times-e . 

.  1,776,072  480,845 

1,779,249 

Courier-joumol-S . 

.  1.773.064  7.529 

1.594,554 

Grand  Total . 

.  5845,752  726,550 

5,081,754 

NASHVILLIp  HNN. 

Banner-e . 

.  1.390.428  341,928 

1,444893 

Tennesseon-m . 

1/400824  342,024 

1,461,970 

*Tennesseon-S . 

1.120860  331812 

1-115881 

Grand  Totol . 

3,911812  1,015,764 

4,021.644 

NIW  YOtX,  N.Y. 

Times-m . 

.  3,161,755  383,928 

3826822 

Times-S 

3856,437  2823882 

3,765,086 

NewfS-m . 

1893,458  1861.548 

1835,930 

News-S 

Post-old . 

Grand  Total.. 


701,934  1.490.403  725,164 


.10,145,911  5,759,461  10,044,521 


mWJUIK,  NJ. 

Star  ledger-m .  3,826,195  154,789  3,388,698  181,508 

‘Star  Ledger  s .  3.400.172  419820  3.087.425  270.440 

Grand  Total .  7826867  574,009  6,476,123  451,948 

OAKIAPW,  CJUIP. 

Tribune-m .  1,663,968  342,787  1  805.869  460,713 

‘Tribune-S .  1.027.424  387.180  974.062  46.920 

Grand  Total .  2891892  729,967  2,779,931  507833 

NOTE:  Effective  Oct.  25, 1982,  the  Tribune  changed  from  an  evening  edition 
to  0  morning  edition. 

(Continued  on  page  38) 


Ad  Expenditure  Trends 
May  1983 

A  summary  of  newspaper  advertisint  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


CHAtlOlYl,  N.C. 

1,175,443  1867873  52866 

1875881  571,136  1,750886  319865 

1.062879  524.973  1.063.469  340.157 

3,913,103  1,096,109  4,081828  712888 


Tribune-old .  2896816  2,603848  2,978858  2820857 

Tribune-S  2879,116  1.146882  2,185,014  1832861 

Sun-Timei-m  2,462861  946833  2831,796  649,478 

‘Sun  Times  S  971838  794855  900872  737.493 

Grand  Total  8809831  5891818  8895840  4,740,189 

NOTE:  Tribune  oil  doy  ond  Sunday  changed  from  nine-column  to  six-column 
Oct.  11,  1982. 

NOTE:  Tribune  oil  day  and  Sundoy  six-column  figures  for  Moy,  1983  reflect 
converted  nine-column  measurements. 


cmcmpuTi,  OHIO 

Enquirer-m .  2,490828  123808  2875,161  518« 

Enquirer-S .  1815896  150,980  1  847814  X,160 

Post-e .  1.120.934  132864  1.101831  51.440 

Grand  Total .  5,427858  407852  5.124806  133840 

EDITOR  &  PUBLISHER  for  July  23.  1983 


1  Classifications 

1983 

(000) 

1982 

(000) 

Dollar 

(000) 

Change  I 

%  1 

1  ReUil  1 

1  May . 

. $  416,777 

355,582 

-1- 

61,195 

+ 

17.2  1 

1  First  Five  Months 

2,122,265 

1,769,734 

-f- 

352,531 

+ 

19.9  1 

1  Dopaitment  Stores  I 

1  (Included  in  Retail)  1 

1  May . 

97,042 

81,154 

-1- 

15,888 

+ 

19.6  1 

1  First  Five  Months 

448,422 

370,544 

+ 

77,878 

+ 

21.0  1 

1  General  1 

1  May . 

.  143,953 

128,960 

+ 

14,993 

+ 

11.6  1 

1  First  Five  Months 

660,870 

587,858 

+ 

73,012 

+ 

12.4  1 

1  Automotive  1 

1  May . 

21,560 

21,931 

— 

371 

— 

17 

1  First  Five  Months 

118,070 

111,147 

-1- 

6,923 

+ 

6.2  1 

1  Financial  1 

1  May . 

29,439 

23,818 

-1- 

5,621 

+ 

23.6  1 

1  First  Five  Months 

187,092 

143,035 

-I- 

44,057 

+ 

30.8  1 

1  Classified  1 

1  May . 

.  224,725 

199,330 

+ 

25,395 

+ 

12.7  1 

1  First  Five  Months 

1,108,508 

975,386 

+ 

133,122 

+ 

13.6 

1  Total  Advertising  1 

1  May . 

.  836,454 

729,621 

106,833 

+ 

14.6  1 

1  First  Five  Months 

4.196,805 

3,587,160 

-1- 

609,645 

+ 

17.0  ( 

Linage — {Com’ d  from  page  37) 


1983  1982  1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OtANM  COUNTY,  CMIP. 


Register-o/d . 

4.933.999 

390,128 

5,069,662 

177208 

TRegister-S . 

...  2.132.035 

74.328 

2202.495 

22248 

Grond  Total . 

....  7,066,034 

464,456 

7272,157 

200,056 

FNILAOfLFHUk,  FA. 

lnquir®r-m . 

.. .  2,328,703 

651,274 

2244635 

328643 

Inquirer-S 

2,055,644 

576,737 

2,013,010 

6032P3 

1.237.239 

66.864 

1.248.496 

13.440 

Grand  Total . 

....  5,621,586  1,294,875 

5,606,141 

945,779 

FHOf  NIX,  ARIZ. 

Arizona  Republic-ffl... 

.  4,373,684 

234.780 

4.069,954 

445,228 

Arizona  R«public-S . 

2,326,184 

2,353,330 

Gozette-e 

.  4.184.292 

239.260 

3.888.836 

450.436 

Grond  Total . 

10,884,160 

474,040 

10,312,120 

895,664 

POtTLANDp  Oftl. 

Oregonian  o/d.S . 

.  5,238,744 

5,322,688 

MOVIMNCEp  R.I. 

Bulletin-e 

1.580.912 

602,624 

1,652,022 

675,246 

Joumol-m 

1.874.809 

381.437 

1,658,561 

391,603 

Joumol-S 

1.986.733 

24t,4W 

I.TWiI? 

2M.4W 

Grand  Totol . 

5,442,454  1,230,461 

5,103,802 

1,270229 

NOTE:  BuiieTin-e  ana  joumal-m  have  a  combined  Sot.  edition.  Effective  Jan. 
1983  the  linoge  is  shown  only  in  the  Joumal-m.  In  1982,  the  Sot.  linage  wos 
shown  only  in  the  Bulletin-e. 

ROCHISHR,  N.Y. 


Democrat  &  Chronkle-m  1319.572 

139,081 

1,894,553 

75,680 

Democrat  &  Chronicie-S 

1,493,474 

127,660 

1,304,719 

151,368 

Times  Union-e . 

.  1.747.386 

1.W5.448 

Grand  Total . 

.  5,060,432 

430,972 

4,894,830 

286,216 

NOTE:  Times  Union-e  published  5  doys  o  week  only. 

SAN  ANTONlOp  TEX. 

Express-m . 

.  2,953,080 

61,024 

2,657,926 

289,068 

Express-News-S . 

2,116,034 

35,712 

1,677,935 

'■18,328 

Express-News-sot . 

.  757,904 

843,719 

News-e. 

2,645,833 

57,904 

2,420,008 

288,856 

Light-e.. 

2,466,875 

269,838 

2,512,997 

432,036 

•Light-5 

..  1,772,513 

179,366 

1,470,392 

314,572 

Light-set 

..  573.097 

672.177 

Grand  Totoi . 

..13,285,336 

603,844 

12,255,154 

1,642,860 

NOTE:  Express-m,  News-e  ond  Light-e  published  5  days  o  week  only. 
NOTE:  Effective  Oct.  3,  1982,  Express-News-S  discontinued  distributing 
Family  Weekly 

MN  MIOO,  CALIF. 


Union-m 

3^401 

381,149 

362,931 

412,965 

•Union  S 

1,951,988 

1,868,974 

74,480 

Tribune-e 

3868.053 

380.802 

3-717844 

464.406 

Grond  Totol . 

9,493,442 

761,951 

9807,249 

951853 

BAN  FRAFKIKO,  CALIF. 

Chroncle-m . 

2J02.000 

914,733 

2800897 

766860 

Exominer-e . 

2^62,596 

928,104 

2864,953 

751841 

Examiner  S  Chronicle-S 

1.504820 

539.172 

_Lj2Z.fi2i 

491 J04 

Grand  Total . 

.  6,069,416  2882,009 

6,093806 

2,009805 

BAN  JOSl,  CALIF. 

Mereury-m . 

.  4,928810 

560811 

4872881 

585882 

News-e . 

3,978838 

560850 

3812,101 

577,108 

*Mercury-News-S . 

.  2817.196 

2.410.406 

123872 

Grand  Tolol . 

.11823,735  1,120,561 

11,094,788 

1885,762 

NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  edition.  The  linage  it 

only  shown  in  the  Mercury-m. 


SHRIVIFORT,  LA. 

Joumal-e . 

...  1882,480 

65860 

1802820 

66,432 

Timei-m . 

..  1,976819 

90,540 

2850897 

96888 

•Timet-S . 

...  1857.985 

143.720 

1886.161 

60884 

Grand  Total . 

..  4816,984 

299820 

5839898 

223804 

BYRACUSI,  N.T. 

HeroM  ioumol-e . 

.  1,975833 

348869 

1,736,744 

94868 

•HeroM-American-S.... 

..  1892844 

228889 

1866800 

10831 

Poet  Slandard-m _ 

...  1890.977 

538865 

_L2SiBB2 

151.787 

Grand  Total . 

...  485B,7M  1,115823 

4857826 

256,186 

TAMFA,  FLA. 

Tribufw-o/d _ _ _ ... 

3836866 

3803861 

Tribiine-S  . . . . 

....  2094830 

2851890 

Grand  Totot . 

....  5830,996 

5,755851 

NOTE:  Pon>r>in  weighted  by  full-run  eqiMlint.  1963—237.906;  1962 — 
204,069. 

NOTE:  Comics  linoge  eicluded. 


TOilDO,  OHIO 

6tod»-e . 2.012359  1,939328 

Bbde-S .  1.313A33 

Grond  Totol . 3317345  3353361 
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WASHINOTONp  D.C 

Po$t-m . 

....  5,318,770  671,936 

5,709,417 

837^42 

•Po$t-S . 

..  2.975.263  477832 

2.345.488 

m.77? 

Grand  Total . 

....  8,294,033  1,149,168 

8,054,905 

1,638,421 

WASHIF4GTON,  D.C.  JOURF4AU 

Alexondria  Joumal-m. 

....  918,781 

829,049 

3,080 

Prince  George's  Joumol-m  850,673 

745,525 

Montgomery  Joumol-i 

n..  893,371  3,080 

794,766 

Foirfox  Joumol-m . 

.  947,550 

930,822 

3,080 

Arlington  Joumal-m... 

.  938.303 

837.237 

3.080 

Grand  Total . 

.  4,548,678  3,080 

4,137,399 

9,240 

NOTE:  Journals  published  five  days  o  week  only. 

WIST  MUM  SUCH,  lU. 


Post-m 

2,767,296 

264,950 

2,606,828 

170.352 

Times-e 

2,290,554 

5,754 

1,893,850 

12,600 

Post-S 

1.699.446 

1.646.008 

112.574 

Grand  Totol . 

6,757,296 

410,242 

6,146,688 

295,526 

WESTCHESTER  ROCKULND,  N.Y. 

Reporter  Dispatch-e .... 

...  1,567,829 

305,452 

1.489.019 

231,556 

Reporter  Dispotch-S.... 

...  1.118.127 

458.092 

1 .077.^1 

265.760 

Grond  Total . 

...  2,685,956 

763,544 

2,566,560 

497,316 

MAY  19t3/19S2 
liNAOI  FIOURIS 
SU99UID  lY  9UIUSHIR 


ALBANY,  N.Y. 

Times-Union-m .  1,543,023  1,661,929 

Knicterbockef  Itews......  1,000,113  1,139,712 

Times-Union-S .  750.057  646  248 

Grand  Totol .  3,313,193  3,447,889 

NOTE:  Hoorst  Newspaper  period  runs  Apr.  25-May  22,  1983. 

ALTOONA,PA. 

Mirror-e .  1,784,639  1,733,228 

ANAHIIM,  CALIF. 

8ulletin-e .  1,682,310  1,803,524 

BANOOB,  Ml. 

Doily  News-m .  1,047,438  1,067,887 

NOTE:  ROC  linage  only-inserts  not  included 

BIRMINGHAM,  ALA. 

News-e .  2,023,784  302,120  1,971,648  328,902 

News-S  1,882,566  1,703,828 

Post-Herold-m  1.425.228  _  1.473  038  _ 

Grand  Total .  5,331,578  302,120  5,148,514  328,902 

BRANTFORD,  OFn. 

E«positor-e .  2,033,661  1,904,869 

BRIDOIFORT,  CONN. 

Telegrom-m .  1,497,941  1,414,924 

Post-e .  1,549,783  1,583,877 

Post-S .  839.293  777.201 

Grand  Total .  3,887,017  3,776,002 

NOTE:  Sat.  linoge  reported  in  Post-e  figures  only. 

BURLIF40T0N,  VT. 

Free  Pre$s-m .  1,748,558  1,732,864 

FreePre$s-S .  345.646  221.158 

Grond  Total .  2,094,204  1,954,022 

CALGARY,  ALTA. 

Herold-e .  5,020,043  5,748,859 

CAS9IR,  WYO. 

Stor-Tribune-mS .  2,267,188  2,273,068 

NOTE:  Includes  inserts— 472,780  lines  in  1983;  302,512  lines  in  1982. 
Family  Weekly  not  included— 63,437  lines  in  1983;  62,541  lines  in  1982. 

CHICAGO,  IL. 

Herold-m .  1,061,560  394,626  1,231,536  309,811 

Heralds  154.679  57.501  170.092  42.789 

Grand  Total  1,216,239  452,127  1,401,628  352,600 

DIS  MOINIS,  lA. 

Register-m .  676,859  644,523  640,734  327,454 

R«9ister-s .  955.830  57.653  1.015.799  38.536 

Grand  Total .  1,632,689  702,176  1,656,533  365,990 

OOVIR,  DILA. 

Deloware  State  News-e..  999,299  749,714 

Delowore  State  News-S..  527.086  311.391 

Grond  Totol .  1,526,385  1,061,105 

NOTE:  Inserts  not  included. 

lOMONTON,  ALTA. 

Joumal-e .  4,875,832  5,330,917 


FORT  LAUDIRDALI,  FLA. 

News  &  Sun  Sentinel-m,e,S  6,356,203  1,398,646  5,777,944  1,460,851 

NOTE:  Includes  preprints.  Parode  linoge  not  included. 


FORT  WORTH,  HX. 

Stor-Telegrom-m .  3,977,452  607,931  3,457,254  951,568 

Stor-Telegrom-e .  3,206,220  915,476  3,178,378  1,065,740 

Stor-Telegrom-S .  2.671.150  292.636  2.043.108  212.076 

Grand  Total .  9,854,822  1,816,043  8,678,740  2,229,384 

NOTE:  Includes  inserts  and  zoned  editions 

GREINSBURG,  FA. 

Tribune-Review-m .  1,721,566  1,540,868 

Tribune-Review-S .  1.429.358  1  185.492 

Grand  Total .  3,150,924  2,726,360 

KITCHINIR-WATIRLOO,  ONT. 

Record-e .  2,594,420  2,704,669 

LINCOLN,  NIB. 

Joumol-Star-d/S .  1,591,142  1,535,534 

NOTE:  Includes  inserts— 568,372  lines  in  1983;  492,114  lines  in  1982. 

MADISON,  Wise. 

Capitol  Times-e .  1,945,368  1,766,285 

Stote-Joumol-m .  2,004,405  1,877,894 

State- Joumol-S .  1.292.401  1.135  390 

Grand  Total .  5,242,174  4,779,569 


NOTE:  6-column  pages  converted  to  8-column.  Includes  legal. 

MIMFHIS,  TINN. 

Commercial  Appeal-m.  ..  2,452,394  1,640,464  2,444,456  562,394 

Commerciol  Appeol-S .  1,947,652  1678,670 


Press-Scimitar-e .  1.780.016  493.542  1.775.634  320.390 

Grond  Total .  6,180,062  2,134,006  5,898,760  882,784 


NOTE:  Effective  Moy  1, 1982  the  Press-Scimitor  changed  the  format  of  Sot. 
edition  from  standard  size  9-column  to  a  tabloid  size  7-column  formot.  The 
Mon.  thru  Fri.  editors  continue  on  9-colomn  format. 

MIRIDIN,  CONN. 


Record- Joumol-m .  1,078,406  1,099,470 

MONROE.LA. 

News-Star-World-d .  1,404,018  1,479,198 

News-Stor-World-S .  759.374  727.048 

Grand  Total .  2,163,392  2,206,246 

NOTE:  Gonnett  newspaper  period  runs  May  2-May  29,  1983. 

MOF4TREAL,  GUI. 

Gazette-m .  4,136,420  4,141,585 

leOevoir-m .  358.375  466.796 

Grand  Totol .  4,494,795  4,608,381 

NOTE:  Gazette  Incudes  T.V.  Times— 34,428  lines  in  1983;  27,174  lines  in 
1982. 

FIASHUA,  N.H. 

Telegraph-e .  1,775,585  1,659,032 

NSW  BRUNSWICK,  NJ. 

Home  News-e .  1 ,350,794  1 ,386,805 

Home  News-S .  990.614  987.585 

Grand  Total .  2,341,408  2,374,390 

NIWFORT  NEWS,  VA. 

Doily  Ptess-m  1,988,238  2,155,566 

Times  Herold-e  1,848,490  1,868,426 

Doily  Ptess-S  1.666.686  1.458.548 

Grond  Total .  5,503,414  5,482,540 

NORFOLK,  VA. 

Virginion-Pilol-m .  2,602,739  230,620  2,577,769  197,521 

Ledger-Stor-e .  2,444,933  682,299  2,325,060  526,101 

Virglnion-Pilot  & 

ledger-Stor-S .  1.912.211  518.393  1.721.757  408.361 

Grand  Total .  6,959,883  1,43U12  6,624,586  1,131,983 

FMRTH  BAY,  OFET. 

Nugget-e .  831,959  900,760 

NORTH  FLATTE,  NEB. 

Telegroph-mS .  872,271  877,487 

NOTE:  Includes  Family  Weekly — 61,374  lines  in  1983,  59,857  lines  in  1982. 

OGDEN,  UTAH 

Stondord-Examiner-e .  1,729,188  1,422,864 

Stondord-Exominer-S .  771 .476  577.165 

Grand  Total .  2,500,664  2,00,0290 

NOTE:  Sunday  includes  Family  Weekly — 68,364  lines  in  1 983, 68,538  lines  in 
1982. 

OKLAHOMA'CITY,  OKLA. 

OWahomon-m .  2,060,539  1,137,108  2,181,472  1,056,500 

Times-e  ..  2,037,124  1,096,406  2,155,360  1,127,294 

Oklohomon-S  1.866.757  _  1.789.853  _ 

Grond  Total .  5,964,420  2,233,514  6,126,685  2,183,794 

ORLANDO,  FLA. 

Sentinel  Stor-a/d,S .  5,729,164  1,516,536  4,635,792  1,515,654 

OnAWA,  ONT. 

Le  Droit-e .  1,803,688  1,869,391 


EDITOR  &  PUBLISHER  for  July  23.  1983 


G 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PAUM  SPtlNOS-MUM  DISIRT,  CALIP. 


Desert  Sun-e .  1,834,418  1,728,173 

RALO  AITO,  CALIF. 

Peninsulo  Times- 

Tribune^e .  1,584,716  260,470  1,520,890  196,392 

PORTLAND,  MAINE 

Press-Herald-m .  1,372,937  1,512,473 

Express^ .  1,303,913  1,472,453 

Tetegram-S.  1.120.143  881.509 

Grond  Totol  3,796,993  3,866,435 

CHJIRIC,  QUE. 

LeSolei|.e .  2,116,370  2,186,561 

NOTE:  Inserts  not  included — 720,220  lines  in  1983,  603,230  lines  in  1982. 

READING,  PA. 

Times-m/Eogle-e .  1,763,560  1,518,837 

Eogle-S .  1.274.190  907.608 

Grand  Total .  3,037,750  2,426,445 

NOTE;  Includes  preprints. 

RENO,  NEV. 

Gozette-JoumoN .  2,048,956  1,761,592 

Gozette-Journol-S .  276.108  274  134 

Grand  Totol .  2,325,064  2,035,726 

RICHMOND,  VA. 

Times-Dispotch-m  2,006,838  2,028,565 

Times  Dispotch-S .  1,563,617  1,735,017 

News  Leoder^ .  1.582.223  1.536.124 

Grand  Totol .  5,152,678  5,299,706 


NOTE;  Port-ran  linoge  weighted  by  full-run  revenue  equivolent — 79,234 
lines  in  1983;  79,X1  lines  in  1982.  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-m. ........  1,980,174  2,113,146 


Press-Enterprise-e .  1,584,394  1,776,152 

Press-Enterprise-S .  562.338  556.388 

Grond  Total .  4,126,906  4,445,686 


NOTE:  Porode  linage  or  preprinted  inserts  not  included 


SAN  RERFIASDINO,  CALIF. 


Sun-mS .  2,941,820  3,027,696 

NOTE:  Porode  linoge  not  included. 

SAF4TA  BARRARA,  CALIF. 

News-Press-eS .  2,967,671  6,867  3,172,988  7,217 

NOTE:  Parade  linoge  not  included 

SCOTTS  BLUFF,  NEB. 

Stor-Herald-mS .  930,226  1,006,441 


NOTE:  Includes  Family  Weekly-  -61,360  lines  in  1983;  59,527  lines  in  1982. 


SEATTLE,  WASH. 

(Net*  two  lietlnge) 

Post-Intelligencer-dS .  1,660,900  1,749,100 

Times-dS .  3.328.682  3.537  100 

Grond  Totol .  4,989,582  5,286,200 

NOTE:  Linage  shown  obove  is  for  May  1  thru  AAoy  22,  1983. 

Post-Intelligencer-d .  301,602  356,804 

Times-d .  860,090  834,680 

Times.Post-Intelligencer-S  258.398  343  680 

Grand  Totol .  1,420,090  1,534,764 


NOTE:  Effective  May  23  the  Joint  Operating  Agreement  combined  the  Sunday 
editions  of  Times/Post-Intelligencer.  Linoge  shown  is  for  Moy  23  thru  May 
31,  1983. 


SPOKANE,  WASH. 

Spokesmon-Review-m .  1,522,136  1,524,586 

Spokesman-Review  S  939,148  892,017 

Chronicle-e  1.541.106  1.516.424 

Grond  Totol  4,002,390  3,933,027 

TACOMA.  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,200,982  2,151,128 

NOTE:  Figures  ore  based  on  6-column  and  10-column  classified. 

TOPEKA.  KANSAS 


Capitol  Joumol-d . 

.  1,321,600 

1,243,739 

Copital-Joumol'S . 

.  700.147 

635.614 

Grand  Totol . 

.  2,021,747 

1,879,353 

TOtONTO,  ONT. 

Stor-« . 

.  5,272,315 

5,482,090 

Sun-m . 

.  2.469.907 

2-499.643 

Grand  Total . 

.  7,742,222 

7,981,733 

TtINTONe  NJ. 

Tlmes*mS . 

.  2,438,152 

2,319853 

NOTE:  Preprints  not  included 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TULSA.  OKLA. 

World-m  1,712,575  1,835,557 

Tribune-e  1,716,962  1,781,939 

World-S.  1.171.024  1.167.266 

Grand  Total .  4,600,568  4,784,762 

NOTE:  Figures  ore  based  on  6-column  format  ond  9<olumn  classified. 

VAF4COUVER,  B.C. 

Sun-e .  4,368,339  4,602,395 

WAUKEGAN,  ILL. 

lIPKS-Sun-e .  1,763,594  1,824,340 

WILKES-BARRE,  PA. 

Times-Leoder  a/d .  1,308,202  947,212 

WILMINGTON,  DEL. 

News-Journal-m,e .  2,197,547  1,940,816 

!  News-Journol-5  1.152.171  959.813 

Grand  Total  3,349,718  2,900,629 

WILMIFMTON,  N.C. 

Stor-m .  1,004,836  1,157,282 

Stor-News-S .  504.896  355.376 

Grand  Total .  1,509,732  1,512,658 

WINDSOR,  ONT. 

Star-e .  2,772,549  2,351,601 

WINSTON-SALEM,  N.C. 

Joumol-m .  1,646,260  1,622,880 

Joumol-S .  881,412  911,456 

Sentinel-e .  1.575.560  1.524  110 

Grond  Total .  4,103,232  4,058,446 

NOTE:  Part-run  linoge  weighted  by  full-run  revenue  equivalent — 157,778 
lines  in  1983;  351,685  lines  in  1982.  Comics  not  included. 

WORCESTER,  MASS. 

Gozette-e .  1,344,392  1,244,964 

Telegram-m .  1,383,459  1,305,577 

Telegram-S .  1.761.384  1,484.714 

Grond  Total .  4,489,235  4,035,255 

Judge  dismisses 


libel  action 

A  three-day  trial  in  which  a  Findlay, 
Ohio  woman  sued  the  Toledo  Blade 
over  a  story  that  she  claimed  violated 
her  privacy  and  portrayed  her  “in  a 
false  light”  ended  last  month  when  the 
presiding  judge  dismissed  the  case  for 
lack  of  evidence. 

Linda  Rinehart,  40,  sued  the  newspa¬ 
per  and  reporter  Lynda  Brooker  over  a 
1981  feature  story,  “Fear  and  Loading.” 
The  story  was  about  women,  including 
Mrs.  Rinehart,  who  had  bought  guns  and 
are  enrolled  in  a  self-defense  class  to 
learn  how  to  use  them. 

She  claimed  the  story  had  caused  her 
mental  anguish  and  affected  her  stand¬ 
ing  in  the  community  and  on  the  job, 
and  sued  for  $100,000  in  compensatory 
and  $250,000  in  punitive  damages. 

After  attorneys  for  Mrs.  Rinehart  pre¬ 
sented  their  case,  counsel  for  the  Blade 
and  Brooker  moved  the  action  be  dis¬ 
missed,  and  Hancock  County  Common 
Please  Judge  Richard  Rinebolt  agreed. 

In  rendering  his  decision,  the  judge 
noted  that  Mrs.  Rinehart  had  not  only 
agreed  to  several  interviews  with  the 
reporter  but  no  evidence  had  been  pre¬ 
sented  that  would  indicate  either 
malice  on  Brooker’s  part  of  “reckless 
disregard  for  the  truth.” 

“Exposure  of  self  in  varying  degrees 
is  a  concomitant  of  life  in  a  free  soci¬ 
ety,”  the  judge  said  in  finding  for  the 
Blade. 


U.S.  photographers 
injured  in  Iran 

An  Associated  Press  photographer 
suffered  second-degree  bums  July  8 
when  gasoline  spilled  on  him  and  ignited 
as  Iranian  student  demonstrators  were 
burning  effigies  in  front  of  the  Israeli 
Embassy. 

The  photographer,  Alex  Baluyut,  28, 
was  treated  at  a  nearby  hospital  for 
burns  on  his  right  arm  and  leg  and  a  cut 
on  the  chin.  United  Press  International 
photographer  Will  Vicoy  suffered  a 
bum  on  the  forearm. 

About  50  Iranian  students,  waving 
“Viva  Khomeini”  and  “Eliminate 
Israel”  placards,  picketed  the  Israeli 
Embassy  in  the  Manila  suburb  of 
Makati  to  mark  Jersualem  Day  and  to 
protest  Israeli  occupation  of  Palestine. 
They  also  protested  U.S.  and  Soviet 
activities  in  the  Middle  East. 

Baluyut  and  Vicoy  were  taking  pic¬ 
tures  of  the  demonstrators  as  they 
began  burning  effigies  of  Israeli  Prime 
Minister  Menachem  Begin,  U.S.  Presi¬ 
dent  Ronald  Reagan  and  Iraqi  Presi¬ 
dent  Saddam  Hussein  when  the  acci¬ 
dent  happened. 

An  Iranian  student  apparently 
burned  his  finger  and  dropped  a  con¬ 
tainer  of  gasoline,  which  flowed  toward 
Baluyut  and  ignited. 

Baluyut  jumped  away  and  Vicoy  and 
two  other  photographers  rolled  him  on 
the  ground  and  put  out  the  flames  on  his 
arm  and  leg. 

Baluyut  took  a  few  more  pictures 
then  walked  away  to  the  nearby  hospit¬ 
al  where  his  arm,  leg  and  chin  were 
bandaged.  Two  Iranians  went  to  the 
hospital  later  to  express  their  regret 
over  the  incident  and  offered  to  pay  the 
medical  bills. 

Although  a  police  car  was  on  standby 
nearby,  no  policeman  was  at  the  site  of 
the  demonstration,  which  broke  up 
shortly  after  the  incident. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISI\G  .VEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


AEveitisini  Newi,  432-436  Ellzibeth  St., 

Suny  Hills,  Sy4My.  Australia  2010 
Send  a  copy  ol  each  issue  lor  one  year,  in¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Aaaual  Subscriptioa— U.S.A.  SA40.00.  PayMeat 
must  be  made  by  baak  draft  ia  Australiaa  curreacy. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

FASHION 

PHOTOGRAPHY 

FASHION  INFOcus— a  combination 
editorial/ad  sales  package  that  builds 
readership  and  apparel  advertising.  Edi¬ 
tor  receives  weekly  fashion  column,  fea¬ 
ture  and  art;  Ad  Manager  gets  seasonal 
selling  tips,  special  adsand  co-op  plans. 
Now  appearing  in  more  than  65  news¬ 
papers.  Write:  R.  Williams,  Fashion 
Showcase  Retailer,  Box  586398  AM, 
Dallas  TX  75258;  (214)  631-6089. 

HELP  YOUR  READERScuref/stop  fever. 
SnapDragon  takes  them  from  viewfinder 
:o  darkroom,  beginning  September  18.- 
3onnie  Schupp’s  weekly  column  comes 
with  glossy  photos.  Samples,  contract 
Tom  Box  1152,  Pasadena  MD  21122. 

REAL  ESTATE 

HOUSE  CALLS-Rocky  Mountain  News, 
Miami  Herald,  60  others.  4  national 
awards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills."  7th  year.  Box  18447, 
RochesterNY  14618;  (716)271-6230. 

GENERAL 

EXCITING  NEW  COLUMN  directed  to 
the  nation’s  Cottage  Industry.  Coralee 
Smith  Kern,  the  nationally  recognized 
leader  in  the  at-home  business  move¬ 
ment,  answers  letters  she  has  received 
regarding  "worksteading.”  Cottage  Con¬ 
nection,  Box  14460,  Chicago  IL  60614 
or  call;  (312)  472-8116. 

SELF  HELP 

SELF  HELP  LAW  from  NOLO  Press  attor¬ 
neys  in  weekly  column  now  in  San  Fran¬ 
cisco  Chronicle,  Long  Beach  Press- 
Telegram.  Literate,  good  nationally, 
guaranteed  accurate  by  publisher  that 
has  sold  over  one  million  books.  Also 
weekly  Owner  Builder  remodeling/home 
building,  bargain  travel  and  Dr.  Gold¬ 
schmidt’s  computer  hints.  RDR  Syn¬ 
dicate,  POB  5212,  Berkeley  CA  94705; 
(415)  654-8911. 

HIT  PARADER’S  (Musical  Notes)  weekly 
column  covers  the  wide-ranging  field  of 
popular  music  from  the  Big  Band  sound 
to  Swing,  and  Rock  and  Roll  superstars. 
Photos  included.  Dickson-Bennett, 
1324  N  3rd.  St  Joseph  MO  64501; 
(816)  279-9315. 

HUMOR 

TRAVEL 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME 
04857; 

(207)  372-8052. 

WE’LL  BE  SHORTLY  INTRODUCINGour 
revolutionary  24  hour-a-day  computer- 
to-computer  service  that  will  make 
instantly  available  hundreds  of  out¬ 
rageously  honest,  unabashedly 
intelligent,  authoritative,  fun-loving, 
thought-provoking  service/destination 
articles  and  columns  by  some  of  Amer¬ 
ica’s  top  travel  journalists.  Non¬ 
contractual,  competitively  priced,  photo 
availability,  regional  exclusivity  guaran¬ 
teed.  For  details  contact:  SYNDICATED 
TRAVEL  WRITERS,  Box  23,  Boyertown 
PA  19512;  (215)  367-9496. 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 

We  move  machinery! 

(212)  752-7050 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INVESTOR  and/or  working  partner 
(Advertising  and  Business  Background), 
for  southwest  growing  weekly.  Located  in 
a  booming  area.  Call  Steve  at;  (505) 
988-8022  after  6pm,  or  send  letter  to 
Box  5973,  Editor  &  Publisher. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

PARTNER,  Working  or  silent  with 
$200,000  wanted  for  exciting  new  con¬ 
cept  in  health  care  publications.  San 
Diego;  (619)  455-5741. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 
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NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 

Offices  closed  until  August  1. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


BI-WEEKLY  paper  in  beautiful  Massa¬ 
chusetts  seacoast  area.  Good  potential. 
$25,000.  PO  Box  711,  Fairhaven  MA 
02719. 


CALIFORNIA  foothills  weekly  in  growth 
area.  $55,000  gross,  $22,000  net. 
$35,000,  $15,000  down;  (209)  625- 
8113  after  6  pm. 


CALIFORNIA  DAILY.  Completely 
equipped.  96  years  old.  2000  paid. 
Gross  over  $2O0,OOO.  Good  net.  Owner 
retires  for  health  &  will  carry.  One  time 
gross.  Box  5989,  Editor  &  Publisher. 


DAILY  CONSTRUCTION  reporting  serv¬ 
ice  for  heavy  construction  contractors  in 
the  southwest.  Sales  volume  under 
$200,000  from  subscriptions  and 
advertising.  Box  6015,  Editor  &  Pub¬ 
lisher. 


EAST  TENNESSEE  WEEKLY  FOR 
SALE— Excellent  setup  for  husband/ 
wife  team.  Absolutely  no  brokers  apply. 
Financing  available  to  qualified  buyer. 
This  is  a  proven,  100  year-old  county 
seat  weekly.  All  county  and  city  legals. 
Only  serious  buyers  need  apply.  Send 
inquiries  to  Box  5904,  Editor  &  Pub¬ 
lisher. 


EXCELLENT  SUBURBAN  NEWSPAPER 
and  job  shop  for  sale  in  lovely  Central 
Ohio  community.  Gross  $325,000  and 

f rowing  Owner  anxious  to  sell.  Contact: 
ouiseDopking&  Associates,  31 10  Der¬ 
by  Rd,  Columbus  OH  43221. 


FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher.  _ 


INDIANA  progressive  weekly.  $137,000 
pays  for  all  equipment,  real  estate,  and 
job  shop.  Write:  Publisher,  PO  Box 
1092,  Indianapolis  IN  46206  or  call 
(317)  846-6471. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


KENTUCKY  bi-weekly,  $200,000;  ter¬ 
ms  negotiable.  Includes  press,  building, 
equipment.  Box  5958,  Editor  &  Pub¬ 
lisher. 


MAJOR  TRADE  publishing  group.  Sever¬ 
al  newspapers  and  magazines.  Four  mar¬ 
ket  leaders.  Gross  revenues  over  $7  mil¬ 
lion.  Highly  profitable.  Significant 
opportunity.  Box  5972,  Editor  &  Pub¬ 
lisher. 


MONTHLY  SPORTFISHING  tabloid  and 
Wpography  business  in  FLORIDA  KEYS, 
(jreat  growth  potential.  Send  inquiries 
tO:  PO  Box  42  a  Islamorada  FL  33036. 


MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000-1-  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. _ 


TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 


THREE  CALIFORNIA  Weeklies,  grossing 
over  $600,000.  Central  plant  in  growth 
area.  Box  6018,  Editor  &  Publisher. 


YOUR  GOOD  references  and  $5000 
cash  down  will  buy  98  year  old  mom/pop 
weekly  in  Texas.  Couple  should  net 
$20M,  maybe  more.  10  years  to  pay  out 
balance  of  $25,000.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. _ 


ZONE  5  weekly  newspaper  for  sale.  Well 
established.  $500,000  gross  and  grow¬ 
ing.  Health  reasons  dictate  sale.  Box 
6023,  Editor  &  Publisher. 


OLD  ESTABLISHED  county  seat  weekly, 
large  two  story  building,  could  create  one 
or  two  downtown  apartments.  $75,000 
down.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc,  1801  Exposition, 
Austin  TX  78703;  (512)  476-3950. 


PRESTIGIOUS,  PRIZE-WINNING  week¬ 
ly  on  beautiful  California  coast;  nearly 
half-century  old;  adjudicated;  3500 
paid  circulation;  profit  making;  growing 
area.  Send  professional  and  financial 

Sications.  $120,000.  Box  5914, 
&  Publisher. _ 


PACIFIC  NORTHWEST.  A  weekly  and 
special  edition  newspaper  in  marine 
oriented  vacation/retirement  area  of 
exceptional  beauty.  Long  term  single 
ownership.  No  issue  has  ever  lost  money. 
Gross  approximately  $190,000  last 
year.  Widely  circulated  to  paid  subscrib¬ 
ers,  box  holders  and  tourists.  $345,000 
including  office,  equipment,  and  resi¬ 
dence.  Write  for  additional  details.  Box 
5961,  Editor  &  Publisher. 


RARE  OPPORTUNITY,  Weekly  advertis¬ 
ing  publication.  Two  hours  north  of  St 
Louis.  Tremendous  growth  potential. 
Established  5  years.  1982  gross 
$245,000.  Projected  gross  sales  1983 
$325,000  plus;  (217)  223-0205  or 

22AMa2^ 


SEMI-WEEKLY,  plus  only  other  paper  in 
high  income  county.  Owner  paid  taxes  on 
$309,000  in  last  three  years.  Good  two 
story  building,  $365,000  cash  only.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc,  1801  Exposition,  Austin  TX  78703; 
(512)  476-3950. _ 


TRADE  THREE  Kentucky  weeklies  gros¬ 
sing  $650,000  for  small  daily  or  large 
weekly.  Box  5889,  Editor  &  Publisher. 


KENTUCKY  bi-weekly,  $20,000;  terms 
negotiable.  Includes  press,  building, 
equipment.  CJox  5890,  Editor  &  Pub¬ 
lisher. 
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INDUSTRY  SERVICES 

NEWSPAPERS  WANTED 

WEEKLY  CIRCULATION 

NON-DAILY  newspaper,  $250,000  to 

PROMOTION  SERVICES 

$750,000  in  advertising/circulation  re¬ 
venues  sought  by  group  of  community 
newspapers.  Write  Box  5466,  Editor  & 
Publisher. 

LEVIS  SALES,  Inc.  will  customize  a 
short  term  promotion  for  your  weekly 
newspaper,  we'll  produce  more  new 
yearly  subscribers  than  you  dreamed 

WANT  WEEKLY  newspaper  or  other 
property.  Central  New  Hampshire  locale. ' 

possible!  Call  for  details;  (201)  772- 
7002. 

Financing  needed.  Box  6017,  Editor  & 
Publisher. 

EQUIPMENT  &  SUPPLIES 

PUBUCATIONS  AVAILABLE 

CAMERA  &  DARKROOM 

Publishing  Newsletters."  Free  details. 
Box  34312.  Betheseda  MD  20817. 

SHOPPING  GUIDES 

100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950Parkwood  Dr,  Dunedin  FL 33528  or 
phone;  (813)  733-1678. 


INDUSTRY  SERVICES 

ADVERTISING  SERVICES 

THE  BEST  CO-OP  training  availableany- 
where-just  ask  our  clients.  Includes  help 
in  selecting  Co-op  Manager,  setting  up 
department,  training  sales  staff  and  8 
months  follow  up  to  insure  success.  For 
info  contactr  Howe,  Strauss  &  Associ¬ 
ates,  340  W  Manhattan,  Tempe  AZ 
85282;  (602)  829-1544. _ 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR 
PUBLISHERS 


platemaking  system  by  3M.  Varimorphic 
0%  to  8%  lens,  film  saver,  full  spare 
parts,  film  and  supplies.  (Currently  in 
use.  Perfectly  maintained.  $29,000. 

1  They  sell  new  for  $60,000.  Call  Ben 
I  Myers  at  The  Lapeer  County  Press, 
Lapeer  Ml  48446;  (313)  664-0811. 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
j  VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

:  CIRCULATION  SUPPUES 

MOTOR  ROUTE  tubes,  1400  standard 
size,  yellow,  plastic,  in  cartons,  with 
“Record"  imprint.  One-half  original 
price.  Never  used.  Amherst  Record; 
j(413)  256-8331. 

i  COMPOSING  ROOM 

I  AM  ELECTRO/SET  PUNCH  ASSEMBL- 


Using  a  high  quality  sales  organization  remanufactured  including  punch 
makes  a  real  difference — better  reten-  I  J*  ^  ‘''if 

tion  at  a  lower  cost.  Campbell  and 

Associates  can  provide  your  circulation  qPIqS  Harbor  NY  11724;  (516) 
department  with  the  volume  of  quality  0^2-8859. 
new  customers  you  want  at  a  reasonable 

price.  For  more  information  call  or  write  r-nuoi  itco  cr\cnu aoc 
Campbell  and  Associates,  3864  Center  COMPuicn  sUrTWAHt 
Rd,  #  IOC,  Brunswick  OH  44212;  (2 16)  an/QVQTFiui 


COMPUTER  SOFTWARE 


I  AD/SYSTEM  390 

CeVIS  SALES  SELLS!  The  finest  quality  | 


new  home  delivery  customers  via  tele-  ! 
phone  sales  and  toy  crews,  national  re-  j 
ferences,  for  action  call;  (201)  966- 

COCA  I  dvdildbi6  dlon6  or  with  compicto 

MARKETING  PAPERS  for  the  80’s  to  }  paJ-jjf  Su^CompuTer^sTsteml^^^^^ 
survive  through  the  90's  and  beyond.  |  cccg  vaiiev  CA  94942-  (415) 
From  carrier  to  mail  with  expertise  ^  ^ 


in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man- 


BILLING  SOFTWARE 
Designed  by  a  publisher,  easy  to  use  and 
will  run  on  the  inexpensive 
Microcomputers  from  Radio  Shack. 
Prints  journals,  bills,  aging  and  sales 


agement  .  .  .Personnel  development  analysis.  Keeps  individual  detail  of  entr- 
and  specialized  training  .  .  .  and  ies  on-line.  Now  being  used  by  dozens  of 


much,  rnuch  more.  i  small/medium  size  publications.  Cali  or 

^11  Kevin  S.Pappert,  (313)  683-2963  for  sample  reports.  Publisher  Con- 

Circulation  Consultant  for  Newspapers  j  trol  Systems,  223  West  5th  St.  Shawano 

UAQiCFTiidfi  JL  1  54166,  (715)  526-6547.  Jim  Sut- 

MAHiveiiivu  a  I  Qj.  5(gyg  Kuckuk. 

- Wg^PgRSH/P  RESEARCH -  j  CIRCULATION  SOFTWARE 

THROUgSSeT^RE^EaTh  aO.OoTcKtr  a^;^or^°p°ub° 

IHHUUbM  MAKKtl  HtbtAKLM  |jcations,  paid/non-paid/free  lists. 
The  first  goal  of  a  market  research  com-  labels,  postal  pre  sort,  bundle  markers, 
pany  is  to  provide  its  clients  with  expiration  billings,  cancel,  edit,  statis- 
accurate  readership  research.  OMNI-  tics,  etc.  For  TRS  80  III,  or  IV,  Software, 
RESEARCH  believes  the  role  of  a  news-  j  $1195.  Write:  BURCO  Systems,  Inc, 
paper  research  firm  doesn't  end  there,  i  distributorsfor  AM  ICO  Software,  POBox 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage- 


68,  Gridley  CA  95948;  (916)  846- 
1  3661.  (Gridley  Herald). 

i  COMPUTERIZED  BOOKKEEPING  syv 
tern  for  weekly  newspapers  and  shopp- 


ment  team.  From  our  presentations  to  ers.  Runs  on  Radio  Shack  business  mod- 
top  management,  to  our  sales  seminars  els.  Custom-designed  with  many  time- 
with  your  sales  force,  we  work  to  make  saving  and  helpful  management  fea- 
your  research  data  a  useful  and  profit-  tures.  Write  for  sample  reports,  etc.  The 
able  tool.  Chiefland  Citizen,  PO  Drawer  980, 

We  welcome  the  opportunity  to  show  you  Chiefland  FL  32626.  Phone;  (904) 
just  how  profitable,  productive  and  493-1553. 

affordable  research  can  be.  Call  our  _ 

Director  of  Newspaper  Research,  Jack  LOOKING  FOR  good  bookkeeping  soft- 
Brodbeck  collect,  at  (305)  746-3335.  ware  for  IBM  5120.  Call  Fred  Holz; 
OMNI-RESEARCH  (805)  646-1476. 
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EQUIPMENT  t  SUPPLIES 

_ COMPUTERS _ j 

COMPUTER  NEEDED— non  profit 
associatiohand  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub-  i 
lisher.  | 

FOR  SALE:  Cado  20/IV  computer  sys- 1 
tern.  System  includes  hard  disk  drive  I 
and  disks,  CRT  visual  display/keyboard, 
L50  CPS  printer,  and  programming  for  i 
accounts  receivable,  sales  analysis, ! 
commission  reports,  price  matrix, 
payroll,  accounts  payable,  and  general 
ledger.  Disk  storage  is  19  megabytes. 
Core  memory  of  32KB.  Call;  (507)  526- 
7324. _ j 

_ MAILROOM _ I 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes  ! 

Bottom  wrappers  j 

Sta-Hi  251  stackers  I 

Cutler  Hammer,  I,  II,  III  Stackers  | 

Baldwin  Count-O-Veyors  104A's  j 

Truck  Loaders 
Sheridan  48P 
45*  and  90*  Floor  Curves 

NORTHEAST  INDUSTRIES 

_ (213)  256-4791 _ 

FERAG  conveying  systems,  2  forwarding 
stations,  2  delivery  stations,  like  new. 
We  will  sell  part  or  all.  { 

IPEC,  97  Marquardt  Dr  I 

Wheeling  IL  60090  i 

(312)  459-9700  Telex  20-6766  j 
FIVE  POCKET  Stepper  Paperman  colla-  1 
ter  with  wax  wrap  attachment.  Will  roll, 
tie  and  wax  wrap  up  to  five  newspaper 
sections.  Good  condition.  $2500.  Call 
Jewell;  (314)  937-9811. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter  | 
folders.  Call  Scott  or  Ed  Heisley;  (800)  | 
527-1668  or  (214)  357-0196. 

24-P  AND  48-P  Sheridan/Harris  stuff- 
.  ers.  Guaranteed  production;  refurbished 
and  installed  in  your  plant;  training  pro¬ 
gram  included. 

Upgrading  your  mailroom?  We  purchase 
used  stuffers  in  running  condition.  Call 
JIMMY  R.  FOX,  MAIL  ROOMCONSUL- 

TANT;  (713)  468-5827. _ 

CLARK  PROPANE  Hi-Lo  with  hyd.  j 
Rotary  clamp  5M  cap.  14  foot  twin  mast 
s/n  C50B-458-814.  $7500.  Call  Dick  j 
I  Heppard;  (313)  758-0480. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
I  3305  W  Warner,  Santa  Ana  CA  92704 
j _ (714)  556-7130 _ 

i  PHOTOTYPESETTING 

I 

I  AM,  CG  TYPESETTERS. 

!  Reconditioned.  $1000  &  up. 

j  WSI;  (216)  729-2858. 

j  USED  TYPESETTING  EQUIPMENT 

I  Cameras . Platemakers 

I  Nationwide  Brokers-10%  Sales  Com- 
i  mission.  We  remove  the  risk  when  buy- 
i  ing  or  selling  between  individuals, 
j  Bob  Weber,  (216)  831-0480 

UNISETTER  HR,  $5500;  UNISETTER 
!  HR,  DEK,  8  strips,  Dataport  PMA,  low 
!  use,  $9250;  CG-MDR  for  Unisetter, 

:  $1500;  TRENDSETTER  HR,  $8000. 
Guaranteed.  Bob  Weber;  (216)  831- 

0480. _ 

j  FOR  SALE:  1  Compugraphic  IVB  pro¬ 
cessor,  Type  Fonts,  good  condition. 
$4000.  Call;  (507)  526-7324. 

I  LINOTRON  202,  excellent  condition, 

I  30  months  old,  39  fonts  including  PI 
fonts.  Available  September  1;  (602) 

]  753-6397,  Scott  or  Sue. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

BROWN  20x24  horizontal  camera  MOD. 
4000-1,  $1800;  NUARC  SST  20x24 
SB  8Vi  foot  bed,  $4000;  KENRO  V241 
Camera,  $1250.  Guaranteed.  Bob 
Weber;  (216)  831-0480. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  TYPESETTERS.  Exec  II.  $1250; 
Comp  JR  &  I,  $1750;  II  &  II  Jr,  $1950; 
7200,  $1500;  Edit  7700,  $9950, 
2750,  $4500.  WSI;  (216)  729-2858. 

CG  UNISETTER,  low  range,  excellent 
condition.  $6000;  (405)  341-2121, 
ask  for  Jim  or  Ed. 

COMPUGRAPHIC  MDTs  (3),  $2800 
each.  Compugraphic  Mini-Disk  Reader, 
$1000.  Call;  (907)  874-2301.  Avail¬ 
able  in  August. 

COMP  JUNIOR  TG,  4  years,  2  strips. 
Pulley  kit.  $2250;  7200  I  HR  BLUE, 
virtually  unused,  12  new  strips,  $2450; 
CG  ACM  900  LR.  25  strips,  $2000. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

CG  WORDCOM  MAGCARD  to  Editwriter 
Conversion.  $1250  SHALSTALL  BYPEC 
interface  to  AM  typesetters.  Guaranteed . 
Bob  Weber;  (216)  831-0480. 

ATEX  8000  with  6  VDT's 
COMPUGRAPHIC  8600,  Advantage  I 
AUTOLOGIC APS-MICRO  5/57,  70pica- 
APS-5A/70.  APS-19,  APS-41/D 
Scanner, 

APS-19 

MONOTYPE  Lasercomp  Mark  IA-100 
MCS  42/8400,  MCO,  Ruling,  ACI,  203 
Fonts,  32  Font  Option,  MCS  20/82 1 2 
LR,  Ruling  MCO. 

MERGENTHALER  202,  CRTronic,  Lino 
screen  Composer.  2100,  202N 
KROHM  INTERNATIONAL  with  2  VDT's 
COMPUTER  SYSTEM 
AUTO-TROL  CAD-CAM 
PENTA  Front-end  System 
AD/NEWS  SYSTEM 
RAYTHEON  Ad  Set 

2  VDT's- 10  MB  Discs 
EETKT  System 
!  2  VDT's- 1  PCU 

I  AUTOLOGIC  MICRO-5/70  pica 
VIP  Translator 

I  HASTECH  42  with  4  VDT's.  Previewer 
!  LOCKER 

TYPESETTING  EQUIPMENT 
!  One  Maple  Street 

East  Rutherford  NJ  07073 
800-526-0192  In  NJ  (201)  935-8993 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility  You  won  t  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete  only  trie  way  you've 
been  using  it  is 

Let  us  ctiange  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  95521 
707-822-7079 


_ PLATEMAKING _ 

USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
I  Urbanite  Community  V-22  &  V-25  press 
I  units  and  folders.  Please  call;  (216) 
I  627-5511. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING  ; 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Com- 
pugraphic.EEText,  IBM,  Itek,  Mergen- 
thaler,  VGC 

"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission. .Financing 
Available 

All  Equipment  Guaranteed;  (216)  562- 
3750 

TYPESETTERS.  Unisetter,  $5500; 
Unified  Composer,  $3750  Uniterm 
$1250  MDT  350,  $3150;  8"  FDR, 
$1000;  Itek 430,  $3500;  Video  Univer¬ 
sal,  $16,500;  IBM  ESC,  $4500.  WSI; 
(216)  729-2858. _ 

PRESS  CONVERSIONS 

INVEST  IN  YOUR  PRESS  j 

HEADLINER  MARK  I  USERS 
PERFECTING  UNITS  j 

Goss  units  available  22^4”  and  239/  I 
16",  Goss  half  decks  right  hand  and  left  j 
hand,  Goss  humps  10  side  and  13  side,  J 
Goss  folders  inverted  and  regular.  What¬ 
ever  your  requirement  may  be,  please  | 
contact  us  b^ause  we  are  one  of  the 
largest  Stockers  in  America.  We  have  ! 
over  80  units  in  our  warehouses.  j 

For  further  information,  please  contact  j 
Printing  Press  Services  Ltd,  E  34th  St,  | 
Cleveland  OH; 

(216)  883-8724.  ! 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff  I 

8  unit  Goss  Mark  I  press  i 

Goss  Mark  I  add  on  units  I 

Goss  reels  and  pasters  I 

Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791  | 

REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel-  i 
ing  IL  60090;  (312)  459-9700,  Telex 

20-6766. _ I 

HARRIS  845,  8  units  (New,  approx¬ 
imately  1981),  2  folders.  Angle  Bar  Nest 
with  bay  window,  4  Butler  pasters  (1800 
FPM  data  mat  controls).  Available 
immediately  at  less  than  half  new  price. 
GOSS  SUBURBAN  1500  and  1600 
Series,  10  unit  press,  2  folders,  upper 
balloon  and  double  parallel. 

HARRIS  1650,  6  units,  1  folder,  1974. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (315)  459-9700.  Telex 
2(3-6766. 


GOSS  COMMUNITY  1 

Reconditioned  and  guaranteed  I 

3- ’74  units,  V2-V*  web  folder  I 

1-77  3-color  Universal  unit  I 

4- '66  Community  Vz-Vt  folder 

5- '66  Suburban  press 
4-71  V15A-JF  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500 , 8  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  4  units,  1982  j 

VI 5A,  4  units,  1978 
V15A  (2),  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  3  units,  1972 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
(5nE  cor  P/Atlanta 

(404)  458-9351  Telex  700563 

GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conv  and 
C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units  JF7,  1975. 
Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21  Vi",  4  units. 

Goss,  Mark  I,  22V4,  4  units.  I 

Go^,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442 _ Telex  13026  ! 

2  Martin  Pasters,  1979  rated  1200! 
FPM. 

Goss  Community  add-on  units,  1969-76. ! 
Goss  Suburban  add-on  units.  I 

Goss  Urbanite  Vt  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  V»  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  %",  45  Vi". 
Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 
Harris  V-25,  %  and  Vi  folder  JF-1. 

I  Harris  845  add-on  units. 

I  Harris  845,  22%,  8  units,  1973. 

I  Harris  845,  6  units,  22%". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 
(3olor  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

!  Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR 
ANY  COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  ! 
I  complete  plants.  1 


EQUIPMENT  &  SUPPLIES  I 


PRESSES  I 


1970  2  UNIT  Newsking  press.  6  unit 
Colorking.  Stobb  stacker.  Hantcho 
folder;  (213)  885-5995. 

4  UNIT  Color  King  22%x36  heat  set  ■ 
press  complete  with  KJ8  folder,  pasters,  ' 
Martin  infeed,  Offen  oven,  chills,  can  be  I 
seen  running.  Newman  &  Associates;  { ^ 
(816)  756-3350.  1 ' 

_ 1 1 

2  UNIT  900  series  Suburban  j. 

3  unit  1000  series  Suburban  I 

4  unit  1 100  series  Suburban  I 

SU/Suburban  Folder 

Urbanite  tri-color  unit  | 

Urbanite  add-on  units  and  folders  | 

JF  1 5  folder  with  heavy  duty  quarterfold, 
1978  I 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/^1 
76 

Harris  VI 5A  add-on  units,  1975/76 

3  or  4  unit  News  King  with  KJ6  ! 

KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units  , 

Ferag  counter/stacker,  reconditioned  ! 

Offered  Exclusively  by  i 

INLAND  NEWSPAPER  MACiHINERYl 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215  I 

(913)  492-9050  Telex  4-2362  | 

GOSS  COMMUNITY  ' 

4  units  oil,  68,  69,  73,  75.  S/C  folder,  ■ 

1974  with  40  HP  drive.  Complete  or  as  ! 
add  on  components.  i 

Bell-Camp  Inc.  ! 

(201)  796-8442  Tel«x  130326 

CONVERSION  PRESSES 

Offset-Flexo  ! 

Two  complete  presses 
1-8  unit  Hoe  Colormatic  with  pump  and 
rail 

3-Color  humps  (removed  in  storage) 
1-Single  3:2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors  j 

1-7  unit  Goss  Mark  I  A82 
1-Double  color  deck  | 

1-Single  color  deck  I 

1-Double  3:2  folder-239/16  cutoff 
7-Goss  digital  reels,  tensions  and  past- 1 
ers  j 

EXTRA-double  3:2  folders-239/16 
cutoff 

INLAND  NEWSPAPER  | 

MACHINERY  CORP  I 

105th  &  Santa  Fe  Dr,  PO  Box  15999  1 
Lenexa  KS  66215  1 

(913)  492-9050  Telex  4-2362  j 

EXCELLENT  V-15A  4  units,  30  horse- 1 
power  folder  now  running  Zone  6. 
Installed  your  plant  if  desired.  C  &  C ! 
Press;  (817)  783-3807.  j 

USED  EQUIPMENT  WANTEQ— we  are 
paying  top  value  for  used  Suburban 
UrE>anite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


i  EQUIPMENT  &  SUPPLIES 


I  WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
I  Urbanite  Community  V-22  &  V-25  press 
I  units  and  folders.  Please  call;  (216) 


IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

HOE  LITHOMASTER  22%"  x  36",  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
$611 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


WANTED  TO  BUY 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc 
11  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 

SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 


E&P  Classifieds 
We  move  machinery 
Call  For  Rates 
and  Information 
(212)  752-7050 


HELP 

WANTED 


SUFFOLK  UNIVERSITY  extends  its 
search  for  an  assistant  professor  of  jour¬ 
nalism.  Position  available  September 
1983.  Good  news  media  experience; 
some  emphasis  in  broadcasting  or  public 
relations;  PhD  r^uired  in  Journalism  or 
Mass  Communication.  Contact:  Mal¬ 
colm  J.  Barach,  Chairman,  Department 
of  Journalism,  8  Ashburton  Place,  Bos¬ 
ton  MA  02108.  An  Equal  Opportunity 
Employer. 

WORKING  CRITIC 

TO  TEACH  CRITICISM 
Adjunct  faculty  member  wanted  from 
September  to  December  to  teach  one 
morning  course  two  days  a  week  in  jour¬ 
nalism  program  at  Brooklyn  Community 
College.  Write  to  Box  5997,  Editor  & 
Publisher. 

GENERAL  MANAGER 
Independent  publishing  company  serv¬ 
ing  Northwestern  University  seeks  quali¬ 
fied  general  manager  to  assume 
operating  responsibilities  for  the  com¬ 
pany's  8500  circulation  daily  news¬ 
paper,  yearbook,  and  commercial  type¬ 
setting  operation.  Interested  candidates 
should  have  proven  managerial 
capabilities  as  well  as  the  ability  to  func¬ 
tion  effectively  in  a  student-oriented 
environment.  Position  reports  to  a  seven 
member  Board  of  Directors.  Available  9  / 
1  /  83.  Salary  negotiable.  Please  for¬ 
ward  resume  &  cover  letter  to:  Mrs.  S. 
Campbell,  Students  Publishing  Co, 
1999  Sheridan  Rd,  Evanston  IL  60201. 

NEWS  EDITORIAL — Assistant  or  Associ¬ 
ate  Professor  to  teach  newswriting, 
reporting  and  editing,  advise  campus 
newspaper.  Program  with  40-50  maiors 
is  one  of  six  majors  in  13-member  (^m- 
munication  Department.  Substantial 
professional  news  experience  and  MA  re¬ 
quired.  PhD  in  communication  or  related 
field  preferred.  Salary  range  $18,000- 
$25,0OO  for  nine-month  appointment. 
Some  Summer  teaching  possible. 
Position  available  August  15,  1983. 
Contact:  Murvin  Perry,  Box  22510A, 
East  Tennessee  State  University,  John- 
son  City  TN  37614.  AA/EOE. 

ADMINISTRATIVE 

OUR  OHIO  hometown  weekly  needs  a 
person  who  can  take  charge.  We  have  a  3 
person  staff  in  a  competitive  suburban 
market  and  need  someone  with  strong 
skills  in  editing,  marketing  and  sales. 
This  is  a  position  that  requires  commit¬ 
ment  and  involvement.  Compensation 
commensurate  with  your  experience. 
Box  6027,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  July  23,  1983 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


VICE  PRESIDENT  MARKETING  &  BIG  SKY  OPPORTUNITY— Publisher  or  [  $40+  FOR  A  SUCCESSFUL, 
SALES  Editor/Publisher  wanted  for  Miles  City,  j  experienced  shopper  publisher/general 

Suburban  Communications  Corp  Montana,  Star.  Six-day  offset  daily,  |  manager.  Zone  b.  Qualified  applicants 
seeks  a  vice  president  of  marketing  and  circulation  4700  which  serves  a  city  of  j  serid  complete  resume  to  Box  5956, 
sales  (new  position)  to  join  its  corporate  10,000  along  the  Yellowstone  River  in  Editor  &  Publisher. 

staff.  (Qualified  applicants  must  have  the  heart  of  Montana  coal  and  cattle  i _ 

5  years  of  marketing  experience  ac-  country.  Must  be  dedicated  community  j  Anv^aTKiuf* 

quired  in  a  competitive  market,  with  a  journalist,  mature,  and  good  administra- 1 _ wrcntiaiwu _ 

AWARD  WINNING  Rocky  Mountain  re- 

field.  (Advanced  degree  a  plus).  Super-  Address  inquiries  to:  John  Sullivan,  — n-.i-n-an  an 


field.  (Advanced  degree  a  plus).  Super- 1  Address  inquiries  to:  John  Si 
visory  experience  and  a  working  knowl- 1  President,  Yellowstone  Newsp 
edge  of  the  newspaper  industry  are  pre-  j  Box  665,  Livingston  MT  59047 
ferred.  Excellent  oral  and  written  com-  - 


President,  Yellowstone  Newspapers',  I  ^ 

Box  665,  Livingston  MT  59047.  |  ^fg^h.^^om^^SketleS^ 

- rriNTRni  i  pr - !  a  must.  Write:  Michael  Sellett, 


munication  skills  are  e^ntial,  as  the  i  CONTROLL^^^^^  Jackson  Hole  News,  Jackson  WY 83001 

individual  chosen  must  interact  with  all  I  Newspaper/communicaUons  corpora- 

organizational  levels  and  operating  units  |  ADVERTISING  DIRECTOR 


of  the  corporation.  inancial  reding  and  anal)«i^  b^^^^  Immediate  opening  for  an  areressive 

For  a  person  with  entrepreneurial  '"S.  ^  WajiM  Msh  managernent  and  I  advertising  di^tor  for  a  30,^0  daily 
mstincts,  competitiveness  and  ,  Jbw  UaveL  CPA  3^^  newspaper.  Experience 

imagination,  this  position  offers  a  ,  preferr^  Salary  oi^n  com^^^  necessary,  ciompetitive  Zone  2  market, 

challenging  and  re^rding  experience,  wth  ex^ience  and  talenL  S^^^^  ExtensivI  planning,  motivation,  train- 

PlMse^ndadetailedresumeandMlary  and  Mlary  hist^  to:  Personnel,  PO  Box  j  53, P3^  ,  , 

history  in  confidence  to:  Suburton  Com-  1261,  Henderson  KY  42420. - ^  advancement  opportunity. 

munications  C^rp,  36251  Schoolcraft,  GENERAL  MANAGER  for  under  Excellent  salary,  full  benefits.  Reply  to 
Livonia  Ml  48150.  Attention  Corporate.  10,000,  6-day  midwestern  daily.  Ideal !  Box  5992,  Editor  &  Publisher 

Equal  Opportunity  Employer  candidate  will  have  newsroom  supervis- 1 _ [ _ 

ory  experience  and  experience  in  sales  i  ADVERTISING  DIRECTOR 
I  and/or  other  newspaper  departments,  a  new  International  Publication  is  seek- 
^nd rosume to Box 5985, Editor & Puty ;  j pg  people  oriented,  aggressive, 

BUSinSSS  liSheL _ I  innovative  person  with  Demonstrative, 

*******  **'****  j  GENERAL  MANAGER  I  Successful  experience  to  manage  our 

IUl3llBCI6r/  I  Well  csl3l3lishedpublishingand  printing  I  International  &  National  Advertising 

'  company  is  seeking  a  mature  individual  Department: 

with  seasoned  judgment.  Requirements  SEND  RESUME  TO:  THE  PUBLISHER 
VV/I I  til  Vll^l  I  are  a  proven  track  record  in  executive  PO  Box  87339 

'  level  management,  cost  control  system,  Houston  TX  77287-7339 

Medium  Sized  Zone  2  dsiiy  production  with  knowledge  of  sales  a  _ 

and  Sunday  newsoaoer  plus,  submit  qualifications  and  resume  l  ADVERTISING  SALES 
naarlc  annraceiwa  narenn  I  1®:  Office  of  the  President,  PO  Box  I  REPRESENTATIVE: 


chain,  with  advancement  opportunity. 


Equal  Opportunity  Employer 

Business 

Manager/ 

controller 


Medium  sized  Zone  2  daiiy 
and  Sunday  newspaper 
needs  aggressive  person 
to  take  over  as  right  hand 
to  busy  publisher,  ideal 
candidate  will  have 
accounting  degree,  know 
newspaper  budgeting, 
business  computers  and 
have  a  feel  for  the  produc¬ 
tion  process.  A  few  years 
experience  is  okay  if  you 
have  been  successful,  we 
offer  salary  and  mbo 
bonus,  excellent  benefits, 
quality  suburban  area  and 
a  real  chance  to  grow. 
Write  in  strict  confidence 
to: 

Box  6000 

Editor  &  Publisher 


CONTROLLER 

A  Southern  California  opportunity  exists  •nli'®  t 
with  a  seven  day  daily  with  circulation  in  magazi 
excess  of  100,000  for  a  controller  with  a  rnicrofj 
proven  financial  management  track  rec-  • 
ord.  Job  duties  include  responsibility  for 
financial  planning  and  budgeting,  musth 

advertising  and  circulation  receivables,  Federa 

credit  and  collectibles,  payroll,  cash  re-  i^i  . 
ceipts,  payables  and  internal  controls, 
and  supervising  a  staff  of  forty.  The  right  service 

candidate  will  have  demonstrated  a  Please 

sound  track  record  in  designing  and 
im|)lementing  financial  system  and  con-  j 

^lary  in  mid  40's  plus  MBO  bonus,  j 
Please  send  resumes  in  confidence  to  j  for  a  I 
Box  6022,  Editor  &  Publisher.  #304( 

EXECUTIVE  DIRECTOR  ,  SOn®! 
Of  the  largest  and  oldest  regional  |  Standi 
association  of  daily  newspapers  in  the '  accept 
country  (located  in  Chicago).  The  Inland 
Daily  Press  Association  seeks  a  dynamic  I 
leader  to  administer  the  Association  and  |  CIVIL : 

its  $1  million  Foundation.  Newspaper:  E(Xi 

experience  preferred.  Submit  resume 
and  salary  requirements  by  August  26 
to:  John  M.  Lavine,  Chairman,  Search 
(Committee,  PO  Box  69,  Chippewa  Falls 
Wl  54729.  I!^= 

EDITOR  &  PUBLISHER  for  July  23,  1983 


4970,  Syracuse  NY  13221.  i  A  new  International  Publication  is  seek- 

I  ing  an  experienced  Advertising  Sales 

_ _  :  Representative  in  ALL  ZONES: 

j  Applicant  must  have  a  strong  contact. 
The  Library  and  a  minimum  of  5  years  advertising 

nf  Pnnirracc  sales  experience  in  a  competitive  mar- 

01  bongress  i  commission  offered. 

National  Library  Service  !  send  resume  to:  the  publisher 

H  Houst^?X°’'7!^2r7?7339 

and  Physically  Handicapped  _ 

1291  Tavlor  SL  NW  !  advertising  director  needed  for 

nr  MRjo  '  growing  Louisiana  weekly. 

Washington  DC  Z054Z  Great  sales  potential  in  this  area,  and  job 

could  lead  to  much  greater  responsibility 

Production  Control  Specialist  wiira"dlertis?nf emprsis'or 

GS-9  $20,256-126,331  i  I  previous  experience  required.  Prefer- 
j  ence  given  to  applicants  from  Zones  4 
!  and  6,  but  everyone  will  be  considered. 
IhialificationsiTwo  years  as  special-  j  Call  Charles  Baldwin  at  (318)  256- 
ized  experience  which  have  included  |  6666. 

|he  following:  (1)  dealing  with  people  ;  ADVERTISING  MANAGER/EDITORIAL 
in  the  coordination  and  monitoring  of  j  Our  Ohio  hometown  weekly  needs  a  per- 
work  as,  but  not  limited  to,  manufac-  |  son  to  complete  our  staff.  Sales 
turing  and  production;  (2)  knowledge  I  exp^K’nce  a  must,  editorial  experience 
iritklni.kiieh  nrin* knnke  ®  P'®®-  ^alaty  commensurate  with  your 
of  the  publish  print  newspapers,  books,  1  skills.  Box  6028,  Editor  &  Publisher, 

magazines,  brochures,  microfiche  or  j _ 

microfilm  outputs,  or  to  produce  simi-  i  ^  ADVERTISING  MANAGER 

lar  products  One  year  of  the  experience  I  Established  Brcwklyn  weekly  seeks  cap- 
lai  tiiuuuvij.  ui!c  jcai  u.  uic  wireireiikc  |  3|j|g  2-3  years  Strong  sales 

must  have  been  at  the  GS-7  level  in  the  j  experience.  Salary  and  commission  plus 
Federal  service  or  at  a  comparable  |  company  benefits.  Car  and  valid  driver's 
level  of  difficulty  outside  the  Federal  i  |ic®n,se  ®ssential.  Go^  opportunity  for 
.  ’  ,  the  right  person.  Send  resume  plus  sal- 

1  ary  history  to:  Pelmar  Management  Co, 
Please  call:  ;  155  Elmira  Loop,  Brooklyn  NY  11239. 


The  Library 
of  Congress 

National  Library  Service 
for  the  Blind 

and  Physically  Handicapped 
1291  Taylor  SL  NW 
Washington  DC  20542 

Production  Control  Specialist 
GS-9  $20,256-126,331 

OealificationsiTwo  years  as  special¬ 
ized  experience  which  have  included 
the  following.  (1)  dealing  with  people 
in  the  coordination  and  monitoring  of 
work  as,  but  not  limited  to,  manufac¬ 
turing  and  production;  (2)  knowledge 
of  the  publish  print  newspapers,  books, 
magazines,  brochures,  microfiche  or 
microfilm  outputs,  or  to  produce  simi¬ 
lar  products.  One  year  of  the  experience 
must  have  beer,  at  the  GS-7  level  in  the 
Federal  service  or  at  a  comparable 


service. 

Please  call: 

The  Library  of  Congress 
Employment  Office 
(202)  287-5620 

for  a  copy  of  Vacancy  Announcement 
#30461  and  an  application  form  (Per¬ 
sonal  Qualifications  Statement- 
Standard  Form  171).  Resumes  are  not 
accepted.Deadline  for  the  receipt  of 
appNcetions  is  August  4, 1983. 

CIVIL  SERVICE  STATUS  NOT  REQUIRED 
EQUAL  OPPORTUNITY  EMPLOYER 


j  165  Elmira  Loop,  Brooklyn  NY  11239. 

I  An  Equal  Opportunity  Employer. 

CO-OP  MANAGER 

The  Las  Vegas  Review- Journal  is  seeking 
I  an  experienced,  active,  newspaper  co-op 
manager  for  Nevada’s  largest  news¬ 
paper.  Write:  Advertising  Director,  Las 
'  Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas  NV  89125-0070.  An  equal  oppor¬ 
tunity  employer. 

LIVE  IN  beautiful  Northern  Minnesota. 
Immediate  opening  for  experienced 
advertising  salesperson.  Salary  plus 
commission.  Move  ahead  with  a  pro¬ 
gressive  company.  Send  resume  to  (or 
call);  (218)  741-5544.  Marlin  Hof- 
;  meyer,  Mesabi  Daily  News,  FXJ  Box  956, 
I  Virginia  MN  55792. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED 

TELEMARKETING 

MANAGER 

Wearea  1(X),000+  Southern  California 
daily  newspaper  with  an  excellent  oppor¬ 
tunity  for  a  "people  oriented,”  career- 
minded  manager.  The  right  candidate 
will  have  a  proven  track  record  in 
Advertising  Sales  Management.  The 
position,  which  reports  to  the  Vice  Presi¬ 
dent  of  Marketing,  is  responsible  for  a 
staff  of  40  and  revenue  in  excess  of  10 
million  dollars.  Send  resume  and  salary 
history  in  confidence  to  Box  5988,  Edi¬ 
tor  &  Publisher. 

HIGHLY  RESPECTED  Georgia  weekly 
has  challenging  position  for  do-it-all  ad 
person.  Sales,  paste  up,  spec  layouts. 
Experience  required.  Located  central 
Georgia.  Excellent  salary  and  commis¬ 
sion  plan  plus  company  benefits.  Growth 
potential  excellent.  Position  available 
immediately.  Call  or  write:  Jim  Kerce, 
The  Houston  Home  Journal,  PO  Drawer 
M,  Perry  GA  31069;  (912)  987-1823 
I  days  or  (912)  987-1385  nights. 

I  ARTIGRAPHICS 

;  THE  ALBUQUERQUE  JOURNAL  seeks  a 
;  skilled  professional  for  the  new  position 
:  of  Graphics  Director.  The  person  we  hire 
:  will  work  with  supervisors  to  ensure  con¬ 
sistency  of  design  throughout  the  paper, 
i  Must  have  mature  news  judgment  and 
!  know  photos,  typography  and  artwork 
including  use  of  color.  Include  work 
samples,  resume,  references  and  salaty 
'  requirements  in  first  letter  to:  Frankie 
;  McCarty,  Managing  Editor,  PO  Drawer  J, 
Albuquerque  NM  87103. 

_ CIRCULATION _ 

I  ASSISTANT  CIRCULATION  MANAGER 
'  Exciting  Zone  1  mini-chain  needs 
aggressive,  self-motivator  to  train  for  fu- 
!  ture  circulation  director’s  position.  Must 
'  have  thorough  knowledge  of  little  mer¬ 
chant  plan  plus  extensive  experience  in 
district  manager  supervision,  carrier 
I  sales  promotion,  and  customer  service. 

1  This  fast  growing  New  England  company 
,  offers  excellent  salary  and  benefits  to 
I  one  willing  to  work  and  achieve  in  this 
I  highly  competitive  area.  Send  full 
!  resume  and  salary  requirements  to  Box 
'  5963,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
2  fast-growing  weekly  newspapers  seek 
:  experienced  individual  to  establish  and 
I  maintain  its  circulation  department  and 
i  subscription  campaigns.  Send  resume 
,  to:  The  Messenger/Towson  Times,  2108 
N  Charles  St,  Baltimore  MD  21218, 
atten:  General  Manager. 

1  SALES  REPRESENTATIVE  for  large 
;  established  circulation  supplies,  prizes 
and  promotions  company.  Must  enjoy 
working  with  Circulation  Executives, 

.  meetinggoals,  and  providing  a  high  level 
j  of  senrice  to  our  customers.  Liberal  draw 
plus  commissions  and  expenses.  Reply 
Box  6(X)9,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER.  Large  news- 
paper  located  in  Zone  2  is  looking  for  an 
experienced  circulator  to  direct  and 
,  manage  single  copy  operation.  Ideal 
candidate  will  have  well-rounded 
!  circulation  background  and  ability  to 
I  effectively  manage  this  30  person 
:  department.  Reply  to  Box  6003,  Editor 
^  &  Publisher. 

:  ZONE  MANAGERS 

Zone  2  metro  seeks  sharp,  innovative 
*  candidates  for  the  position  of  Zone  man¬ 
ager.  Applicants  should  have  previous 
;  supervisory  experience  and  must  be 
'  strong  in  all  areas  of  circulation  home 
delivery.  Send  cover  letter,  resume  and 
;  salary  history  to  Box  6(X)2,  Editor  &Pub- 
i  lisher. 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


GREAT  OPPORTUNITY  TO  GROW 
Excellent  Zone  6  daily  seeks  qualified 
individual  to  manage  our  burgeoning  I 
circulation  grovrth-more  than  200%  in 
past  two  years.  Write  today.  Box  6025, 
Editor  &  Publisher. 


PROMOTION  MANAGER  i 
Zone  7  7-day  morning  paper,  31,000  j 
circulation  looking  for  a  self  starting,  j 
aggressive  promotion  manager.  Must 
have  a  proven  track  record. 
Responsibilities  include  single  copy,  | 
telephone  sales  and  carrier  crews. 
Excellent  opportunity-send  resume  to 

Box  6007,  Editor  &  Publisher. _ j 

CIRCULATION  SUPERVISOR  j 

Aggressive  circulation  supervisor 
needed  for  all  day  newspaper  in  Zone  9.  I 
Strong  background  in  sales  and  i 
administrating  circulation  programs.  [ 
Company  benefits  and  great  potential  for  | 
advancement.  Send  resume  and  salary  i 
requirements  to  Box  5957,  Editor  & 
Publisher.  I 


CIRCULATION  MANAGER  ; 
Circulation  manager  moving  up  to 
director’s  job.  Need  capable,  carrier- 
oriented,  promotion-minded  circulator , 
with  experience  and  knowledge  of  motor ' 
routes  and  independent  distributor  sys¬ 
tem.  Some  circulation  computer  I 
experience  essential.  AM  daily  and  Sun- 1 
day,  70,000-1-  circulation  in  Zone  1.  I 
Start  mid-$20M-liberal  benefits.  Send 
resume  along  with  salary  requirements  1 
to  Box  5983,  Editor  &  Publisher.  j 


CIRCULATION  MANAGER  ; 
Growing  Southeastern  daily,  lOOK 
circulation  is  seeking  a  professional  I 
circulation  executive.  Qualified  candi-  j 
dates  must  possess  strong  leadership  I 
skills  to  develop  and  direct  a  large  results ! 
oriented  staff.  The  individual  we  seek  is  i 
aggressive,  innovative  and  has  demon- ' 
strated  successful  circulation  manage¬ 
ment  experience.  We  offer  an  excellent ! 
opportunity  for  the  professional  who  can  i 
make  things  happen.  Submit  resume: 
and  sala^  history  in  complete  confi-| 
dence  to  Box  5984,  Editor  &  Publisher.  I 


CIRCULATION  SALES  MANAGER  I 
Daily  newspaper  in  Zone  2  has  opening! 
for  aggressive  individual  capable  ofj 
motivating  people  in  circulation  sales. 
Strong  sales/marketing  experience! 
necessary.  TMC  conversion  experience; 
helpful.  Position  answers  directly  toj 
circulation  manager.  Send  resume  and  i 
salary  requirements  to  Box  6019,  Editor 
&  Publisher.  I 


EDITORIAL 


THE  FREEPORT  JOURNAL-  i 
STANDARD,  a  19,000  circulation  PM  in  | 
Northwest  Illinois,  is  looking  for  some-  | 
one  who  can  lay  out  clean,  appealing 
pagesandwhohasaflairforheadlines.  1  j 
to  2  years  experience  preferred.  Some  i 
copy  editing  possibilities  as  well.  Send  | 
resume  ana  tearsheets  tO:  Warren  Wil¬ 
son,  Editor,  Freeport  Journal-Standard,  i 
27  S  State  Av,  Freeport  IL  61032. 


TV  MAGAZINE  EDITOR/WRITER  with 
top  layout,  production  skills,  flair, 
imagination  and  a  sharp  understanding 
of  pop  taste.  Plus  ability  to  write  hard¬ 
hitting  local  and  national  television  fea¬ 
tures.  Major  metropolitan  daily.  Zone  1. 
Send  replies  to:  Joe  Robinowitz,  Editor, 
Boston  Herald,  1  Herald  Square,  Boston 
MA  02106. 


THE  LAS  VEGAS  Review-Journal  is  seek¬ 
ing  an  experienced,  active,  newspaper 
co-op  manager  for  Nevada's  largest 
newspaper.  Call  or  write: 

Advertising  Director 
Las  Vegas  Review-Journal 
PO  Box  70 
Las  Vegas  NV  89125 
AN  EQUAL  OPF^RTUNITY  EMPLOYER 

44 


ASSISTANT  NEWS  EDITOR 
The  Quad-City  Times  (65,000  daily  and 
85,000  Sunday)  needs  a  superior  copy 
editor  to  be  second-in-charge  of  night 
operation.  Applicant  needs  excellent  i 
desk  skills  coupled  with  the  ability  to  ! 
manage  people  and  meet  deadlines. 
Superb  news  judgment  is  a  must  for  this 
job,  which  involves  supervising  the  en¬ 
tire  night  operation  at  least  2  nights  a 
week.  Send  resume  and  work  samples 
to:  Dan  Hayes,  PO  Box  3828,  Davenport  j 
lA  52808.  I 

- I 

ARIZONA  6-day  daily  needs  a  photojour-  1 
nalist  who  can  blend  pictures  and  words 
to  make  music.  Ex^nding  staff  also  I 
needs  reporting  and  editing  talent  for  i 
daily  and  weekly  newspapers.  Mail  | 
resume,  references,  samples  to:  Dono-  j 
van  M.  Kramer  Jr,  Associate  Publisher,  I 
Casa  Grande  Dispatch,  PO  Box  639,  j 
Casa  Grande  AZ  85222. 


ASSISTANT  CITY  EDITOR  j 
Wanted  to  help  supervise  a  20  reporter  ; 
news  staff  on  a  50,000  circulation  7  day  | 
daily.  Proven  supervisory  writing  and 
editing  skills  required.  Please,  written  I 
applications  only  to:  Dave  Swearingen, 
Managing  Editor,  PO  Box  D-192,  New 
Bedford  MA  02742. 


ADVERTISING  MANAGER/EDITORIAL 
Our  Ohio  hometown  weekly  needs  a  per- 
son  to  complete  our  staff.  Sales 
experience  a  must,  editorial  experience  I 
a  plus.  Salary  commensurate  with  your  [ 
skills.  Box  6029,  Editor  &  Publisher, 


ATTENTION 
AMERICA’S 
BRIGHTEST 
COPY  EDITORS 

The  Boston  Herald,  America’s 
brightest  new  newspaper,  is 
searching  the  country  for 
talented  copy  editors.  We  want 
people  who  can  make  a  tabloid 
page  sing.  They  must  be  the  tops 
at  layout,  making  the  most  of  a 
photo,  and  writing  powerful 
headlines.  For  people  with  ideas 
and  ambition  who  thrive  on 
pressure  and  hard  work,  the 
new  Boston  Herald  offers  the 
chance  of  a  lifetime.  If  you  think 
you  have  what  it  takes,  write  to: 

Joe  Robinowitz,  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston  MA  02106 


THE  SACRAMENTO  BEE  is  looking  for  i 
an  Agribusiness  Writer.  Individual  must  | 
have  4-5  years  of  experience,  with  a  j 
background  in  agricultural  or  business 
reporting.  Your  application  should 
include  a  brief  discussion  of  how  you 
think  agriculture  should  be  covered. 
Competitive  salary  and  benefits.  Please  | 
write:  David  Jensen,  Executive  Business  j 
Editor,  The  Sacramento  Bee,  PO  Box; 
15779,  Sacramento  CA  95852. 

An  Equal  Opportunity  Employer. 


;  BUSINESS  EDITOR  ! 

To  supervise  staff  of  7  with  responsibilit- : 
iesfordirecting,  planningand  producing 
,  business  news  coverage  for  5-day  after- 
j  noon  paper  and  7-day  morning  paper. 

'  Prefer  previous  experience  in  business 
news.  Previous  management  experience 
required.  Send  written  application  and 
resume  to:  Mary  E.  Kress,  Assistant 
I  managing  Editor,  The  Florida  Times- 
Union  and  Jacksonville  Journal,  PO  Box  i 
1949F,  Jacksonville  FL  32231. 


SPORTS  EDITOR 

Medium-sized  daily  newspaper  seeks  a 
Sports  Editor  to  handle  three-person  I 
staff  plus  part-timers  and  correspon-  j 
dents.  Must  have  ability  to  supervise  lay-  i 
out  and  design  of  section,  write  col-  | 
umns,  deal  with  people.  College  and  ; 
prep  sports  heavily  emphasized.  Com-  : 
petitive  salary  and  benefits.  Send  ^ 
resume  and  clips  to:  I 

Personnel  Manager  ; 

Southern  Illinoisan 
PO  Box  2108 
Carbondale  IL  62901 


SPORTS  COPY  EDITOR,  WRITER 
We  need  an  aggressive,  talented  sports 
reporter  and  an  equally  strong  sports 
desk  person  to  join  a  fast-growing, 
50,000-circulation  AM  daily  in  Zone  9. 
Writer  needs  ability  to  dig  out  the 
unobvious  stories  as  well  as  cover  games 
and  events,  and  to  write  clearly  and 
concisely.  Desk  person  must  have  good 
editing  skills  and  a  flair  for  page  design. 
Both  must  be  willing  to  work  hard  in  a  j 
very  competitive  market.  Send  resume,  | 
clips  and  a  letter  explaining  career  plans 
to  Box  6030,  Editor  &  Publisher. 

BUSINESS  WRITER 
Versatile  self-starter  for  six-person  busi¬ 
ness  news  staff  on  Zone  8  AM/PM/ 
Sunday,  circulation  200,000-1-.  Mid- 
Augustopeningfortalented  reporterwho 
loves  to  dig  and  knows  business  writing 
doesn’t  have  to  be  boring  to  be  good.  Two 
years’  daily  experience  required.  Send 
resume,  clips  and  cover  letter.  Box 
6016,  Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR  for 
15,000  daily.  Ideal  applicant  will  work 
in  Midwest  and  have  experience  in 
supervision  and  editorial  writing.  Outgo¬ 
ing  person  desired.  Box  6021,  Editor  & 
Publisher. 


BUSINESS  EDITOR 
Rapidly  growing  business  publication  in 
New  England  is  looking  for  a  Rhode 
Island  based  editor.  Knowledge  of  busi¬ 
ness  plus  business  writing  skills  are  a 
must.  Send  cover  letter,  resume,  clips 
and  salary  requirements  to  Box  5960, 
Editor  &  Publisher. 


COPY  EDITORS 

Arizona  Republic  seeks  experienced 
copy  editors  for  news  and  features  desks. 
Tryout  mandatory.  Send  resumes,  with 
references,  to:  Mr.  Clair  Cobb,  News  Edi¬ 
tor,  Box  1950,  Phoenix  AZ  85001. 


CITY  EDITOR,  community  oriented 
Northeast  Texas  medium  sized  daily.  Re¬ 
quires  at  least  three  years  experience  as 
city  editor,  or  assistant  city  editor  of  a 
daily  newspaper,  VDT  experience.  Send 
resume  and  salary  requirements  to  Box 
5955,  Editor  &  Publisher. 


CITY  EDITOR 

Must  be  able  to  motivate  experienced 
staff  of  Zone  5  80,000  daily.  High 
energy  level,  city  desk  experience 
essential.  Position  requires  proven  abil¬ 
ity  to  write,  edit  and  build  those  skills  in 
others.  Salary  and  benefits  are  competi¬ 
tive.  Opportunity  for  personal  growth  in 
this  situation.  Send  resume  and  a  copy 
ofyourpaperto Box 5977,  Editor&Pub- 
lisner. 


CARIBBEAN  DAILY  is  seeking  a  talented 
writer  to  join  its  five-man  sports  staff. 
Applicants  should  have  at  least  three 
years  experience  and  preferably  some 
knowledge  of  Spanish.  Submit  resume, 
best  cl  i  ps  and  at  least  three  references  to 
Box  6004,  Editor  &  Publisher. 


CITY  EDITOR 

Daily-Sunday  newspaper  of  20,000 
circulation  in  Northwest  is  looking  for  a 
city  editor  to  supervise  staff  of  1 1  young, 
aggressive  reporters  and  photographers. 
Progressive  paper  that  emphasizes  good 
writing  and  modern  layout.  Location  in 
area  of  great  natural  beauty.  Experience 
preferred.  Send  resume,  clips  (our  city 
I  editor  must  be  a  good  writer)  and  salary 
!  history  plus  references  to  Box  5862, 

!  Editor  &  Publisher. 


I  DIVERSIFIED  Midwest  company  needs 
j  experienced  magazine  feature  writer  to 
;  produce  professional  quality  articles 
!  with  minimum  supervision.  Experience 
I  in  engineering,  science  or  finance  writ- 
:  ingwill  help.  Some  travel.  To  $32,000. 
i  Box  5976,  Editor  &  Publisher. 


THE  CORVALLIS  GAZETTE-TIMES,  a 
1 5,000-circulation  daily  in  western  Ore- 
gon’s  Willamette  Valley,  has  three 
openings. 

PHOTO  EDITOR.  Will  be  responsible  for 
supervising  a  full-time  photo  staff  of 
three,  coordinating  photo  coverage, 
photo  editing  and  photo  content  for  all 
sections  of  the  paper,  plus  design  of  full- 
page  story/photo  features.  Ability  to  lead 
and  organize  are  crucial.  Two  years  as  a 
full-time  photographer  for  a  daily  re¬ 
quired;  supervisory  experience  pre¬ 
ferred.  This  is  a  new  position;  the  photo 
editor  will  have  a  hand  in  designing  a 
new  Sunday  edition.  Starting  salary: 
$20,000  to  $22,000. 

ASSISTANT  CITY  EDITOR.  Will  be 


responsible  for  the  content  of  several 
weekend  sections.  Skills  in  copy  editing, 
idea  generation,  layout  and  design,  and  ' 
supenrision  are  essential.  Two  years  of ! 
reporting  and  one  in  desk  work  required,  i 
This  is  a  new  position.  Starting  salary:  i 
$19,000  to  $21,000.  I 

GENERAL  ASSIGNMENT  REPORTER. ! 


A  generalist  in  news  and  features  who  ’ 
also  covers  science,  consumer  issues,  | 
and  technology  in  a  university  town. 
Writing  flair  and  aggressiveness  needed. ! 
Two  years  as  a  full-time  reporter  on  a 
daily  required.  Starting  salary:  $15,500  j 
to  $18,500. 

Photo  editor  applicants  send  letter,  tear- 1 
sheets  and/or  slides  (no  photo  boards)  I 
to:  Rodney  J.  Deckert,  Editor,  PO  Box 
368,  Corvallis  OR  97339.  i 

Assistant  city  editor  and  reporter  appli- 1 
cants  send  letter  and  tearsheets  orclips ' 
to:  Kay  Black,  City  Editor,  above; 
j  address.  -  ! 

Deadline  for  application  JULY  29. 


EDITORIAL  WRITER 
Pulitzer  Prize-winning  metropolitan  dai¬ 
ly  in  Southeast  seeks  highly  competent 
^itorial  writer  who  must  be  prepared  to 
research  and  write  on  a  broad  range  of 
issues.  Send  published  examples  and 
resume  to  Box  5920,  Editor&  Publisher. 


EXECUTIVE  SPORTS  EDITOR  with 
strong  leadership  qualities  and  proven 
managerial  abili^  to  direct  20  -i-  staff  on 
Zone  2  60,000 -t-  daily  and  Sunday  AM. 
Areas  of  coverage  include  professional 
baseball,  hockey,  basketball,  football, 
major  college  and  amateur  athletic 
events  with  heavy  emphasis  on  local  high 
school  and  community  sports.  We  want 
someone  with  boundless  energy,  real 
curiosity  and  an  ability  to  stimulate 
excellent  writing.  Salary  in  $30,000 
range.  Box  5974,  Editor  &  Publisher. 


HIGHER  EDUCATION  WRITER 

Immediate  opening  for  experienced 
reporter  and  polished  writer  for 
statewide  beat.  Send  resume,  refer¬ 
ences,  clips  and  salary  requirements  to: 
Irwin  Smallwood,  Greensboro  News  & 
Record,  PO  Box  20848,  Greensboro  NC 
27420-0848.  EOE. 

INVESTIGATIVE  REPORTER 
To  work  on  newly  formed  special  projects 
team.  Strong  reporting  background  re¬ 
quired.  At  least  4  years  experience  on  a 
daily  newspaper.  Send  written  applica¬ 
tion,  resume  and  clips  to:  Mary  E.  Kress, 
Assistant  Managing  Editor,  The  Florida 
Times-Union  and  Jacksonville  Journal, 
PO  Box  19949F,  Jacksonville  FL 
32231. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


SPORTS  COPY  EDITOR 

Strong  copy  editing  skills  a  must.  Prev- ! 
ious  experience  in  sports  preferred.  1 
Send  written  application  and  resume  to:  i 
Carole  Fader,  Executive  Sports  Editor,  | 
The  Florida  Times-Union  and  Jackson¬ 
ville  Journal,  POBox  1949F,  Jacksonvil-  ! 
leFL  32231. 

1 

SOUTH  FLORIDA  weekly  seeks! 
experienced  reporter-photographer,  self  { 
starter  with  ideas.  Many  benefits.  New  ■ 
York  Times  Company.  Contact:  William  ' 
Gentry,  Marco  island  Eagle,  PO  Box  I 
579,  Marco  Island  FL  33937.  Phone;  j 
(813)  394-7592.  | 

FEATURE  WRITER  | 

Nevada's  largest  newspaper  seeks  pro- 1 
ductive,  imaginative  feature  writer  with  ; 
editing,  layout  experience-and  enough 
talent  to  transform  mundane  subjects  : 
into  bright  copy.  Story  ideas  limited  only  j 
by  reporter's  creativity  and  initiative,  j 
Newspaper  experience  mandatory.  Send  1 
resumes  and  clips  to:  Rob  Powers,  Living  | 
Editor,  Las  Vegas  Review-Journal,  PO 
Box  70,  Las  Vegas  NV  89125.  No  phone  I 
calls  please.  j 

GRAPHIC  ARTIST  | 

For  the  fastest-growing  newspaper  in  | 
New  England.  Applicant  should  have  at ; 
least  2-4  years  experience  in  page  layout  | 
and  type  spec.  Experience  in  photo  air- 1 
brush  and  illustration.  Maps  and  charts 
would  be  a  plus.  Interested  and  qualified  1 
candidates  should  send  resume  to:  1 

Ed  Barrett 

Art  Director  ! 

Boston  Herald 

1  Herald  Square  I 

Boston  MA  ()2106  j 

SPORTS  WRITER-photographer  for  two  i 
national  award  winning  weekly  newspap¬ 
ers,  Zone  7,  close  to  three  metropolitan 
centers.  Must  have  strong  photography  I 
skills.  Excellent  opportunity  for  | 
advancement  to  editor  position.  Send  ! 
resume,  salary  requirements  to  Box 
59B6,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  fast,  ! 
experienced  newsperson  in  English 
Caribbean  where  most  population  is 
black.  You  may  be  required  to  write  and 
edit  most  of  material  for  small  weekly. 
Salary  small  but  ownership  share  possi¬ 
ble.  Send  resume  and  salary  require¬ 
ment  to  Box  6011,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest  1 
Marketing  Limited,  Box  365B-J,  Lacey  : 
WA  98503. 

NEWS  EDITOR — for  fast-growing  sub-  j 
urban  group  in  upstate  New  York  seeks  i 
experienced  supervisor  to  direct  sub¬ 
urban  news  desk.  Some  editorial,  layout  j 
and  administrative  skills  needed.  Re- ! 
quire  BA  degree  and  3-5  years  related  j 
experience.  Reply  Box  5970,  Editor  &  | 
Publisher.  1 

MANAGING  EDITOR  for  4000  circula¬ 
tion  twice  weekly.  Will  also  coordinate 
edit  staff  of  3  other  small  weeklies  of 
2000  circulation  each.  Minimum  4 
years  community  newspaper  experience. 
William  Brehm,  San  Luis  Publishing  Co, 
1253  West  1  St,  Los  Banos  CA  93635. 

REPORTER  j 

The  Sacramento  Bee  has  an  opening  for  | 
a  reporter  in  home  fashions.  Individual : 
must  have  excellent  writing  skills  with  an 
ability  to  cover  a  wide  range  of  topics  in  1 
the  home  fashions  and  interior  design 
field.  Familiarity  with  contemporary  i 
California  living  styles  is  important.  | 
Competitive  salary  and  benefits.  Please  | 
send  resume  and  salary  history  to:  Per- 1 
sonnel  Department,  The  Sacramento ' 
Bee,  PO  Box  15779,  Sacramento  CA  | 
95S52.  i 

An  Equal  Opportunity  Employer.  | 

HOME  FASHIONS  EDITOR 

The  Sacramento  Bee  is  looking  for  a 
home  fashions  editor.  Individual  must 
have  thorough  knowledge  of  interior 
design,  home  fashions,  furniture  design, 
home  entertainment  and  lifestyle 
trends.  Must  also  have  strong  experience 
in  copyediting,  layout,  photography,  and 
artwork.  Competitive  salary  and 
benefits.  Please  send  resume  and  salary 
history  to:  Personnel  Department,  The 
Sacramento  Bee,  PO  Box  15779,  Sac¬ 
ramento  CA  95852. 

An  Equal  Opportunity  Employer. 

RELIGION  REPORTER 
Successful  applicant  must  be  able  to 
handle  investigative  work,  profiles, 
theological  disputes  and  prepare  a  week¬ 
ly  religious  page  feature  and  briefs  col¬ 
umn.  The  position  requires  a  college 
degree,  reporting  experience  and  a 
knowledge  and  interest  in  religion.  Send 
resume,  references  and  clips  to:  Don 
Hunt,  Metro  Editor,  The  Virginian-Pilot 
and  The  Ledger-Star,  150  W  Brambleton 
Av,  Norfolk  VA  23510. 

MANAGING  EDITOR  for  official  news¬ 
paper  of  midwest  Catholic  Archdiocese 
to  begin  early  in  September.  Must  have 
substantial  experience  on  copy  desk, 
appreciate  unique  demands  and  oppor¬ 
tunities  of  weekly  newspaper  and  have  a 
working  knowledge  of  state  of  the  art 
technology.  Journalism  degree  and  faith 
commitment  to  the  Catholic  church  re¬ 
quired.  Salary  $28-30,000.  Send 
resume  and  references  to:  Search  Com¬ 
mittee,  244  Dayton  Av,  St  Paul  MN 
55102.  NO  CALLS.  Respond  by  August 
19. 

REPORTER 

On  coal  issues,  primarily  transportation, 
needed  for  weekly  newsletter.  Job 
includes  editing  biweekly  on  coal  com¬ 
bustion  and  researching  for  quarterly 
coal  rail  tariff  sen/ice. 

EDITOR 

Wanted  for  established  publication  on 
enhanced  oil  recovery.  Background  in 
business  or  technical  reporting  a  must. 
Competitive  salary/benefits  package 
with  expanding  newsletter  firm.  Send 
resume  and  clips  to:  Pasha  Publications, 
1401  Wilson  Blvd,  Arlington  VA  22209. 

1  Non-smoking  office.  No  phone  calls. 

NEWS  LAYOUT  EDITOR  by  Florida  daily. 
If  you  have  a  minimum  of  three  years' 
editing  experience  on  a  daily  newspaper, 
have  an  inclination  and  a  verifiable  tal¬ 
ent  for  modern,  modular,  horizontal  lay¬ 
out  and  a  quick,  solid  news  and  graphic 
sense,  we  may  be  interested  in  you.  If 
you  have  these  qualifications  and  are 
looking  for  career  advancement  based  on 
strong,  proven  layout  skills  or  potential, 
you  may  be  the  person  we're  looking  for. 
If  you,  however,  are  hoping  to  become  a 
layout  expert  overnight  or  have  done  only 
copy  editing  for  years,  please  don't 
apply.  Send  cover  letter,  references,  full 
samples  to  Box  5969,  Editor  &  Pub¬ 
lisher. 

I  SMALL  ZONE  6  daily  committed  to 
;  excellence  seeking  someone  to  put  LIFE 
into  its  lifestyle  section.  Job  calls  for 
writing  and  layout  ability,  ideas  and 
energy.  Prefer  at  least  2  years  experience 
but  will  consider  eager,  talented  J-grad. 
Box  5903,  Editor  &  Publisher. 

E  &  P  Classifieds — 

As  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


NEWS  EDITOR 

The  Seattle  Times  is  looking  for  a  leader : 
to  direct  a  news  and  copy  desk  staff  of  28 
and  coordinate  the  content  of  the  entire 
newspaper,  with  special  responsibilities 
for  our  500,000  circulation  Sunday  edi- 1 
tion. 

Must  have  well  demonstrated  leadership  ' 
and  news  skills  and  a  track  record  of  i 
accomplishment.  Minimum  5  years  ; 
newsroom  supervisory  experience  pre- 1 
f  erred. 

Send  resume  and  salary  history  tO:  ' 

R.  C.  Follett  ' 

The  Seattle  Times 
PO  Box  70 
Seattle  WA  98111 

M/F/H  Equal  Opportunity  Employer 

NEWS  EDITOR  needed  for  small  but 
growing  Louisiana  weekly.  Job  could 
lead  to  much  greater  responsibility  than 
it  currently  entails.  Dedication  to  quali¬ 
ty,  community  journalism  a  must.  Don't 
bother  to  apply  if  you  aren't  willing  to 
work  and  make  this  the  best  newspaper 
in  the  state.  Preference  given  to  appli¬ 
cants  from  Zones  4  and  6,  but  everyone 
will  be  considered.  Call  Charles  Baldwin 

at  (318)  256-6666. _  . 

WANTED:  Editor/general  manager  for  , 
The  DIALOG,  40,000  weekly.  Catholic 
Diocese  of  Wilmington  DE.  Editing,  writ¬ 
ing,  graphics,  managerial  experience 
necessary.  Photographic  skills  highly 
desirable.  Applicant  should  have  , 
knowledge/understanding  of  Catholic  i 
religion.  Address  resume  and  writing 
samples  to:  ' 

Search  Committee 
The  Dialog 

c/o  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 
WE  NEED  AN  OUTSTANOING  COPY 
EDITOR  who  can  do  it  all-especially  work 
with  reporters.  Should  have  at  least  two 
years'  experience.  Write:  Bob  Campbell, 
Managing  Editor,  The  Evening  Times, 
PO  Box  307,  Pawtucket  Rl  02862. 
Include  some  clips  that  show  me  how 
good  you  are  and  tell  me  your  salary  re- 
quirements. _ _ _ 


ENERGETIC  and  highly  organized  and 
orderly  person  needed  for  Librarian  for 
daily  newspaper.  Microfilm  reader/ 
copier  experience.  Typing  and  filing 
skills  essential.  Send  resume  and  cover 
letter  tO:  Personnel,  SAVANNAH  NEWS 
PRESS,  PO  Box  1088,  Savannah  GA 
31402. 


EDITOR  for  twice  weekly  newspaper  with 
80,000  circulation.  We  are  seeking  a 
highly  motivated,  people-oriented  pro¬ 
fessional  with  ability  to  help  develop 
long-term  strategy  and  handle  effective¬ 
ly  day-to-day  newsroom  operations. 
Competitive  and  quality  conscious  mar¬ 
ket.  Part  of  a  large  communications 
company  on  the  move.  Please  send  letter 
with  resume,  including  compensation 
history  to:  Frank  C.  Scavuzzo,  Publisher, 
Ocean  County  Reporter,  PO  Box  908, 
Toms  River  NJ  08753. 

FUTURE  EDITORSHIP 
Experienced  reporter  with  talent,  ability 
and  interest  to  assume  editor's  position 
in  12  to  18  months  on  suburban/rural 
weekly  in  Western  Oregon.  Successful 
applicant  will  have  journalism  degree,  2 
to  5  years  reportin^editing  experience, 
possess  ability  to  supervise,  motivate 
and  edit  a  4  member  staff  and  12  county 
stringers,  write  local  editorials,  features 
and  news  stories.  Position  will  require 
establishing  residence  in  the  communi¬ 
ty.  Starting  salary:  $12,000to$14,000 
plus  generous  fringes.  Send  resume  with 
clips  and  cover  letter  tO:  Times  Publica¬ 
tions,  PO  Box  370,  Beaverton  OR 

97075  no  later  than  July  28. _ 

SPORTS  SLOT/COPY  EDITOR  to  lay  out 
pages,  write  headlines,  edit  local  and 
wire  copy.  This  is  primarily  a  slot  position 
for  an  experienced  copy  editor-not  a  writ¬ 
ing  position.  Must  have  excellent  com- 
marid  of  the  English  language,  accuracy, 

I  flexibility,  ability  to  work  under  deadline 
I  pressure,  graphic  arts  and  layout  skills 
'  and  supenrisory  talent.  Minimum  of  2 
:  years  of  daily  sports  desk  experience. 

:  Send  resume,  cover  letter,  work  samples 
:  and  references  to:  Paul  Walsh,  Night 
Sports  Editor,  The  News-Gazette,  48 
Main  St,  Champaign  IL  61820.  No 
I  phone  calls,  please. _ 


FINANCIAL  SECTION  EDITOR 

The  Providence  Journal  has  an  opening  for  an  experi¬ 
enced  financial  copy  editor  to  serve  as  the  desk  chief 
for  the  staff  of  our  Financial  Department.  Duties  will 
include  responsibility  for  copy  editing,  story  selec¬ 
tion,  layout  and  general  coordination  of  the  major 
Sunday  business  section  and  special  Tuesday  busi¬ 
ness  sections  as  well  as  a  supervisory  role  in  the 
production  of  daily  AM  and  PM  financial  pages. 
Qualifications  include  financial  news  reporting  and 
desk  experience,  clear  and  effective  editing  skills,  a 
creative  sense  of  page  design  and  newspaper 
graphics,  familiarity  with  computer-based  front  end 
editing  systems  and  the  ability  to  coordinate  opera¬ 
tions  with  the  Production  Department.  Academic, 
background  in  finance  and/or  economics  helpful. 

If  interested,  send  resume,  including  salary  history  to: 

Paul  Reeve 

Personnel  Administrator 
Providence  Journal  Company 
75  Fountain  Street 
Providence  RI  02902 

An  Equal  Opportunity  Employer  M/F 
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PRESSROOM 


HELP  WANTED 
PRODUCTION 


THE  CHICAGO  REPORTER,  a  monthly  j 
investigative  publication  on  racial  and  | 
urban  issues  in  metropolitan  Chicago,  | 
seeks  a  Spanish  speaking  journalist  to  i 
specialize  in  Latino  affairs.  Reporting  ! 
experience  necessary.  Salary:  $1^000-  ! 
$20,000.  Send  resume  and  writing  i 
samples  tO:  The  Chicago  Reporter,  18  I 
South  Michigan  Av,  Chicago  IL  60603.  | 

THE  EUGENE  (OREGON)  Register-  i 
Guard  is  seeking  an  experienced  editor  ' 
who  can  successfully  undertake  the 
challenge  of  producing  a  top  quality  life-  | 
style  section  as  well  as  coordinate  prep-  i 
aration  and  production  of  a  TV  tab  and  an  | 
arts  and  entertainment  section.  i 

The  Register-Guard  is  a  70,000  daily  ] 
that  places  a  premium  on  aggressive  j 
reporting,  superior  writing  and  editing  : 
and  top-notch  design.  The  editor  will  re-  j 
port  to  the  managing  editor,  but  is 
expected  to  work  cooperatively  with  the 
ci^  desk  and  other  departments.  An 
experienced,  enthusiastic  staff  pro¬ 
duces  four  distinctive  sections;  a  Sun¬ 
day  lifestyle  section,  a  Tuesday  food  sec¬ 
tion,  a  Thursd^  arts  and  entertainment 
section  and  a  Saturday  TV  tab. 
Applicants  must  have  a  college  degree, 
combination  of  five  years  successful 
newspaper  reporting,  editing  and  super-  | 
viscry  experience,  superior  writing  and  ! 
page  design  skills,  good  communication 
with  co-workers,  willingness  to  help  staff 
members  polish  skills,  and  the  tempera¬ 
ment  to  represent  the  newspaper  effec¬ 
tively  to  the  public. 

Qualified  applicants  only  should  apply 
by  resume  and  supporting  materials  no 
later  than  Friday,  August  5,  1983  to: 
Lifestyle  Editor,  Personnel  Department, 
PO  Box  10188,  Eugene  OR  97440.  No 
telephone  inquiries  regarding  position  or 
status  of  application  please.  All  appli¬ 
cants  will  receive  written  response  by 
August  26, 1983.  An  Equal  Opportunity 
Employer. 


CARTOONIST 


WRITER/COMIC/gag  artist.  Comic  strip 
development  experience.  Box  5916, 
Editor  &  Publisher. _ 


FREELANCE 


WANTED:  Experienced  feature  writers 
for  new  monthly  telephone  retailing 
trade  magazine.  u>ntact:  Bob  Ankosko, 
60  E  42  St,  Suite  3415,  New  York  NY 
10165;  (212)  682-7320. _ 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a- 
month  subscription  rates.  M  Sternman, 
68-38  Yellowstone,  Forest  NY  11375. 


MAILROOM 


MAILROOM  MANAGER  for  medium 
sized  AM  daily  in  Zone  6.  Top  position  in 
mailroom  requires  intelligent,  aggres¬ 
sive  individual  looking  for  challenge  with 
growing  organization.  Sheridan 
experience  a  must.  Compensation  pack¬ 
age  includes  performance  bonus.  Send 
resume  and  salary  history  to  Box  5704, 
Editor  &  Publisher. 


MAILROOM  SUPERVISOR 
Zone  2  commercial  publication  printing 
plant  is  seeking  experienced  supen/isor 
to  head  up  mailroom.  Must  know 
Cheshire  mailing  equipment,  Signode 
tying  machine,  Muller-Martini  stackers 
and  be  flexible  with  shift  hours.  Current 
opening  is  salaried  position  with  full 
benefits.  Send  qualifications  and  salarv 
requirements  to  Box  6013,  Editor  & 
Publisher. 
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MARKETING  RESEARCH  | 
Research  manager  experienced, 
degreed  circulation,  editorial  and  gener-  ! 
alist  researcher  needed.  This  is  a  senior  j 
research  position.  Marketing  degree  and  ; 
planning  experience  preferred.  I 

We  are  a  top  15  market  newspaper  that  ' 
offers  excellent  benefits,  starting  salary  | 
about  30-34K  with  scheduled  perform-  i 
ance  based  salary  reviews  and  MBO  | 
potential.  { 

Most  of  all,  we  offer  a  stimulating  work-  i 
ing  environment  with  ample  challenge 
and  creative  flexibility.  Respond  in  con-  , 
fidencetoBox6031,  Editors  Publisher,  j 


To  help  us  expedite  your  ques-  | 
tions,  claims  and  payments  re-  I 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  i 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account.  ! 


PHOTOGRAPHER 


NEWS  BUREAU  PHOTOGRAPHER  ! 
Needed  for  University  staff  position.  | 
Must  have  proven  skills  as  a  photojour¬ 
nalist  with  experience  in  news,  feature 
photography,  and  darkroom  expertise  for  j 
I  wide  range  of  photographic  assign-  I 
i  ments.  Creativity  and  initiative  stressed  j 
'  in  addition  to  camera  work,  darkroom 
production,  writing  of  descriptive  mate-  | 
rial,  maintenance  of  files,  inventory  and  j 
records.  Salary  commensurate  with 
training  and  experience.  Submit  resume 
to:  Personnel  Department,  East  Carolina  I 
University,  Greenville  NC  27834;  (919) ' 
1  757-6352.  I 


!  PHOTOJOURNAUSM 

'  A  SMALL  established  weekly  newspaper  I 
'  in  beautiful  island  on  Southeastern  | 
,  Bahamas  chain  needs  photojournalist,  i 
I  Responsible  for  writing  for  nevrspaper  i 
I  and  bimonthly  magazine.  Experience  in 
'  editing  and  photography  desirable.  For 
I  immediate  appointment  call  Miami 
1  office;  (305)  665-3478  or  write:  5790 
I  Southwest  80  St,  Miami  FL  33143.  i 


I  CHIEF  PHOTOGRAPHER 
j  The  Idaho  Statesman,  57,000  AM, 

:  needs  an  experienced  chief  photo¬ 
grapher  to  carry  on  high  level  of 
photojournalism.  Must  be  a  good  photo- 
I  grapher,  have  good  graphics  ability  and 
I  have  management  experience  for  staff  of 
four.  Send  resume  and  portfolioto:  Man¬ 
aging  Editor,  PO  Box  40,  Boise  ID 
83707. 


PRESSROOM 


I  PRESSROOM  MANAGER— SKILLED 
.  INDIVIDUAL  with  proven  achievements 
;  in  leadership  quality  reproduction  and 
‘  efficiency.  The  pressroom  has  9  Hoe 
units  converted  offset.  27  Goss  mark  II 
units  are  currently  being  converted.  This 
;  is  the  top  pressroom  position.  Please  i 
apply  by  letter  and  resume  to:  G.W.  j 
j  Wright,  Director  of  Personnel,  Tampa  i 
1  Tribune,  PO  Box  191,  Tampa  FL33601.  j 

'  PRESSMAN— 7  day  PM  mid  30's  | 
I  circulation  midwest  daily  newspaper  has 
an  immediate  opening  for  an  energetic 
I  quality/waste  conscious  individual  with 
I  at  least  4  years  experience  to  work  on  our 
'  7  unit  3  color  deck  Goss  Headliner  con- 
;  verted  to  Harris  DiLitho.  Offset  or  ink/ 

;  water  balance  experience  is  a  plus  but 
!  not  a  must  for  the  right  individual, 
j  Excellent  wages  and  benefits.  Union 
I  Shop.  Send  resume  with  references  to: 

G.  Morgan,  Battle  Creek  ENQUIRER, 
j  155WestVanBuren  Street,  Battle  Creek 
I  Ml  49016.  No  phone  calls  please. 


EXPERIENCED  Web  Offset  pressman 
needed  for  Goss  Metro.  We  are  a  Zone  4  ■ 
Daily  which  also  does  commercial  work, 
and  need  at  least  one  experienced  press-  ; 
man.  Knowledge  of  Spanish  would  be  | 
helpful.  Send  resume  with  telephone  | 
numberto:  ‘Pressman,’  12575 SW 69th 
Ct,  Miami  FL  33156.  I 


EXPERIENCED  PRESS-CAMERA  super-  | 
visor  for  Cottrell  845  8-unit  press,  i 
Experience  on  small  Goss  presses  a  plus  J 
also.  Will  report  to  Production  Manager  ! 
in  Zone  6-Gulf  Coast.  Insurance-profit 
sharing,  excellent  salary-flexible  work¬ 
ing  hours-send  resume  and  salary  history 
to  Box  6020,  Editor  &  Publisher. 

PRESS  FOREMAN  WANTED— 
experienced  operator  for  5  unit  Goss 
CXrmmunity  press.  Must  be  on  job  August 
15  to  help  supervise  installation,  then 
take  over  as  production  foreman.  Will 
also  assist  in  business  office.  Write  giv¬ 
ing  experience,  references,  salary  re¬ 
quirements  to  Box  5981,  Editor  &  Pub¬ 
lisher. 


PRESSROOM  FOREMAN— Zone  5  plant 
with  5  unit  Newsking,  doing  commercial 
and  newspapers.  Will  work  hands  on 
press,  supervise  press  operators  and 
mailroom  operations.  Exf^rience  with 
spot  and  process  color  necessary. 
Excellent  salary  and  benefit  package. 
Reply  in  confidence  to  Box  5991,  Editor 
&  Publisher. 


PRODUCTION 


GENERAL  MANAGER- 
PRODUCTION  SERVICES 
For  New  England's  largest  weekly  news¬ 
paper  and  Its  commercial  production 
department.  Excellent  opportunity  pro¬ 
vides  total  responsibility  for  all  produc¬ 
tion  operations,  subcontracted  offset 
printing  contracts,  and  marketing  and 
sales  of  commercial  services.  Applicants 
must  have:  a  thorough  working  knowl¬ 
edge  of  all  phases  of  pre-press  oerations; 
experience  with  production  computer 
systems;  the  ability  to  meet  deadlines 
and  control  costs;  and  a  proven  track 
record  in  the  management  of  a  large  staff 
and  overall  department  administration. 
This  is  an  opportunity  to  shape  your  own 
department  and  become  a  member  of  a 
growing  management  team.  Send 
resume  and  salary  history  tO:  Michele  M. 
Rosner,  The  Boston  Phoenix,  100 
Massachusetts  Av,  Boston  MA  02115. 


PROPOSED  ALTERNATIVE  Cleveland 
biweekly  seeks  young  staffers 
experienced  in  production:  typesetting, 
layout,  graphics,  etc.  Salary  negotiable. 
Send  resumes  to:  Inside  Sources,  1314 
Huron  Rd,  Cleveland  OH  44115. 


PRODUCTION  COORDINATOR 
National  multi-publisher  in  New  York 
City  area.  For  our  daily  publication  we 
need  an  experienced  shirt-sleeve 
individual  who  can  take  charge  from 
computer  input  to  pressroom.  Position 
offers  challenge,  freedom  to  create  and 
implement,  to  meet  "your"  high  stan¬ 
dards.  If  you  know  computer  production, 
can  organize  work  flow  and  staff  to  meet 
strict  deadlines,  can  manage  and  train- 
...this  could  be  your  spot.  We  are  grow¬ 
ing  and  expanding.  You  can  grow  with 
I  us.  Position  reports  to  top  management. 
Tell  us  why  you  are  this  person. ..cover 
letter,  resume,  salary  history,  care  of  Box 
5967,  Editor  &  Publisher. 


i  PRODUCTION  DIRECTOR 
1  30,000  DAILY  and  Sunday  (Zone  2) 
newspaper  in  highly  competitive  market. 
Commercial  printing  and  supplemental 
products  also  produced  on  7  unit  Goss 
Universal  (Letterflex).  Pressroom,  com- 

Broom,  computer  systems  and 
ig  maintenance  res^nsibilities. 
Excellent  salary  and  benefits.  Reply  to 
I  Box  6014,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
Newspaper  organization  with  a  large 
printing  operation,  located  in  South 
Jersey,  is  seeking  a  Production  Super¬ 
visor  to  work  nights.  Must  have  strong 
commitment  to  quality,  meeting 
deadlines  and  controlling  costs. 
Experience  with  computerized  typesett¬ 
ing  and  Goss  Metro  presses  helpful. 
Excellent  salary  and  benefit  package. 

If  you  are  looking  for  a  challenge  and  a 
chance  for  advancement,  send  quali¬ 
fications  and  salary  requirements  to  Box 
6010,  Editor  &  Publisher. _ 


PUBLIC  RELATIONS 


ASSOCIATE  DIRECTOR 
PUBLIC  AFFAIRS 

BA  Minimum  5  years  marketing  and 
advertising  experience  preferred  in  hos¬ 
pital  field.  Reply  before  8/12/83  tO: 
Personnel,  University  of  Nebraska 
Medical  Center,  619  S  42  St,  Omaha  NE 

68105.  EOE  M/F/H/V. _ 

DIRECTOR  of  Public  and  Sports 
Information  at  9000-student  university 
with  Division  I  athletic  program. 
Responsible  for  dissemination  of 
information  concerning  the  academic 
and  athletic  programs  of  James  Madison 
University.  Supervises  staff  of  print, 
radio,  television,  publications  and  pho¬ 
tography  specialists.  Bachelor's  degree 
and  six  years'  experience  in  media  or 
!  public  information  preferred.  Extensive 
;  knowledge  of  intercollegiate  athletics  re- 
;  quired.  Send  letter  of  application, 

:  resume,  and  names  of  three  references 
I  to:  Personnel  Office,  James  Madison 
I  University,  Harrisonburg  VA  22807  by 
j  August  15th.  EOE/AA. _ 

I _ SALES _ 


PRINTING  SALES 

Progressive  South  Broward  company 
I  needs  a  strong  sales  individual  to  sell 
web  press  commercial  printing.  An 
unusual  and  excellent  opportunity  for  a 
person  who  has  good  contacts  to  join  a 
long  established  firm.  Salary  and/or 
commission  arrangement  wide  open  for 
discussion.  Previous  printing  sales 
experience  a  must  for  aggressive 
individual.  Write  to  Box  6001,  Editor  & 

Publisher. _ 

25  YEAR  OLD  Zone  5  weekly  shopper 
!  seeks  ambitious  salesperson  for  position 
>  as  display  classified  ad  manager. 

\  Straight  commission;  good  benefits.  Call 
j  Gary  Canon;  (515)  233-1251. _ 

COMMERCIAL  PRINTING 
SALESPERSON 

1  We  are  a  new  company  entering  the  com- 
!  mercial  printing  business  and  have  the 
most  modern  onset  printing  presses  and 
production  facilities.  We  are  seeking  an 
energetic  salesperson  to  cover  the  entire 
I  DC  and  surrounding  areas.  Candidates 
\  must  know  the  geographical  area  and 
:  have  serviced  commercial  printing 
accounts  recently  in  the  specified  areas. 

I  Salary  will  be  determined  primarily  by 
!  the  employee  productivity.  If  interested 
in  this  ground  floor  opportunity  send 
resume  to;  The  Washinrton  Times,  Clas¬ 
sified  Department,  3600  New  York  Av, 

I  NE,  Washington  DC  20002. _ 

PARTNERS  NEEDED  in  several  regions 
;  to  market  professional  advertising  pro- 
'  gram  to  small  town  business  owners.  NO 
'  fNVESTMENT  REQUIRED.  You  provide 
ithe  sales... we  provide  all  service  and 
materials.  Your  share  of  profits  should 
exceed  $35,000  per  year.  Must  be  able 
to  travel  up  to  3  nights  per  week.  Send 
resume  to:  Bob  Manley,  Box  3888, 
i  Amarillo  TX  79114. 

You  May  Take  One  Giant 
I  Step... 

I  toward  a  better  job 
,  by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 
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POSITIONS  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

ACADEMIC 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EXPERIENCED,  AGGRESSIVE,  j 
ENTHUSIASTIC  secondary  publications  | 
teacher/advisor  seeks  college  level  1 
position.  Master's  degrees  in  education  ' 
and  journalism.  George  Taylor;  (717)  1 
668-4451.  1 

ADMINISTRATIVE  j 

EXPERIENCED  ABJ/MBA  seeks! 
administrative,  marketing  or  advertising  | 
position  in  newspaper  or  printing.  Any  | 
Zone.  Scott  Hample,  PO  Box  8303, 
Atlanta  GA  30306;  (404)  373-8509. 

MATURE  newspaper  veteran,  extensive 
background  in  all  phases  of  circulation, 
presently  employed  as  Circulation 
Director  of  a  paper  with  over  75,000 
circulation.  Seekinga  position  as  Gener¬ 
al  Manager  of  a  paper  with  25,000  or 
more  circulation.  Familiar  with  budget¬ 
ing,  profit  and  loss,  and  TMC.  I  have  the 
initiative  and  knowledge  to  accept  a 
good  challenge.  For  a  confidential 
resume,  write  Box  5769,  Editor  &  Pub¬ 
lisher _ 

PUBLISHER — Proven  abiliWto  increase  ; 
net  figures  for  daily  and  TMC  products.  | 
Versed  in  all  departments  with  emphasis  j 
in  sales.  Degree  in  business,  young,  self  i 
starter.  Box  5964,  Editor  &  Publisher,  j 

_ ADVERTISING _ I 

ADVERTISING  MANAGER,  mature.  | 
Experience:  printing  broker,  partner  in  I 
agency,  newspaper  account  executive,  | 
general  manager  weekly,  publisher  TM() 
publication.  G.S.  Ratner,  629  White 
Oak  Lane,  Thousand  Oaks  CA'  91320; 
(213)  764-2218  or  (805)  499-2279 
evenings.  Will  relocate. 

ADVERTISING  DIRECTOR— Highly  sue-  j 
cessful.  Daily,  Weekly  and  TMC  pro-  j 
ducts.  Emphasis  on  major  accounts, 
leadership  and  sales.  Prefer  Zone  9  but  I 
will  consider  other  areas.  T.D.  Holden,  j 
4220  Dean  Dr,  Ventura  CA  93003;  I 
(805)  642-6437.  i 

CLASSIFIED  ADVERTISING  MANAGER  i 
or  Assistant  Manager— young  woman  | 
with  12  years  experience-management,  I 
sales,  telephone.  Will  relocate.  Write  I 
Box  5987,  Editor  &  Publisher. _ 

ARTIGRAPHICS 

IF  YOU’RE  LOOKING  for  someone  with 
more  than  three  years  newspaper 
experience  to  lay  out  your  paper,  write 
heads  and  work  with  a  VDT,  call;  (815) 
963-1817. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR— good  track 
record  with  Zone  2  dailies  and  weekly. 
Seeking  a  change.  Box  5978,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  — 
experienced  in  all  facets  of  circulation¬ 
seeking  number  I  or  II  spot  with  small  to 
medium  daily.  Box  5996,  Editor  &  Pub¬ 
lisher. 


NEWSWEEKLY  AWARD-WINNING  1 
REPORTER  with  9  years  experience  on  ' 
top  publications.  You  name  it.  I've  | 
covered  it  (or  will).  Full  of  story  ideas, 
used  to  hard  work.  Tired  of  "group  jour- ! 
nalism”  system.  Hire  a  pro  for  your  Zone  ! 
1  newspaper,  magazine,  or  news  bureau.  ' 
Box  5939,  Editor  &  Publisher.  i 

NEWSLETTER  EDITOR  with  35  years  ! 
experience  analyzing,  digesting  news- 
opinion  available  Monday  through  ' 
Wednesday  in  New  York  City  starting  | 
September  1.  Box  5948,  Editor  &  Pub-  j 
lisher.  1 

NEW  YORK  CITY  OR  BOSTON  j 
Experienced,  award-winning  writer  and  ; 
editor,  metro  dailies,  seeks  challenging 
editorial  or  public  relations  job  in  New  i 
York  City  or  Boston.  Box  6005,  Editor  &  ■ 
Publisher.  | 

'83  VANDERBILT  English  graduate  ' 
seeks  entry  level  editorial  journalism  j 
position.  Eager  to  learn  newspaper  busi-  I 
ness.  Strong  writing  skills.  Camera  &  ' 
darkroom  experience.  Broad  sports  I 
background.  Not  afraid  of  hard  work  &  ! 
1  long  hours.  Will  relocate  any  Zone.  Todd  ! 
I  Shoffeitt,  3905  N  Mission  Hills  Rd,  i 
i  Northbrook  IL  60062;  (312)  272- 
i  0640. 


!  THE  BEST  FEATURE  and  sportswriter  in  i 
I  Utah  is  looking  for  a  job  after  the  death  of  | 
his  newspaper.  Presently  trapped  in  a  i 
{conservative  Mormon  culture,  this  | 

I  aggressive  professional  seeks  an  oppor-  | 
j  tunity  to  join  an  equally  aggressive  i 
!  organization.  Master’s  degree  in  jour- 
I  nalism;  college  teaching  experience;  j 
excellent  layout,  photography,  and  copy  i 
editing  skills.  Will  relocate  within  a  week  j 
for  a  solid  career  opportunity.  Speak  | 
I  some  Spanish  and  have  covered  the  war  | 
j  in  El  Salvador  as  a  freelance.  Richard  ! 
j  Barnum-Reese;  (801)  539-8968.  ^ 

1  VETERAN,  West  Coast  sportswriter,  52,  I 
I  tired  of  urban  rat  race,  seeks  to  exercise  I 
I  his  writing  and  makeup  skills  in  con-  I 
I  genial,  productive  surroundings  of  { 
1  medium-sized  daily  in  Washington,  Ore- 
I  gon,  California  or  Arizona.  Would  make 
I  excellent  writing  sports  editor.  Has  30 
I  years  experience  covering  preps,  pros 
j  and  college  sports.  Would  also  consider 
I  position  as  city  editor,  news  editor  or 
I  makeup  editor.  Box  5946,  Editor  &Pub- 
I  lisher. 

I  VETERAN  reporter  of  Three  Mile  Island 
I  and  other  major  stories  in  Pennsylvania 
is  seeking  career  move  to  Philadelphia  or 
^  nearby.  Age  34,  married  and  stable,  I 
'  have  10  years  of  solid  credits,  including 
!  a  Keystone  news  series  award.  From  the 
whimsical  to  the  nuts  and  bolts,  I  have 
made  itall  compelling.  Box  6006,  Editor 
&  Publisher. 

SPORTS  EDITOR  at  AM  daily  seeks 
position  on  small-medium  Florida  daily 
near  Miami.  Award-winner  as  one-man 
department,  17,500  circulation.  VDT, 
MDT,  youth  to  pros.  Tired  of  colleagues 
saying  I  deserve  better.  I  meet 
impossible  deadlines.  Box  5933,  Editor 
&  Publisher. 


EXPERIENCED  Manager  seeking  return  , 
to  fold.  Family  man  is  a  quick  learner  ' 
interested  in  career  administration/  j 
editorial  opportunity.  Background  i 
includes  J  degree,  recent  business  : 
experience,  and  flair  for  writing  and  edit-  i 
ing.  Will  relocate.  Box  6026,  Editor  &  . 
Publisher.  , 

FORMER  EDITOR  of  a  college  daily  1 
seeksa jobasmanagingeditororaweek-  I 
ly.  I  am  a  1983  graduate  and  have  work-  | 
ed  for  2  professional  dailies.  John  i 
DiPalazzo,  PO  Box  1703,  Cotuit  MA  i 
02635.  I 

_ 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ablity.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. _ 

AGGRESSIVE  daily  reporter  eager  for 
move  to  larger  newspaper/magazine. 
Proven  ability,  versatile  and  hard  work¬ 
ing.  Will  relocate  in  Zones  2  or  1.  Avail¬ 
able  immediately.  Box  5966,  Editor  & 
Publisher. 

AWARD-WINNING  wire  editor  with 
strong  design  abiliW  seeks  reporting  job 
on  3(),000  plus  daily  in  coastal  city.  Will 
consider  other  locations.  Flexible,  hard¬ 
working.  VDT  know-how.  Marla  Glenn, 
404 Vi  E  Adams,  Greenwood  MS  38930; 

I  (601)  453-2530. 

i _ 

I  COPY  EDITOR,  reporter,  photographer; 

I  management  experience;  on  medium 
I  daily;  seeks  move  to  coast  or  desert. 

Spouse  similarly  qualified.  Box  6008, 
j  Editor  &  Publisher. 

I  CREATIVE,  award-winning  feature  writ- 
I  er-i-  copy  editor  seeks  challenge  at  met- 
I  ro  daily.  Five  years  of  experience  as  life- 
!  style  editor,  news  editor  and  reporter. 

I  Trained  by  expert  in  graphic  design. 

1  Degree  sociology-)-  journalism.  Pro- 
!  ductive,  self-motivated  journalist  meets 
I  deadlines  in  advance,  (jail;  (409)  898- 
I  7104  after  5. 

I _ 

;  ENTHUSIASTIC  YOUNG  WEEKLY  EDI- 
I  TOR  seeks  sportswriting  or  sports  editing 
job  on  daily,  any  Zone.  3  years 
'  experience  as  sports  editor  on  weeklies, 

I  campus  daily.  Also  metro  daily  intern. 
Covered  pro,  college  and  high  school 
sports.  VDT,  layout,  photo  experience. 

1  Call  Dale  McGarrigle;  (207)  472-4481. 

j  ECOMONIST  (MS)  seeks  opportunity  to 
I  work  on  business/economics/financial 
I  publication;  excellent  command  of  the 
economics  literature;  several  years  of 
experience  as  editor  of  scientific  jour¬ 
nals.  Box  6012,  Editor  &  Publisher. 


i  VERSATILE  REPORTER  seeks  general 
'  assignment,  business  or  sports  position 
j  on  daily  or  reporting  position  with  busi- 
I  ness  publication.  Experience  includes 
'  five  years  as  reporter  for  dailies  and  two 
•  years  as  business  reporter-editor  for 
.  magazines  and  newsletters  in  Washing- 
,  ton.  Hard  worker  and  fast  learner  with 
proven  ability  to  cover  pro  and  college 
1  sports,  congress,  federal  agencies  and 
I  local  ^ernment.  MA,  Georgetown.  Jim 
1  Freer,  1111  Army-Navy  Dr,  Arlington  VA 
i  22202;  (703)  979-6484. 

i  _ _ 

!  CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

I  E  &  P  CLASSIFIEDS 
I  communicate  with  the 

i  World’s  Largest 

!  Newspaper  Audience! 

;  Call  (212)  752-7050 

!  PHOTOGRAPHER 

lEXPERIENCED  NEWS  PHOTO- 
:  GRAPHER  seeks  staff  position  on  small 
!  or  mid-size  daily.  BA,  very  strong  sports, 

!  feature  photos.  Clips  and  portfolio  upon 
'  request.  Gary  Higgins,  RDl  Waterbury 
Hill  Rd,  Lagrangewlle  NY  12540;  (914) 
i  677-5157. 

i _ PRESSROOM _ 

PRESS  SUPERVISOR,  experienced  on 
,  letterpress,  NAPP  system,  offset,  Urba- 
{  nite  and  V15.  Resume  furnished  on 
I  request.  Box  5947,  Editor  &  Publisher. 

; _ PRODUCTION _ 

!  PRODUCTION  DIRECTOR  17  years. 

!  Experienced  newspaper  production, 

'  skilled  all  areas,  front  and  back,  strong 
!  organizer,  6  years  in  management. 

'  D«ire  long  range  opportuniW.  Excellent 
references;  (603)  880-7121.  Dave. 

PUBLIC  RELATIONS 

i  PUBLIC  RELATIONS  PRO  with  16  years 
I  military  experience  in  media  relations, 

I  print  journalism,  speech  writing,  video 
j  production,  promotion,  management 
:  and  budget.  Experience  includes  Public 
i  Relations  Project  Officer  for  LT  Calley 
;  court  martial  and  3  years  as  Public  Rela- 
,  tions  Director  for  Army’s  largest  missile 
command.  Bachelor’s-English; 

!  Master’s- Journalism.  Any  Zone.  Mike 
1  Acton,  Box  152,  Rippey  lA  50235; 
(515)  738-5766. 


% 


E&P  Employment  Zone  Chart 


CIR(1ULATI0N  MAN,  3()  years  gpoRTswRITER  with  pro  basketball,  i 
I  baseball  and  football  magazine  ! 
5994,  Editor  &  Publisher.  i  experience  seeks  job  on  a  daily.  I  also  j 

■  nc  AKircicc  PAoc  I  ^'^ve  expert  knowledge  of  hockey  and  ' 

LOS  ANGELES  BASE-ten  years  with  |  j  college  and  high  school  sports.  ; 
national  pub  isher  E;xperience  in  pro-  9,8  or  7  preferr^.  Tony  Ceioper,  i 
nocQ  *  ^  ®  ^  research;  7727.I66  Margerum  Av,  San  Diego  CA  i 

(/14)  yoo-uyoy.  92120 

^DPnn'lfoif TECHNICAL/BUSINESS  EDITOR,  11  | 
PRODUCE  JOBS  years  publishing  experience  (books,  1 

FOR  NEWSPAPER  PEOPLE  magazines,  newspapers),  seeks  I 
'  I  exclusive  relationship  with  quality  | 

EDITORIAL  publication  located  in  New  York  City.  | 

, - ^ —  Nationally  recognized  authority  on  1 

NEW  MISSOURI  grad  with  reporting  publishing  production  &  computer  ap- 
experience  seeks  reporting  job.  Will  relo-  plications.  Box  5944,  Editor  &  Pub-  I 
cate.  Phil  Beene;  (314)  527-7673.  I  lisher.  ! 


NEW  MISSOURI  grad  with  reporting 
experience  seeks  reporting  job.  Will  relo¬ 
cate.  Phil  Beene;  (314)  527-7673.  I 

EDITOR  &  PUBLISHER  for  July  23 


Shop  Talk  at  Thirty 


(The  late  Frank  Gannett,  owner  and 
publisher  of  the  Gannett  Newspapers, 
wrote  the  following  for  E&P’s  50th 
Anniversary  Edition  July  21,  1934.  He 
wrote  that  he  was  ‘  ‘thinking  about  the 
newspaper  of  25  years  from  now.”  Mr. 
Gannett  died  in  1957.) 

The  Teletypesetter  will  come  into 
universal  use  in  the  next  few  years.  Its 
introduction  has  been  held  back  by  its 
promoters  because  of  the 
unemployment  situation.  Now  that  the 
surplus  of  printers  is  being  absorbed  in 
the  industry  by  better  business  con¬ 
ditions,  there  will  be  an  increased 
demand  for  Teletypesetters,  and  in  a 
short  time  this  machine  is  sure  to  come 
into  wide  use  because  of  its  speed  in 


composition  and  the  reduction  of  cost 
in  the  composing  room. 

I  personally  know  of  developments 
in  photo-engraving  which  are  about  to 
be  demonstrated  to  the  public.  The 
slow,  messy,  costly  process  of  etching 
will  be  done  away  with  and  cuts  will  be 
made  much  more  cheaply  than  they  are 
today.  This  will  bring  about  a  still  great¬ 
er  use  of  photography  in  all  of  our 
newspapers. 

This  development  in  engraving 
undoubtedly  will  bring  a  complete 
change  in  advertising.  The  ad  alley  of 
the  future  will  be  a  series  of  drafting 
boards  where  advertisers  will  lay  out 
beautiful,  artistic  ads  which  will  be  re¬ 
produced  by  this  new  and  cheaper 
engraving  process. 


Wrangler  plans  big  coupon  promotion 


Wrangler  jeans  is  planning  a  massive 
national  coupon  promotion  designed  to 
reach  64%  of  all  U.S.  households  in  late 
fall. 

A  four-page  color  ad  with  a  $2 
coupon  (redeemable  at  any  store  carry¬ 
ing  any  type  or  size  of  Wrangler  jeans) 
will  run  Dec.  4  in  Blair  Sunday  News¬ 
paper  Inserts  and  Family  Weekly 


magazine.  The  insert  (the  largest  single 
Blair  ad  of  the  year)  will  reach  43  mil¬ 
lion  homes  in  every  major  U.S.  market, 
while  the  magazine  ad  will  cover  an 
additional  9  million  homes  in  smaller 
markets. 

The  fourth  page  of  the  insert  will  list 
the  names  and  addresses  of  stores 
carrying  Blue  Bell,  Inc.’s  Wrangler 


News  Council  plans  news  ethics  study 


The  National  News  Council 
announced  it  is  undertaking  a  study  of 
ethical  issues  involved  in  outside 
activities  by  journalists. 

Richard  S.  Salant,  council  president, 
said  the  study  grew  out  of  concerns 
raised  in  several  cases  over  how  out¬ 
side  activities  may  influence  reporting 
or  commentary.  One  such  case  is  that 
of  political  commentator  and  columnist 
George  Will,  who  recently 
acknowledged  that  he  helped  President 
Reagan  prepare  for  his  1980  debate 
with  President  Carter. 

“Both  the  press  and  the  public  are 
concerned  about  variations  in  the  polic¬ 
ies  of  news  organizations  regarding 
outside  activities  by  reporters,  col¬ 
umnists,  commentators,  editors. 


publishers  and  news  directors,”  Salant 
said.  “A  wide  variety  of  practices 
exists,  and  there  seems  to  be  a  broad 
gray  area.” 

Charles  W.  Bailey,  former  editor  of 
the  Minneapolis  Tribune,  will  conduct 
the  study  for  the  News  Council.  Bailey 
resigned  in  November,  1982.  He  has 
been  an  editor  and  commentator  for 
National  Public  Radio  and  is  now  a 
senior  fellow  at  the  Roosevelt  Center 
for  American  Policy  Studies. 

Salant  said  the  study  will  sort  out 
current  practices  of  newspeople  and 
news  organizations  in  the  area  of  con¬ 
flicts  of  interest,  and  will  collect 
opinions  from  both  inside  and  outside 
the  news  industry  on  changes  in  those 
practices  which  might  be  desirable. 


Gannett  announces  new  printing  sites 


USA  Today  has  announced  dates  for 
printing  and  distribution  in  four  new 
major  market  clusters  this  fall.  They 
are:  September  12  —  Boston  and  the 
New  England  states;  Cleveland/ 
Columbus,  northern  Ohio  and  the  sur¬ 
rounding  Great  Lakes  region;  October 
3  —  Dallas/Fort  Worth,  northern 
Texas,  parts  of  Oklahoma  and 
Arkansas;  October  10  —  New 
Orleans/Mobile/Jackson  and  other 
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parts  of  Louisiana,  Alabama  and  Mis¬ 
sissippi. 

The  print  sites  for  the  four  new  mar¬ 
ket  clusters  are:  Lawrence  (Mass.) 
Eagle-Tribune',  Mansfield  (Ohio) 
News-Journal’,  Farmers  Branch 
(Texas)  News-Texan',  and  the  Hatties¬ 
burg  (Miss.)  American.  The  American 
is  a  Gannett  newspaper. 

Other  new  markets  will  be  scheduled 
in  the  spring  of  1984. 


L 


I  also  know  of  plans  now  going  for¬ 
ward  to  develop  a  much  faster  typeset¬ 
ting  machine.  Progress  is  being  made  in 
development  of  photo-composing 
machines.  Photo  composition  has  been 
held  back  by  the  lack  of  development  in 
engraving.  Now  that  the  engraving 
problem  is  being  solved,  photo  com¬ 
position  is  not  far  off. 

I  expect,  too,  that  radio  will  come 
into  greater  use  by  our  newspapers.  We 
all  have  heard  about  developments  in 
telephoto  transmission.  This,  too,  will 
tie  up  with  cheaper  engraving  methods. 

I  am  a  firm  believer  that  color 
inevitably  will  come  into  more  general 
use.  Offset  printing  presses  are  being 
perfected,  and  it  is  possible  that  within 
a  few  years  our  printing  presses  will  be 
entirely  different  from  the  ones  now  in 
operation. 

The  present  stereotyping  methods 
will  become  as  antiquated  as  the 
stagecoach. 


brand.  These  listings  will  vary  based  on 
the  individual  newspaper’s  market 
coverage. 

Wrangler’s  “A  Fit  For  Every-Body” 
promotion  is  being  supported  during 
the  July/ August  sell-in  period  with  full- 
page  ads  in  Women's  Wear  Daily  (July 
13)  and  Men’s  Wear  Magazine  (July 
18),  and  with  letters  to  8,000  retail 
executives.  The  promotion  will  also  be 
supported  by  newspaper  co-op  ads. 

Yeates  to  join 
Audit  Bureau  board 

Allan  B.  Yeates  will  join  the  board  of 
directors  of  the  Audit  Bureau  of  Cir¬ 
culations  when  that  group  holds  it 
August  16-19  meeting  in  Hull,  Quebec. 

Yeates  was  elected  to  the  5,000  mem¬ 
ber  association’s  board  to  fill  the  Cana¬ 
dian  advertising  agency  directorship 
left  vacant  by  the  resignation  of  Peter 
Hunter,  chairman  of  Signum  Com¬ 
munications. 

Yeates  is  president  and  chief  execu¬ 
tive  officer  of  Baker,  Lovick,  Limited. 
He  is  the  only  person  to  have  headed  up 
all  three  of  Canada’s  major  advertising 
associations. 


John  A.  Park  Jr. 
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There'S  no  place  like 


England 


Union  Carbide  world  headquarters,  Danbury,  CT 


FOR  REACHING  EXECUTIVES  WHERE  THEY  LIVE! 

If  a  rare  East  Coast  earthquake  should  tumble  Fairfield  County,  Connecticut  into  adjacent  Long  Island  Sound, 
twenty-one  of  the  nation’s  largest  industrial  companies  would  lose  not  only  their  handsome  headquarters 
buildings  and  hundreds  of  home  office  employees,  but  their  top  execute  es,  together  with  luxurious  homes,  golf 
clubs,  company  jets,  yachts  and  harbors,  and  some  of  the  highest  salaries  paid  anywhere.  In  fact,  exactly  10%  of 
1982  Fortune  500  companies  have  their  head  offices  in  New  England,  with  the  percentage  of  the  second  500  even 
higher.  What’s  more,  many  are  in  booming  high  tech  manufacture,  and  among  the  region’s  largest  employers,  with 
plants  scattered  around  our  six  states  —  one  of  the  main  reasons  why  New  England  unemployment  is  lower,  and 
incomes  higher  than  the  rest  of  the  country. 

New  England’s  sophisticated  industry,  with  its  highly  educated  management  and  personnel,  has  greatly  spurred 
the  growith  of  the  finance  and  service  industries  and,  consequently,  retail  sales.  New  England  daily  newspapers, 
with  home  coverage  exceeding  that  of  most  other  regions,  can  claim  to  be  among  the  nation’s  most  effective 
advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  Bridgeport  Post-Telegram  (M&E)  The  Newport  Daily  News  (E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  (M&S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)  (E&S)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S)  The  Westerly  Sun  (E) 

The  Daily  Transcript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E)  Woonsocket  Call  (E) 

Gardner  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  T^he  Gazette  (Haverhill)  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

Union  Leader  (M)  The  Middlesex  News  (E&S)  New  Haven  Journal-Courier  (M) 

Nashua  Telegraph  (E)  New  Bedford  Standard-Times  (E&S)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E&S) 

Salem  Evening  News  (E)  Torrington  Register  (E) 

Springfield  Daily  News  (E)  Waterbury  American  (E) 

VERMONT  Springfield  Union  (M)  Waterbury  Republican  (M&S) 

Springfield  Republican  (S) 

Burlington  Free  Press  (M&S)  The  News  Tribune  (Waltham)  (E) 

Rutland  Herald  (M&S)  Daily  Times  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Pittsburgh  Press 

a  Scripps-Howard  newspaper 


Putting  our  readers 
right  out  front 


Their  outstanding  work  won  first-place  awards  in  both 
the  statewide  Keystone  contest  and  the  regional 
Golden  Quill  contest.  Jerry  Byrd’s  history  of 
blacks  in  Pittsburgh  and  Carol  Morton’s 
photographs  of  a  depressed  steel  town 
uplifted  by  high  school  football,  are 
1^  two  of  the  winning  efforts  of  The 

Pittsburgh  Press  staff.  They 
keep  us  ahead  but,  more 
■■■■■■■I  importantly,  they  put  our 

HHHHI  readers  right  out  front. 


